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K  you  won’t  help  train  young  newspapermen, 
don’t  complain  if  you  can’t  find  any. 
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ing  to  might  be  sitting 
around  your  city  room  in 
a  few  years,  your  efforts 
will  seem  even  more 
worthwhile. 


Everyone  m  the 
communications  business 
today  should  take  an 
active  interest  in  the 
people  who’ll  be  in  it 
tomorrow. 

Getting  out  and 
showing  students  what 
journalism  is  really  all 
about  is  the  best  way 
to  attract  the  brightest 
graduates. 

Our  experience  with 
high  school  journalism 
workshops  has  shown  us 
how  much  effect  this 
kind  of  professional  inter¬ 
est  can  have. 

On  students  and 
Globe  staffers  both. 

We’d  like  to  suggest 


you  consider  sharing  your 
knowledge  and  experi¬ 
ence  willi  high  school  or 
college  students. 

When  you  realize 
the  kids  you’ll  be  talk- 
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Women  are  interested  in 
being  fashionable,  beautiful 
and  healthy. 

This  interest  has  sparked 
their  curiosity  about  model¬ 
ing  as  the  profession  that 
glorifies  the  ultimately  beau¬ 
tiful  and  healthy  woman. 

They  want  to  know  what 
modeling  is  really  like,  how 
models  get  started  and  the 
experiences  they  encounter. 

Because  I’m  part  of  this 
fascinating  profession,  I’m 
able  to  share  my  adventures, 
as  well  as  the  knowledge  I’ve 
gained  from  working  with  the 
world’s  leading  experts  in 
cosmetics,  fashion  and 


In  many  columns,  I  let 
other  experts  take  over  — 
such  as  Diane  Von  Fursten- 
burg  on  “What  a  Woman 
Needs  Most  to  be  Beautiful,’’ 
or  Dr.  Ken  Dychtwald  on 
“How  to  Stay  Young.’’ 

Fashionwise,  I’m  not  a  de¬ 
signer  groupie.  Most  women 
are  frustrated  with  fashions 
that  change  every  season. 

Few  of  them  have  money 
to  redesign  their  wardrobes 
twice  a  year. 


I  discuss  fashions  that  are 
timeless  and  well-made.  Yet 
because  women  want  to  know 
what’s  happening,  I  devote 
columns  to  coming  trends, 
including  suggestions  on  up¬ 
dating  current  wardrobes. 

When  I  write  about  youth 
spas  and  exclusive  salons,  I 
like  to  achieve  a  balance  by 
telling  my  readers  what’s 
available  and  at  the  same 
time  how  they  can  achieve 
the  same  results  at  home. 

Beauty  comes  from  the  in¬ 
side  as  well  as  the  outside. 
While  I  do  many  articles  on 
specific  makeup  techniques, 
I  remind  my  readers  that 
cosmetics  were  meant  to 
enhance,  not  cover. 

Beauty  is  the  result  of  what 
you  eat  as  well  as  what  you 
wear,  or  what  you  think  as 
well  as  how  you  make  up 
your  eyes. 

Beauty  is  self-knowledge, 
self-acceptance  and  self-kind¬ 
ness. 
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The  strength  of  our  newspapers 
begins  with  their  independence 

Last  year,  the  Donrey  Media  Group  purchased  a  News-Herald  still  prints  exactly  what  he  thinks 
53-year  old  newspaper  in  the  Texas  Panhandle -the  should  be  printed,  without  interference  from 

Borger  News-Herald.  Donrey.  Our  strength  lies  in  independent  local 

“Borger  was  born  suddenly  in  1 926  when  the  operators  who  know  how  to  serve  their  community 

discovery  of  a  vast  oilfield  brought  50,000  people  better  than  anyone  else. 

to  the  site  within  90  days,”  according  to  J.  T.  We  offer  newspapers  financial  stability  and 

Bowling,  general  manager  of  the  News-Herald.  corporate  resources.  Corporate  resources  like 

”Amid  the  tents,  shanties,  and  oil  derricks,  the  centralized  data  processing,  our  Washington  News 

News-Herald  was  born.  As  Borger,  the  last  of  the  Bureau,  and  the  specialized  skills  of  the 
boomtowns,  progressed  so  did  the  News-Herald,  management  services  division.  And,  we  offer  them 
developing  a  distinctive  style  of  journalism  and  a  autonomy. 

tradition  of  service  to  the  local  community.  1  think  At  Donrey,  we  know  the  strength  of  a  newspaper 

our  paper  had  to  be  independent  to  survive  in  those  begins  with  its  independence  and  grows  with  its 

wild  early  years  of  this  oil  town.”  community. 

Donrey  didn’t  change  that.  The  editor  of  the 


DONREY  MEDIA  GROUP 
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JUNE 

22-24— South  Carolina  Press  Association,  Inn  on  the  Plaza,  Asheville, 
North  Carolina. 

24-26— Southern  Newspaper  Publishers  Association,  editorial  clinic, 
Ponte  Vedra  Hotel,  Ponte  Vedra,  Florida. 

24-26— Association  of  Newspaper  Classified  Advertising  Managers,  Bond 
Court  Hotel,  Cleveland,  Ohio. 

28-30 — California  Newspaper  Advertising  Executives  Association,  South 
Coast  Plaza  Hotel,  Costa  Mesa,  Calif. 

30-July  4 — National  Press  Photographers  Association,  Marriott  Hotel, 
Philadelphia. 


JULY 

8-11 — Southern  Newspaper  Publishers  Association  Foundation,  trends  in 
local  government.  University  of  North  Carolina,  Chapel  Hill. 

12-14 — Mississippi  Press  Association,  Broadwater  Beach  Hotel,  Biloxi, 
Miss. 

12-14 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Beach 
Inn,  Virginia  Beach,  Virginia. 

12-14 — Virginia  Press  Association,  Williamsburg  Lodge,  Williamsburg, 
Va. 

18-21 — Canadian  Community  Newspapers  Association,  Hotel  Meridien, 
Montreal,  Quebec. 

22-28— International  Newspaper  Advertising  Executives,  Alameda  Plaza, 
Kansas  City,  Mo. 

26-28— Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores,  Ala. 


AUGUST 

5-8— Association  for  Education  in  Journalism,  Ut^iversity  of  Houston, 
Houston,  Texas. 

5-8 — Southern  Newspaper  Publishers  Association  Foundation,  newspa¬ 
per  layout,  Sheraton  Dallas  Hotel,  Southland  Center,  Dallas,  Texas. 

18-24— International  Typographical  Union,  Radisson  Hotel,  St.  Paul,  Min¬ 
nesota. 

26-28— New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs,  N  Y. 

26-28— Southern  Newspaper  Publishers  Association  Foundation,  news¬ 
room  organization  and  management,  Sheraton  Atlanta  Hotel,  At¬ 
lanta,  Ga. 


SEPTEMBER 

13- 15 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg,  Pa. 

14- 15— New  York  State  Production  Conference,  Holiday  Inn,  Saratoga 

Springs,  N.Y. 

20-21 — Allied  Publishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22— Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort,  White  Haven,  Pa. 

21- 23 — Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn, 

Rockford,  III. 

23-25— Central  States  Circulation  Managers  Association,  Clock  Tower 
Inn,  Rockford,  III. 

23-25— Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center.  Kansas  City,  Mo. 

23-27 — American  Association  of  Sunday  and  Feature  Editors,  Washington 
Plaza.  Seattle.  Wa. 

25- 28 — National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28— Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30 — Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

29- Oct.  2— Inter-State  Circulation  Managers  Association.  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct.  5 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago, 
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Photo  credits 


"Two  Pointers" 


"Opening  of  Parliament" 


Of  notable  absence  among 
prize  winning  photographs  in 
major  picture  competitions  this 
Spring  was  the  feature  spark  of 
humor  or  happy  news — how¬ 
ever  you  want  to  label  photo¬ 
graphs  that  bring  an  immediate 
smile  to  the  reader's  face. 

However,  World  Press  Photo 
Holland  Competition  does  rec¬ 
ognize  need  for  such  pictures 
with  a  "happy  news"  category 
of  equal  rank  to  the  riot/ 
tragedy/disaster  syndrome.  In 
this  year's  "happy  news"  first 
place  went  to  "Opening  of  Par¬ 
liament"  by  John  Edmund 
Lamb,  The  Age,  Melbourne, 
Australia,  and  2nd  and  3rd 
prizes  to  coverage  of  Queen 
Elizabeth's  activities.  Second 
was  by  Ron  Bell,  freelance  for 
England's  Press  Association, 
showing  Lt.  Col.  J.  Johnston 
holding  an  unmilitary  piece  of 
equipment.  Queen  Elizabeth's 
handbag — she  being  occupied 
presenting  new  colors  to  a  reg¬ 
iment.  In  third  was  "The  Touch 
of  Majesty"  by  Denis  Thorpe, 
The  Guardian,  Great  Britain. 
Britain. 

And  just  for  fun,  we  include 
the  World  Press  Photo  first  in 
sports — "Two  Pointers"  by 
witty-eyed  Australian  Russell 
McPhedran,  Sydney  Daily  Sun. 


I 


If  you  were  syndicated  in  130 
newspapers  after  only  one  year 
you’d  sit  in  your  Mrthday  cake  teel 

It’s  one  year  since  “Garfield,”  Cincinnati  Enquirer  and  San  Fran-  charm  of  this  cantankerous  cat. 
the  only  cat  strip  in  America,  made  cisco  Chronicle.  Why  not  start  “Garfield’s” 

its  debut  in  such  newspapers  Cat-lovers,  non-cat-lovers,  second  year  by  introducing  him  to 

as  the  Chicago  Sun-Times,  Dallas  comic- lovers  and  editors  all  over  your  readers?  For  rates  and  avail- 

Times  Herald,  Philadelphia  News,  the  country  have  responded  to  the  ability  call  (212)  557-2833. 
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Star  chamber 

The  government’s  pursuit  of  secrecy  in  The  Progressive 
case  has  reached  the  ultimate  in  absurdity  and  the  closest  to 
a  star  chamber  proceeding  we  have  had  in  this  country. 

The  defendants  in  the  case — the  editor  and  the  managing 
editor  of  The  Progressive — were  not  permitted  to  attend  a 
hearing  pn  a  motion  to  revoke  the  preliminary  injunction. 
They  could  not  obtain  “security  clearance”  by  government 
agents  because  they  refused  to  agree  not  to  divulge  the 
content  of  any  document  the  government  considers  to  be 
secret. 

Because  of  that  the  public  and  they  will  not  be  able  to  read 
the  opinion  handed  down  by  the  judge.  Presumably,  they 
will  be  told  that  the  injunction  is  either  revoked  or  not 
because  that  does  not  involve  security. 

The  case  is  demonstrating  that  freedoms  disappear  one  by 
one  when  government  censors  start  to  work — first  there  is 
prior  censorship  of  the  press  and  then  there  are  secret  hear¬ 
ings  to  justify  that  censorship.  The  next  step  will  be  to 
secretly  incarcerate  and  isolate  the  author,  the  editor  and 
the  managing  editor  because  they  may  be  tempted  to  reveal 
what  they  have  already  put  on  paper. 

La  Prensa  a  symbol 

Twenty-eight  years  ago,  Peron  silenced  La  Prensa  of 
Buenos  Aires  and  it  immediately  became  a  symbol  in  this 
hemisphere  of  the  fight  against  dictatorship.  Its  publisher, 
the  late  Alberto  Gainza  Paz,  subsequently  went  into  exile 
and  carried  the  torch  for  “libertad  de  la  prensa”  in  Argen¬ 
tina  as  well  as  in  the  hemisphere.  It  played  an  important 
role  in  the  downfall  of  Peron. 

Somoza  of  Nicaragua  is  making  the  same  mistake.  La 
Prensa  of  Managua  has  now  become  a  symbol  of  the  rebel¬ 
lion  against  dictatorship  in  that  country.  Unfortunately, 
Somoza’s  forces  have  used  harsher  tactics  leading  to  the 
assassination  of  publisher  Pedro  Joaquin  Chamorro,  censor¬ 
ship  of  the  paper  and  the  burning  of  the  La  Prensa  plant  last 
week. 

The  Nicaraguan  government  may  be  able  to  suppress  the 
current  uprising,  but  it  will  be  unable  to  destroy  the  memory 
of  Chamorro  and  La  Prensa  which  will  always  remain  a 
symbol  of  freedom  in  that  country  whether  it  is  published  or 
not. 
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With  which  have  been  merged:  The  Journalist  estab¬ 
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INDEX  TO  THIS  ISSUE 


‘Stanford’  legislation 

Some  members  of  Congress  in  their  zeal  to  correct  the 
effects  of  the  Zurcher  v.  Stanford  Daily  ruling  have  pre¬ 
pared  a  bill  that  amounts  to  special  privilege  legislation  for 
the  press.  It  is  to  the  everlasting  credit  of  the  Washington 
representatives  of  U.S.  press  organizations  that  they  have 
been  insisting  on  expanding  the  bill  to  include  other 
professionals  and  the  public  from  unannounced  police 
searches. 
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Letters 


ARROGANCE 

I  was  quite  in  agreement  with  the  re¬ 
cent  note  by  Dennis  Bonavata  of  the 
Warren  (Pa.)  Times-Observer  about  ar¬ 
rogance  by  television  people  and  their 
“cutting  in”  on  local  stories. 

In  no  field  is  this  worse  than  in  sports. 
Combine  it  with  the  dominance  of  certain 
figures  on  the  wire  services  single-circuit 
reports  (you  can  always  read  about  the 
latest  quote  by  Billy  Martin,  Muhammad 
Ali,  Jimmy  Connors  or  Janet  Guthrie 
even  if  you  can’t  get  them  to  send  hard 
news)  and  the  way  some  larger  metro 
papers  walk  in  on  a  local  story  after  you 
have  covered  the  local  team  faithfully  all 
season,  and  you  have  an  extremely 
dangerous  feeling  among  the  public. 

We  often  accuse  Big  Business,  Big 
Labor  or  Big  Government  of  being  too 
big  for  their  boots  and  forgetting  about 
the  public.  Many  portions  of  Big  Media 
are  every  bit  as  bad. 

I  fear  we  are  leaving  ourselves  open 
for  a  combination  of  Agnew-Nixon  and 
Joe  McCarthy  at  their  worst — a  combine 
which  would  make  the  Supreme  Court 
seem  very  tame.  All  it  needs  is  a  politi¬ 
cian  with  the  line  that  “Middle  America” 
wants  to  hear  and  the  financial  backing 
and  the  “right”  support  to  have  a  na¬ 
tional  forum. 

Our  own  Senator  Jesse  Helms  is  quite 
capable  of  being  “The  Man"  in  one  jour¬ 
nalist’s  opinion.  And  if  our  profession 
keeps  on  supporting  the  arrogance  of 
many  of  its  “biggies”,  we  are  asking  for 
it.  Someone  needs  to  tell  these  people  to 
stop  basking  in  the  light  of  Watergate  and 
the  end  of  the  Vietnam  War  as  if  they  did 
everything  by  themselves  and  get  back  to 
being  real  reporters. 

Dan  Richards 
(Richards  is  sports  editor  of  Hickory  (N.C.) 
Record.) 

*  *  * 

PRIVACY  POLL 

Re.  your  May  26  editorial  reacting  to 
the  Harris’  Privacy  Poll,  I’m  surprised 
that  you’re  surprised  that  people  think 
details  of  an  elected  official’s  extramari¬ 
tal  affairs  are  none  of  your  business.  As¬ 
suming  he/she  is  doing  a  good  job — and 
the  survey  seems  to  make  that 
assumption — this  clearly  is  none  of  your 
business.  Consider  what  you  reap  in  re¬ 
turn  for  one  racy  headline:  a  more-than- 
possible  loss  of  job,  a  damaged  or  broken 
marriage,  a  ruined  career,  and  deep  dis¬ 
tress,  at  the  very  least,  for  all  involved. 
Sure  there’s  a  right  to  know — and  a  duty 
to  be  responsible. 

Thomas  F.  Rooney 
85  Weeping  Willow  Lane 
Fairfield,  CT  06430 

EDITOR  &  PUBLISHER  for  June  16,  1979 


HOOKED  ON  PAPERS 

I  now  subscribe  to  three  daily  newspa¬ 
pers;  it  is  ideal.  One  with  breakfast;  one 
with  lunch;  and  one  after  dinner.  For 
years  1  rushed  out  of  the  house  every 
morning  to  my  teaching  job,  glancing 
wistfully  at  the  newspapers  wrapped  and 
waiting  by  other  doors;  1  had  no  time. 
Only  on  the  weekend  could  1  permit  my¬ 
self  the  pleasure  of  reading  at  leisure. 

Now  I  indulge  myself  .  .  .  over  one, 
two,  three  cups  of  coffee.  Page  one  de¬ 
liberately,  lovingly,  leisurely  through  to 
the  comics.  The  sports  page  and  the  car 
ads  don’t  get  much  of  my  attention,  but 
the  luxury  of  reading  the  editorial  page  in 
its  entirety  is  the  fulfillment  of  an  old  and 
treasured  fantasy,  “When  I  have  the 
time,  .  .  .” 

Actually,  1  never  really  intended  to 
support  quite  so  many  journalistic  enter¬ 
prises;  it  just  sort  of  happened.  In  the 
beginning,  there  was  the  evening  paper. 
After  all,  by  the  time  I  returned  from 
work,  the  morning’s  news  was  no  longer 
very  new;  so  it  only  made  sense  to  sub¬ 
scribe  to  an  evening  paper.  Every  after¬ 
noon  as  I  walked  through  the  door.  I’d 
have  to  choose  between  making  dinner 
and  reading  the  paper.  When  I  gave  in  to 
the  temptation  and  began  reading  instead 
of  cooking,  I  faced  two  dire  conse¬ 
quences:  hunger,  and  the  realization 
much  later  in  the  evening  that  I  had  no 
newspaper  left  to  read.  I  was  never  com¬ 
pletely  satisfied. 

Home  delivery  of  the  Los  Angeles 
Times  was  a  gift  1  gave  myself  the  day  1 
took  a  maternity  leave.  “No  more 
homework,  no  more  books,  no  more  stu¬ 
dents’  dirty  looks,”  and  time  at  last  to 
read  a  fat  and  full  morning  paper.  No 
mere  dilettante  peruser  1;  ask  me  any¬ 
thing.  I  religiously  read  sections  one 
through  seven  and  all  the  parts  and  sup¬ 
plements  in  between.  1  was  content. 
Morning  with  the  Times;  evening  with 
the  Daily  Pilot.  My  day  was  complete. 

Last  month  my  husband  ordered  the 
Wall  Street  Journal.  Being  a  lover  of 
words  and  their  harmonious  blending 
and  power,  a  devotee  of  ideas  and  lofty 


thoughts;  I  did  not  anticipate  even 
bothering  with  his  Journal.  I  expected  it 
to  be  a  stuffy  compendium  of  stock  op¬ 
tions  and  bean  futures  neither  of  which 
particularly  interests  me.  Much  to  my 
surprises,  I  found  the  Journal  to  be  in¬ 
stead  a  challenging  potpourri  of  diverse 
subjects  that  interests  me  tremendously 
after  all.  It  is  a  revelation  that  is  com¬ 
plicating  my  life. 

There  is  no  doubt  whatsoever  in  my 
mind  that  I  must  now  read  all  three  pa¬ 
pers.  I  question  only  when  and  in  what 
order.  Back  in  those  years  when  I  rushed 
out  the  door  to  meet  my  first  class,  I 
would  have  given  my  eye  teeth  to  deal 
with  such  a  dilemma.  It  is  “an  embar¬ 
rassment  of  riches”  for  a  fan  of  the  writ¬ 
ten  word  and  current  affairs  to  wake  up 
each  morning  anticipating  reading  three 
complete  newspapers. 

I  am  in  my  glory.  My  hours  are  filled 
with  fascinating  reading;  my  mind  is 
challenged  by  the  best  of  the  syndicated 
columnists  and  national  thinkers.  Only 
one  problem  pressures  me  now  as  I  savor 
my  morning,  noon,  and  nighttime  news¬ 
papers;  somehow  I  can’t  seem  to  find  the 
time  to  accomplish  anything  else! 

Linda  Schulein 

1845  Port  Stanhope  PI. 

Newport  Beach,  Calif. 

Short  takes 

Headline:  Injuries  to  Eye 
Can  Be  Painful 

— Greenshurg  (Ind.)  Daily  News 
♦  ♦  ♦ 

There  is  an  80  percent  chance  of 
today. — Springfield  (III.)  State  Journal- 
Register. 

♦  ♦  ♦ 

Billy  Engelhart,  another  rookie,  broke 
his  leg  in  a  practice  crash. — New  York 
Times. 

*  *  * 

Johnson  is  taking  Mary  C.  Johnson’s 
house  on  May  7. — Peoria  Journal  Star. 


EDITOR'S  COMMENT 

Norman  Hagg 
Managing  Editor 
The  Times-Union 
Warsaw,  Indiana 


“An  excellent  staff  of  New  York  Times  News 
Service  writers  and  columnists  has  given  our 
readers  an  in-depth  exposure  to  a  broad  scope  of 
news  topics.  Your  Pony  Wire  is,  by  any  standard, 
a  valuable  addition  to  our  newspaper.” 


Sht  JfeUr  }}ork  Stnir^ 

■  NEWS  SERVICE 
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Special  features,  such  as  this  one  which 
appeared  recently  in  The  Harrisburg 
Patriot-riews'  Lifestyle  section  providing 
readers  with  money-saving  tips  on  the  use 
of  newspaper  food  coupons,  have  made 
The  Patriot-news  an  indispensable  item 
for  nearly  one-half  million  consumers  in 
The  Patriot-news'  Primary  Daily  Market. 

The  Patriot-news  places  great  emphasis 
on  helping  readers  cope  with  problems 


such  as  inflation  and  consumerawareness. 

According  to  a  recent  study  by  Belden 
Associatesof  Dallas,  Texas,  more  than  607o 
of  the  shoppers  in  the  Harrisburg  Market 
Area  used  a  Patriot-news  food  coupon  to 
make  a  purchase  during  the  last  30  days. 

Proof  positive  that  The  Patriot-news' 
concern  for  their  readers  is  paying  off. 
Make  sure  The  Harrisburg  Patriot-news  is 
included  in  your  marketing  plan  this  year! 


Harrisburg 

Fatriot' 

News 


A  riewhouse  newspaper:  an  integral  part  of  the  C.P.M,  group. 


June  16,  1979 


FCC  approves  merger 
of  Gannett,  Combined 


By  I.  WiUiam  HUI 

The  Gannett  Co.  and  Combined 
Communications  Corporation  last  week 
(June  7)  completed  a  merger  in  a  transac¬ 
tion  valued  at  approximately  $370  mil¬ 
lion. 

The  merger  was  legally  consummated 
45  minutes  after  the  Federal  Communi¬ 
cations  Commission  climaxed  a  two- 
and-a-half  hour  hearing  by  approving 
staff  recommendations  for  transfer  of 
Combined’s  broadcast  licenses  to  Gan¬ 
nett. 

Questioned  at  a  press  conference  held 
in  Washington  after  the  closing,  Gannett 
chairman  and  president  Allen  H. 
Neuharth  said  he  was  not  concerned 
about  the  Justice  Department’s  current 
antitrust  investigation  of  the  merger. 
Calling  attention  to  FCC  staff  findings  as 
reported  at  the  hearing,  Neuharth  said  he 
had  seen  no  reason  to  delay  effecting  the 
merger.  He  said  he  and  Karl  Eller,  presi¬ 
dent  and  chief  executive  of  Combined, 
had  already  made  the  phone  calls  setting 
all  the  wheels  in  motion. 

It  had  been  rumored  that  the  Justice 
Department  might  return  its  antitrust 
findings  on  the  same  day  as  the  FCC 
hearing,  but  a  Justice  spokesman  said 
this  had  entirely  been  speculation. 

"A  decision  on  the  matter  could  come 
any  day,  of  course,”  he  said.  "We’ve 
been  surprised  before  but,  as  it  stands, 
we  don’t  expect  any  decision  for  some 
weeks.” 

The  FCC  voice  vote  approving  the 
broadcast  license  transfers  was  5  to  I,  if 
the  ears  of  listening  reporters  were  accu¬ 
rate.  FCC  Commissioner  Abbott 
Washburn  dissented,  after  saying  he 
would  file  a  dissenting  statement  later, 
and  Commissioner  Joseph  R.  Fogarty 
was  absent. 

The  merger  means  Gannett  now  oper¬ 
ates  80  daily  newspapers,  including  two 
larger  than  the  typical  Gannett  newspa¬ 
per  holding — the  Cincinnati  Enquirer 
and  the  Oakland  Tribune.  In  addition, 
Gannett  has  seven  television  stations,  12 
radio  stations,  outdoor  advertising  in  the 
U.S.  and  Canada,  as  well  as  weekly 
newspapers,  Canadian  newsprint  in¬ 
terests,  marketing,  research  and  news 
service  subsidiaries.  Gannett  operations 
extend  from  the  U.S.  Virgin  Islands  in 
the  Atlantic  to  the  U.S.  Territory  of 
Guam  in  the  Pacific  and  include  33  states 
in  between. 


Gannett  and  Combined  together  last 
year  had  revenues  of  $980  million  and  net 
earnings  of  $112.4  million. 

The  merger  agreement  calls  for 
shareholders  of  Combined  to  receive  .8 
of  a  share  of  Gannett  common  stock  for 
each  share  of  Combined.  Combined 
shareholders  will  receive  approximately 
8.5  million  shares  of  Gannett. 

In  the  exchange,  American  Financial 
Corp.,  Cincinnati,  will  own  approxi¬ 
mately  3  million  shares  (7Vi%)  of  Gan¬ 
nett.  AFC,  which  sold  the  Cincinnati 
Enquirer  to  Combined,  owns  about  2.2 
million  shares  and  warrants  to  purchase 
for  $10.5  million  I.l  million  additional 
shares  of  Combined  common  stock. 

Neuharth  and  Eller  told  their  press 
conference  that  Gannett  will  continue  to 
be  headquartered  at  Rochester,  N.Y. 
and  Combined,  as  a  wholly-owned  sub¬ 
sidiary  of  Gannett,  will  continue  to  be 
headquartered  at  Phoenix,  Ariz. 


Location  of  Gannett 
properties 

The  merger  means  Gannett  now  oper¬ 
ates  80  daily  newspapers,  seven  television 
stations,  12  radio  stations,  outdoor  adver¬ 
tising  in  the  U.S.  and  Canada,  as  well  as 
weekly  newspapers,  Canadian  newsprint 
interests,  marketing,  research,  and  news 
service  subsidiaries. 

Gannett  operations  are  located  in: 

DAILY  NEWSPAPERS— ARIZONA 
— Tucson,  CALIFORNIA — Oakland,  Sa¬ 
linas,  San  Bernardino,  Stockton,  Visalia; 
COLORADO— Ft.  Collins;  DELAWARE 
— Wilmington;  FLORIDA — Cocoa,  Fort 
Myers,  Pensacola;  GUAM — Agana;  HA¬ 
WAII— Honolulu;  IDAHO— Boise;  ILLI¬ 
NOIS — Danville,  Rockford;  INDIANA — 
Lafayette,  Marion,  Richmond;  IOWA — 
Iowa  City;  KANSAS — Coffeyville;  LOUI¬ 
SIANA — Monroe,  Shreveport;  MICHI¬ 
GAN — Battle  Creek,  Lansing,  Port  Huron; 
MINNESOTA— Little  Falls,  St.  Cloud; 
MISSOURI— Springfield;  NEBRASKA 
—Fremont;  NEVADA— Reno;  NEW 
JERSEY — Bridgewater,  Camden;  NEW 
MEXICO— Santa  Fe;  NEW  YORK— 
Binghamton,  Elmira,  Ithaca,  Niagara 
Falls,  Poughkeepsie,  Rochester,  Saratoga 
Springs,  Utica,  Westchester-Rockland 
(Continued  on  page  12) 
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Every  Saturday  since  1884 


At  the  next  meeting  of  the  Gannett 
board  of  directors  June  26,  three  Com¬ 
bined  directors  will  be  elected  to  the 
Gannett  board — John  J.  Louis,  Jr., 
Combined’s  chairman;  Eller;  and 
Thomas  A.  Reynolds,  Jr.,  a  partner  in 
the  Chicago  law  firm  of  Winston  and 
Strawn. 

Neuharth  said  Eller  also  will  be  a 
member  of  a  new  Gannett  “Office  of  the 
Chief  Executive”.  The  makeup  of  that 
office  and  other  management  re¬ 
alignments  to  supervise  the  merged 
companies  will  be  announced  after  the 
June  26  board  meeting,  Neuharth  said. 

In  connection  with  the  merger,  Gan¬ 
nett  also  announced  the  divestiture  sale 
of  its  Rochester  television  station, 
WHEC-tv,  to  Broadcast  Enterprises 
Network,  Inc.,  a  Philadelphia-based 
broadcasting  company,  for  the  sum  of 
$27  million.  Ragan  Henry,  a  black 
broadcaster,  is  the  controlling  stockhold¬ 
er. 

Like  Neuharth  and  Eller,  Henry  sat  in 
the  back  of  the  FCC  hearing  room  for  the 
discussions  and  presentations. 

At  the  hearing,  the  FCC  noted  Gan- 
nett’s  divestiture  of  its  Rochester  televi¬ 
sion  station,  since  it  owns  two  newspa¬ 
pers  in  the  same  city,  and  also  the  fur¬ 
thering  of  FCC  policy  in  selling  the  sta¬ 
tion  to  a  minority  group. 

The  hearing  was  interspersed  with 
touches  of  humor  now  and  then,  such  as 
when  an  FCC  staffer  urged  the  commis¬ 
sioners,  next  time  they  visited  Marietta, 
Ohio,  to  be  sure  and  visit  Murphy’s  bar. 

What  controversy  arose  during  the 
hearing  centered  first  on  a  statement  by 
Commissioner  Washburn  that  he  op¬ 
posed  approval  of  the  license  transfers 
on  the  grounds  he  thought  the  FCC 
should  refrain  from  an  action  that  would 
accelerate  the  trend  of  turning  the  media 
over  to  “big  juggernauts”. 

Washburn  was  in  turn  answered  by 
Commissioner  James  H.  Quello,  who 
pointed  out  that  both  Gannett  and  Com¬ 
bined  had  in  all  respects  complied  with 
the  law  and  FCC  rules  and  should  not  be 
denied  the  merger  because  Congress  is 
considering  legislation  to  try  and  slow 
the  sale  of  independent  newspapers  to 
group  owners. 

An  argument  broke  out  once  over  the 
question  of  whether  the  license  transfers 
in  any  way  constituted  “trafficking”,  or 
the  selling  of  broadcast  outlets  for  profit 
rather  than  for  the  public  good.  It  was 
brought  out,  however,  that  FCC  staff  in¬ 
vestigations  had  not  brought  any  such 
finding  to  light. 

Other  controversial  points  included  a 
discussion  of  a  request  for  waiver  of  the 
(Continued  on  page  16) 
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Rl  show  draws  13,000 
to  view  200  exhibits 


By  Earl  Wilken 

The  more  than  13,000  attendees  at  the 
51st  annual  ANPA/RI  Production  Man¬ 
agement  Conference  in  Las  Vegas, 
Nevada,  June  2-7  had  during  the  five 
days  of  exhibits  an  opportunity  to  view 
the  electronic  systems,  products  and 
services  of  about  200  exhibitors. 

The  excitement  and  tight  schedule  of 
past  years  to  view  a  multitude  of  elec¬ 
tronic  systems  was  not  present  this  year. 
Although  new  front-end  systems  and  en¬ 
hancements  of  existing  electronic  sys¬ 
tems  were  available  on  the  floor  of  the 
convention  center,  newspaper  execu¬ 
tives  took  a  more  leisurely  pace  while 
viewing  the  offerings  of  the  suppliers  to 
the  industry.  One  industry  executive  said 
many  medium  and  larger  size  newspa¬ 
pers  either  had  installed  or  selected  elec¬ 
tronic  systems  for  newsrooms  and  clas¬ 
sified  departments  and  so  the  pressure 
was  off  to  make  decisions  in  these  areas. 

In  the  electronic  systems  area,  major 
interest  centered  around  ad  layout  sys¬ 
tems  and  remote/portable  terminals. 

Raytheon  Graphic  Systems  introduced 
a  new  low-cost  ad  composition  system 
called  Ad  Set  that  can  handle  full  page 
makeup  with  ad  output  up  to  101  picas 
wide  by  159  picas  deep.  A  two- 
workstation  system  is  priced  under 
$60,000  with  July  delivery  announced  for 
the  system. 

Harris  Composition  Systems  division 
exhibited  an  expanded  storage  capability 
for  the  2220  Video  Layout  system  they 
introduced  last  year  during  the  ANPA/Rl 
St.  Louis  conference.  The  model  2222 
display  ad  management  system  offers  a 
second  disk  for  ad  storage  of  up  to 
276,000  characters. 

Mergenthaler  Linotype  unveiled  the 
Linoscreen  Composer,  a  page  make-up 
terminal  manufactured  in  England  and 
designed  by  Linotype-Paul.  The  unit  op¬ 
erates  in  three  modes:  editing;  composi¬ 
tion  and  layout  and  is  designed  for  the 
present  to  interface  with  the  Mergen¬ 
thaler  typesetters  202,  404,  606  and 
V-I-P.  The  $30,000  unit  can  be  used  with 
Mergenthaler’s  System  V  and  is 
scheduled  to  have  in  the  future  the  capa¬ 
bility  to  accommodate  a  graphic  tablet. 

Optronics  International  of 
Chelmsford,  Mass.,  exhibited  their  elec¬ 
tronic  ad  makeup  technique  via  Pagitron 
Ad  Graphics  System.  The  Ad  Graphic 
system  automates  and  composes  the 
complete  graphic  portion  of  display  ads 
in  any  size  up  to  a  full  17"  x  22"  page  size. 
Type  may  be  scanned  in  as  part  of  the 
graphic  copy  or  inserted  in  the  compos¬ 
ing  room  to  complete  the  ad. 
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System  will  prepare  all  of  the  art  work, 
size  it,  position  it,  screen  it,  and  insert 
rules  and  borders.  An  expansion  cut  and 
sig  storage  module  is  available  optionally 
for  digital  storage  of  logos,  cuts  and 
fonts.  System  comes  complete  with  a  17" 
X  22"  scanner  and  plotter,  tablets,  ad  lay¬ 
out  terminal,  control  station,  disk  stor¬ 
age,  computer  system  and  software. 

Hell/HCM  Corporation  of  Great  Neck, 
N.Y.,  introduced  a  CRT  typesetter 
model  Digiset  20  T  I  priced  at  $55,900. 
The  unit  designed  by  Dr.  Hell  of  West 
Germany,  is  from  their  family  of  high 
capacity  Digiset  CRT  typesetters.  Digi¬ 
tally  stored  characters  are  exposed  di¬ 
rectly  onto  photo  material  via  a  fiber 
optic  on  the  tube.  System  contains  a 
minicomputer,  one  or  two  floppy  disk 
drives,  control  units  for  recording  and 
for  the  CRT  as  well  as  the  photo  material 
feed  device.  Type  characters  are  stored 
digitally  on  one  or  two  floppy  disks.  Unit 
has  51  pica  width  capability  and  pro¬ 
cesses  type  in  size  ranges  of  4  to  72  points. 

Bobst  Graphic,  Varisystems  division, 
demonstrated  a  new  portable  editing 
terminal  called  SCRIB.  The  under  20 
pound  unit  has  a  battery  powered 
(NiCad)  capability  for  up  to  two  hours  of 
continuous  use.  Price  of  the  unit  with 
case,  power  supply,  battery  pack  and 
RS232  is  $7,000.  Terminal  has  a  built-in 
16K  microcomputer  and  two  mini- 
casettes  along  with  a  7  inch  diagonal, 
fold-away  video  screen  that  displays  18 
lines  of  64  characters.  Cursor  on  VDT 
moves  in  four  directions  and  unit  has 
IIK  character  memory  and  the  two 
mini-casettes  hold  33K  of  characters. 
Scrib  can  be  connected  to  a  printer  for 
hard  copy  preparation. 

Teleram  Communications  exhibited 
the  new  TELEROUTE  switching  device 
that  connects  a  grouping  of  terminals  in¬ 
dividually  to  a  single  modem,  line  printer 
or  other  peripheral.  Teleram  also  exhib¬ 
ited  a  new  portable  terminal  model  P-1888 
with  a  7"  diagonal  CRT  and  a  mag¬ 
netic  casette  storing  approximately 
180,000  characters. 

Teleram  also  unveiled  its  DSS  (Disk 
Storage  Station)  concentrator  containing 
dual  full-size  floppy  disks  designed  to 
accept  up  to  16  terminals,  wire  service, 
computer,  etc.  Storage  of  1.2  million 
characters  available  with  system  suited 
for  large  bureaus  or  in-house  operations. 

Titus  Communications  of  Dallas, 
Texas,  introduced  a  typesetter  called 
Electrographic  at  $19,^5  that  can  set 
6-72  points  at  100  lines  per  minute  and 
has  16  faces  on-line  in  66  pica  width. 
Titus  also  introduced  the  Mini/Z  system 
for  small  daily  and  weekly  papers.  Sys- 


Raytheon  AdSet  composition  system. 


tern  has  one  million  characters  of  on-line 
storage  and  6  ports  that  support  editorial, 
optional  wire  services  and  classified. 
Price  of  $6995 . 

F/Mail  data  transmission  for  news  in¬ 
formation,  stocks,  real  estate  listings, 
subscriber  newsletters,  weather,  clas¬ 
sified,  circulation  changes  was  also  in¬ 
troduced  by  Titus. 

A  number  of  new  front-end  systems 
along  with  new  software  packages  were 
also  introduced  at  the  show  and  included 
systems  and  software  enhancements 
from  ONE  Systems,  System  Integrators 
Inc.,  AlphaKey  Systems,  Digital  Equip¬ 
ment  Corp.,  ECRM,  Mycro-Tek,  News¬ 
paper  Electronics  Corp.,  Harris  Com¬ 
position  Systems,  Compugraphic,  QL 
Systems,  Raytheon  Graphic  Systems, 
Sperry  Univac,  System  Development 
Corp.,  Peripheral  Systems,  Tal-Star 
Computer  Systems,  Xenotron,  AP  and 
UPl. 


Bobst  Graphic  Scrib  portable  term! 
nal. 


Seaboard  Energy  Systems  demon¬ 
strated  their  Maintenance  System  for 
scheduling  and  record  keeping.  The  sys¬ 
tem  tells  when  maintenance  is  needed  on 
each  piece  of  equipment  and  helps  to 
analyze  particular  departments.  Cost  to 
purchase  unit  is  $14,950.  System  can  be 
leased  up  to  60  months. 

Letterflex  introduced  its  new  PR2-120 
platemaking  system.  The  system  pro¬ 
duces  120  press-ready  plates  per  hour 
with  one  operator. 

Chemco  Photoproducts  announced  the 
Alan  24-inch  Prime/Squeeze  lens,  an  ex¬ 
tended  capacity  reproportioning  lens  that 
squeezes  line  or  halftone  copy  up  to  8%. 
Reproportioning  is  performed  directly 
from  the  camera. 

NAPP  Systems  (USA)  unveiled  their 
(Continued  on  page  38) 
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Every  Week  EDITOR  &  PUBLISHER  brings  you 

^  Current  news  of  the  newspaper  industry 
^  Informative  features  on  newspaper  publishing 
and  advertising. 
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Attn:  Circulation  Department 


Future  production 
methods  envisioned 


“Prospectus  for  the  Future”,  the 
theme  of  the  final  session  of  the  51st 
annual  ANPA/RI  Production  Manage¬ 
ment  Conference,  heard  Dr.  Joseph  E. 
Rowe,  vicepresident/technology,  Harris 
Corp.,  and  Dr.  Peter  Cannon,  staff 
vicepresident/research,  Rockwell  In¬ 
ternational,  talk  respectively  on  “News¬ 
papers  and  Technology:  Thrust  Toward 
Tomorrow"  and  “Exploration-Future 
Newspaper  Technology.” 

Both  outlined  the  future  role  of  a 
number  of  technologies  that  will  be 
adopted  by  the  newspaper  industry  in  the 
year  2000.  The  different  approaches  of 
the  speakers  could  be  characterized  as 
Harris  Corporation  taking  the  low  road 
and  Rockwell  International  taking  the 
high  road  in  their  presentations  on  future 
technological  developments. 

Although  the  Harris  portion  of  the 
Thursday  morning  June  7  program  at  the 
Las  Vegas  Convention  Center  began 
with  coherent  streams  of  laser  lights 
overhead.  Rowe  set  the  tone  of  his  com¬ 
pany's  technology  position  by  saying  it 
was  Harris'  conviction  that  the  printed 
page  would  be  a  very  important  part  of 
our  lives  for  the  long-term  foreseeable 
future.  He  went  on  to  state  the 
technologies  of  lasers,  fiber  optics,  satel¬ 
lite  communications  and  computers  will 
not  replace  the  newspaper.  On  the  con¬ 
trary,  he  said,  they  will  continue  to  open 
up  great  new  opportunities  for  the  news¬ 
paper  industry  in  the  U.S.  and  abroad. 

Rowe  said  existing  technologies,  and 
the  ones  just  around  the  corner,  could 
contribute  to  the  bottom  line  and  shape 
the  newspaper  business  in  three  practical 
and  profitable  ways. 

The  first  of  these  ways  would  be  the 
production  of  cost  effective  geographic- 
demographic  newspapers. 

Next,  he  said,  technological  advances 
would  produce  newspapers  faster,  more 
easily,  and  more  economically.  Profits  in 
this  area  will  increase  because  costs  will 
decrease,  especially  in  labor  intensive 
areas. 

The  third  way.  Rowe  stated,  will  be  the 
new  opportunities  in  Data  Base  Man¬ 
agement  and  Marketing.  Income  will  be 
generated  through  auxiliary  products  and 
services. 

Describing  tomorrow's  newspaper  in¬ 
dustry.  Rowe  pictured  it  as  a  highly  de¬ 
centralized  information  gathering,  in¬ 
formation  processing  and  information 
distribution  business.  As  a  result  of 
technological  evolution,  he  said,  it  would 
be  oriented  around  the  complete  system 
of  communicating  information  to  and 
from  people. 

The  future  newspaper  business,  Rowe 
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said,  would  be  one  of  database  manage¬ 
ment  and  marketing  with  the  database 
described  as  a  storehouse  of  information. 
Alert  and  technically  aggressive  news¬ 
papers,  Rowe  predicted,  will  establish 
database  services  to  the  entire  commun¬ 
ity. 

Newspapers  will  market  information 
directly  to  subscribers  as  well  as  to 
Broadcasters,  the  vicepresident  of 
technology  said,  and  in  addition  to  its 
own  facilities,  the  newspaper  will  plug 
directly  into  databases  from  the  wire 
services  and  other  newspapers. 

Speech  synthesizers 
to  aid  reporters 

•  Reporters  asking  computers  to  re¬ 
trieve  previously  filed  stories. 

•  Computer  systems  designed  to  check 
spelling,  style,  grammar  and  readability 
and  to  point  out  missing  facts  or  give  leads 
to  related  stories. 

•  Newspapers  with  the  power  of 
speech,  so  that  written  words  stored  in  a 
computer  system  can  be  read  aloud. 

These  are  just  some  of  advances  in 
newspaper  computer  technology  that  Dr. 
Wayne  Danielson  foresees  for  the  industry 
in  the  not  so  distant  future.  He  spoke  at 
the  ANPA/RI  production  conference. 

“By  the  end  of  the  decade,  a  reporter 
may  be  able  to  ask  the  computer,  ‘Have 
you  ever  heard  of  a  man  named  X?’  and 
get  back  every'  story  in  which  X’s  name 
ever  appeared,”  said  Danielson,  who  is  a 
professor  of  Journalism  and  computer  sci¬ 
ences  at  the  University  of  Texas. 

Rowe  painted  a  future  design  where 
these  systems  would  expand  to  include 
digitized  pictures  and  graphic  material 
stored  in  very  large  on-line  memories. 
One  magnetic  disc  system  in  the  1980s, 
Rowe  indicated,  would  have  10  billion 
bits  of  capacity  and  store  100,000  pages 
of  newspaper  text  information.  That,  he 
said,  was  roughly  about  5  years  produc¬ 
tion  of  the  average  paper. 

As  this  information  of  the  newspaper 
becomes  older  and  not  used  frequently, 
Rowe  indicated  it  would  be  off-loaded 
onto  optical  storage  devices.  He  said 
storage  and  retrieval  capabilities  for  one 
optical  storage  design  would  contain  the 
equivalent  of  ten  million  pages  of  news¬ 
paper  text,  and  would  be  the  size  of  a 
small  filing  cabinet. 

In  his  discussion  of  future  imaging  and 
printing  systems,  Rowe  advanced  the 
concept  of  printing  units  dynamically 
controlled  to  selectively  print  on  a  single 
web  of  paper  according  to  individual 
subscriber  preferences. 


In  the  near  future  newspaper  execu¬ 
tives  can  expect  multiplexed  distribution 
digital  systems  to  monitor  makeready 
and  press  operations,  he  said. 

Rowe  also  advanced  the  idea  that 
newspaper  executives  can  expect  im¬ 
position  and  production  information  to 
be  generated  in  the  composing  area  and 
then  have  it  transmitted  by  the  control 
system  to  the  press  area  where  it  will  be 
stored,  ready  for  use. 

On  the  subject  of  future  press  design, 
Rowe  predicted  servo  controls  will  be 
standard  equipment  on  new  kinds  of  fold¬ 
ers,  print  units,  reel  tension  devices  and 
pasters.  These  servo  controls  will  ac¬ 
commodate  press  speeds  in  excess  of 
3,000  feet  per  minute  and  that,  he  said, 
means  we’ll  have  to  develop  new  metal¬ 
lurgy  for  bearings  and  rollers.  The  press 
of  the  future  will  be  a  closed  loop  sys¬ 
tem. 

Looking  at  the  future  of  newspaper 
graphics,  Rowe  thought  it  would  be  pro¬ 
duced  entirely  in  an  electronic  dark¬ 
room.  And  the  reporter-photographer 
would  use  an  electronic  still  camera  to 
capture  a  digital  image  in  a  bubble  mem¬ 
ory  or  charge-coupled  device  (CCD). 
This  camera,  he  said,  will  have  an  adap¬ 
tor  to  compress  and  transmit  the  photos 
over  a  communications  line  to  the  central 
newspaper  plant.  At  the  plant  this  image 
information  will  be  processed  electroni¬ 
cally  at  high  resolution  graphics  display 
teminals. 

Referring  to  satellite  communications, 
Rowe  predicted  corporate  newspaper 
use  would  also  have  reporters  calling  up 
data  from  any  location  and  writing  for 
any  of  the  other  papers  in  the  group  in 
real  time. 

Commenting  on  other  technological 
developments,  the  Harris  executive  said, 
voice  recognition  systems  might  be  used 
to  facilitate  electronic  editing,  electronic 
page  makeup,  in  the  electronic  darkroom 
and  help  speed  late  news  development  to 
a  waiting  press. 

Voice  recognition  computers,  Rowe 
said,  will  depend  on  larger  temporary 
storage  capabilities,  and  that’s  where  the 
new  magnetic  bubble  or  other  memories 
are  to  be  considered. 

To  close  the  management  and  control 
loops  for  newspapers  it  will  take  15  to  20 
years  and  it  is  important,  Rowe  said,  that 
newspaper  executives  begin  planning 
now  for  the  future. 

The  high  road  approach  on  future 
newspaper  technology  was  stated  by 
Cannon  when  he  said  Rockwell  In¬ 
ternational's  strategic  assumption  was 
that  advanced  technology  would 
strengthen  the  printed  page  as  a  medium 
of  communication. 

Stressing  the  systems  approach.  Can¬ 
non  predicted  the  newspaper  communi¬ 
cation  system  of  the  future  would  be  a 
total  structured  system,  conceived  as  a 
total  structure  of  planned,  interacting,  in- 
(Continiied  on  puffe  38) 
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FTC  head  urges  reporters 
to  probe  conglomerates 


By  W.F.  Gloede 

Federal  Trade  Commission  Chairman 
Michael  Pertschuk  loosed  some  600  of 
the  nation's  top  investigative  journalists 
on  big  business  last  week  with  an  in- 
flamatory  address  before  the  Investigate 
Reporters  and  Editors  Inc.  Conference 
in  Boston. 

“We  man  the  barricades  to  defend  the 
First  Amendment  because  we  retain  the 
faith,  tarnished  and  battered  though  it 
may  be,  that  so  long  as  there  is  an  in¬ 
dependent  press  that  is  free  to  alert  the 
public  to  abuses  of  power,  governmental 
or  private,  an  informed  citizenry  will 
take  the  necessary  curative  steps,”  said 
Pertschuk  to  repeated  rounds  of 
applause.  He  even  beckoned  reporters  to 
investigate  the  growing  concentration  of 
media  power,  “if  your  leash  is  long 
enough.” 

Pertschuk,  a  hated  man  among  the 
biggest  of  big  business  executives,  told 
of  a  recent  encounter  with  corporate 
executives  assembled  by  Time  Inc.  to 
discuss  current  trends  in  antitrust  policy. 
“I  raised  concerns  about  the  enhanced 
political  power  of  the  management  of  the 
new  conglomerates — which  was  fine, 
except  that  turned  out  to  be  precisely  the 
group  to  whom  I  was  speaking,”  he  ex¬ 
plained. 

Pertschuk  related  the  following  in¬ 
terchange.  “  ‘What  makes  you  think  we 
have  political  power?’  stormed  one  of 
the  participants.  It  was  the  day  after  the 
anti-nuclear  march  on  Washington. 
‘Look  at  Jane  Fonda;  she’s  got  political 
power.’  ‘Why  don’t  you  tackle  Jane 
Fonda,’  ”  the  participant  continued. 

Pertschuk  ad-libbed  a  few  lines  about 
how  he  would  love  to  tangle  with  Jane 
Fonda  (not  necessarily  over  politics), 
then  moved  on  to  make  his  point. 

“While  I  was  thinking  about  that  one, 
carefully,  a  sotto  voce  oath  reached  me 
from  one  of  his  colleagues  seated  near 
the  podium:  “We’ll  throw  you  out  next 
year.” 

With  a  grin,  Pertschuk  said,  “Now 
that  is  not  exactly  the  voice  of  a  man  who 
views  himself  as  powerless.  My  guess  is 
that  he  had  something  more  in  mind  than 
simply  casting  his  equal  vote  for  Reagan 
or  Connally  and  crossing  his  fingers.” 

Pertschuk  cited  figures  released  re¬ 
cently  by  The  Conference  Board,  a  busi¬ 
ness  research  organization  whose  presi¬ 
dent  just  two  weeks  ago  charged 
Pertschuk  and  the  FTC  with  frustrating 
world  progress  by  stymieing  corporate 
growth  through  anti-trust  enforcement, 
indicating  that  92%  of  the  400  large  cor¬ 
porations  polled  had  increased  political 
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involvement  in  the  past  three  years. 

Pertschuk  detailed  nine  areas  within 
the  conglomerate  sphere  of  influence 
that  he  thinks  are  ripe  for  some 
spadework.  “How  can  the  conglomerate 
merger  story  migrate  from  the  “What’s 
Happening  in  Commerce  Today”  col¬ 
umn  of  the  Business  Pages  to  investiga¬ 
tive  grist  up  front?”  he  asked  before 
plunging  into  his  story  suggestions. 

The  FTC  chairman  asserted  it  would 
be  “useful  and  interesting”  to  trace  the 
recent  history,  including  local  involve¬ 
ment  now  as  opposed  to  then,  of  a  firm 
which  had  been  swallowed  up  by  a  larger 
conglomerate  with  out-of-area  offices. 
“What  happened,”  he  asked,  “Has  the 
quality  of  managment  involvement  in  the 
community  changed;  Was  the  merger  fol¬ 
lowed  by  lay-offs  or  plant  closings;  Did 
that  decision  reflect  a  truly  moribund 
plant  or  division,  or  was  it  the  inability  of 
a  remote  central  management  to  operate 
or  adapt  one  of  its  many  enterprises?” 

He  advised  the  reporters  and  editors  to 
look  into  a  grass  roots  local  corporate 
lobbying  effort  and  how  it  has  been 
aimed  at  the  community  and  what  its  res¬ 
idents  would  otherwise  think  about  the 
firm. 

Another  suggestion  concerned  in¬ 
vestigating  how  a  conglomerate  comes  to 
the  aid  of  an  “embattled  limb,”  like  a 
chemical  division  that  is  under  health  or 
environmental  scrutiny. 

Corporate  Political  Action  Committees, 
he  said,  are  a  matter  of  public  record. 
Their  contributions  to  political  candidates 
can  be  traced  easily,  and  Pertschuk  thinks 
investigation  of  a  public  official’s  voting 
record  and  campaign  finances  will  have  a 
lot  to  do  with  the  PAC’s  involvement. 
They  are  currently  “flowering”  he  said. 

Then  came  the  “media  conglomer¬ 
ates.”  Pertschuk  advised  the  investiga¬ 
tive  journalists  to  look  into  how  unrelated 
branches  of  a  firm  with  media  branches 
fare  in  news  coverage  and  editorials  of 
the  media  operations. 

A  new  organization,  the  Business 
Roundtable,  would  prove  fertile  ground 
for  investigation  in  Pertschuk’s  opinion. 
It’s  made  up  of  chief  executives  of  in¬ 
dustrial  firms,  and  it  concerns  itself  with 
issues  like  wage,  price  and  tax  policy  and 
the  defeat  of  legislation  to  limit  conglom¬ 
erate  mergers. 

Pertschuk  decried  what  he  called  the 
“one  dimensional  advocacy”  of  con¬ 
glomerate  lobbying.  “Time  and  time 
again  I’ve  trudged  up  to  Capitol  Hill  to 
fight  brush  fires,  among  congressmen 
who  are  basically  supportive  of  the 
commission’s  activities,  only  to  find  that 
the  .  .  .  lobbyists  who  preceded  us  have 


so  manipulated  the  facts  that  our  ac¬ 
tions  have  been  made  to  appear  idiotic  or 
monstrous,”  he  said  in  calling  for  jour¬ 
nalistic  evaluation  of  the  issue. 

Pertschuk  also  called  for  an  analysis  of 
the  corporate  dollars  spent  on  advertis¬ 
ing,  public  relations,  “ubiquitous” 
lawyers  and  public  affairs  programs  as 
they  relate  to  the  amounts  of  public 
money  spent  for  similar  programs  with 
differing  goals. 

And  finally,  the  FTC  chairman  related 
what  he  called  a  raw  instinct  to  the 
group. 

“There  are  those  who  believe  the 
Watergate  break-in  and  related  outrages 
were  the  product  of  what  the  economists 
might  call  a  ‘supply-push’  phenomenon: 
that  is,  large  quantities  of  available  cam¬ 
paign  money  seeking  an  outlet.  Washing¬ 
ton  is  today  awash  with  lawyers  and  lob¬ 
byists  and  lawyer-lobbyists  competing 
for  an  expanding  pie  of  corporate  funds 
available  to  interests  which  have  grown 
bolder  and  more  expansive  over  the  past 
few  years.  I  believe  history  has  taught  us 
a  lesson  that  whenever  money  flows  in 
substantial  rivulets  there  is  always  the 
danger  that  it  will  be  spent  not  wisely  but 
too  well.  Like  Tom  Lehrer’s  Boy  Scout, 
I’d  be  prepared.” 

Multimedia  to  buy 
cable  tv  system 

Multimedia  Inc.,  a  publisher  of  news¬ 
papers  and  owner  of  radio  and  television 
stations  with  headquarters  in  Greenville, 
S.C.,  said  that  it  had  purchased  its  first 
cable  television  system. 

The  16-city  system  was  purchased 
from  the  cable  television  division  of 
Kansas  State  Network  Inc.  of  Wichita, 
Kan.  The  price  for  the  system,  which  has 
17,000  subscribers,  will  be  $11  million. 

The  agreement  must  be  approved  by 
the  Federal  Communications  Commis¬ 
sion  and  some  governmental  units  in  the 
areas  served. 

AP  to  offer  radio-tv 
news  on  special  wire 

The  Associated  Press  will  offer  a  spe¬ 
cial  high-speed  news  service  to  television 
stations  beginning  this  fall. 

AP  vicepresident  Roy  Steinfort  told 
the  ninth  annual  convention  of  the  As¬ 
sociated  Press  Broadcasters  that  the  new 
service,  called  APTV,  will  start  Sep¬ 
tember  1. 

“This  is  the  first  news-wire  service 
ever  designed  from  the  ground  up  with 
television  in  mind.  We  think  it  will  be 
indispensable  to  tv  newsrooms,”  Stein¬ 
fort  said. 

APTV  will  be  transmitted  at  1,200 
words  per  minute,  more  than  18  times 
faster  than  conventional  services. 

It  will  be  produced  by  the  AP’s  Broad¬ 
cast  News  Center  in  New  York. 
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No  more  cheerleading 
on  the  sports  pages 


By  Celeste  Huenergard 

The  signboard  outside  the  door  of  the 
Minneapolis  theater  billed  the  event  as 
the  Associated  Press  Sports  Editors’ 
Sixth  Annual  Convention  (June  4-6). 

Wick  Temple,  AP  general  sports 
editor,  took  the  podium  to  remind  his 
audience  that  their  switch  from  promot¬ 
ing  sports  in  their  pages  to  covering  them 
has  not  been  easy. 

“Sports  writers  were  cheerleaders  for 
so  long  that  coaches  and  players  have 
come  to  expect  newspapers  to  be  a 
source  of  scrapbook  material  for  them 
and  a  litany  by  which  hero  worshipers 
can  stoke  the  fires  of  the  hot  stove 
leagues,”  he  declared.  “It  is  going  to 
take  another  decade  for  sports  reporters 
to  gain  acceptance  as  journalists  and  put 
an  end  to  the  conception  that  they  are 
publicity  men  and  women.” 

The  transition  from  hero  worshiping  to 
legitimate  journalism  began  during  the 
late  1960’s,  Temple  added,  citing  recent 
incidents  in  which  sports  writers  have 
been  forced  to  defend  themselves  after 
publishing  hard  hitting  news  stories  in¬ 
stead  of  fluff. 

One  such  incident  involved  Alan 
Robinson,  sports  editor  of  the  AP’s 
bureau  in  Charleston,  West  Va. 

A  coach  at  the  University  of  West  Vir¬ 
ginia  started  a  smear  campaign  after 
Robinson  wrote  a  piece  quoting  a  student 
player’s  disillusionment  with  the 
school’s  athletic  program  and  the  possi¬ 
bility  that  he  might  go  into  the  hardship 
draft. 

The  coach  threatened  to  cancel  Robin¬ 
son’s  press  credentials,  charged  that  he 
was  trying  to  hurt  the  university’s  re¬ 
cruiting  efforts  and  asked  that  he  pub¬ 
licly  be  run  out  of  the  state.  Temple  said. 

The  coach  also  told  a  television  audi¬ 
ence  that  Robinson  was  just  mad  at  West 
Virginia  because  he  flunked  out  of  jour¬ 
nalism  school.  “It  wasn’t  true.  Robinson 
made  straight  A’s  in  his  journalism 
courses  .before  transferring,”  Temple 
said. 

The  Charleston  Gazette  and  the  Daily 
Mail  ran  columns  setting  the  record 
straight. 

“What  (the  coach)  was  trying  to  do 
was  to  intimidate  the  reporter  and  make 
him  a  cheerleader  for  the  university  bas¬ 
ketball  program.  What  Robinson  was  try¬ 
ing  to  do  was  print  significant  stories 
about  sports  figures  in  West  Virginia,” 
Temple  concluded. 

The  AP  executive  warned  his  listeners 
not  to  be  discouraged  by  irate  news 
sources.  “It’s  an  exciting  time  to  be  in¬ 
volved  in  what  used  to  be  the  toy  de- 
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partment  of  the  newspapers  .  .  .  ana 
while  we  don’t  want  to  pick  fights,  we 
must  make  the  sports  establishment  un¬ 
derstand  that  at  long  last  it  is  going  to  be 
covered — really  covered — by  the 
press.” 

One  of  the  most  discussed  topics  on 
the  editors’  agenda  was  women’s  access 
to  locker  rooms. 

Baseball  commissioner  Bowie  Kuhn 
claimed  there  were  “no  longer  any  seri¬ 
ous  problems”  in  baseball  clubhouses. 
The  players  and  writers  are  beginning  to 
adjust,  he  declared,  during  a  dinner  ad¬ 
dress. 

Of  the  country’s  26  baseball  teams,  22 
allow  female  reporters  into  their  dressing 
rooms. 

“We  have  made  tremendous  amounts 
of  progress,”  Kuhn  added.  “At  first  we 
thought  it  was  unfair  to  the  players  to 
have  women  come  in.  We  litigated  and 
lost.  It  hasn’t  come  easy.  There  have 
been  some  rough  sports.” 

The  commissioner  spent  some  time 
criticizing  the  press  for  an  occasional 
“lack  of  factual  and  objective  report¬ 
ing.” 

He  pointed  to  one  instance  of  when 
photographers  "took  pictures  of  half 
clad  players  while  female  reporters  were 
in  a  dressing  room”  and  added  “there 
have  been  some  females  who  had  no  bus¬ 
iness  in  the  clubhouse  and  unethical 
conduct  such  as  eavesdropping.” 

The  debate  over  women’s  access  to 
locker  rooms  was  back  on  the  agenda  the 
following  morning  during  a  panel  discus¬ 
sion. 

“I’m  really  one  of  the  original 
chauvinists,”  Lee  Corso,  football  coach 
of  Indiana  University  shouted.  “I  be¬ 
lieve  my  wife  should  be  home  taking  care 
of  my  kids  and  not  in  some  guy’s  locker 
room.  But  everyone  should  be  allowed  to 
pursue  the  profession  he  wants.” 

Indiana’s  dressing  rooms  are  still  off 
limits  to  women,  Corso  said. 

The  locker  room  is  not  the  only  place 
where  women  sports  writers  are  dis¬ 
criminated  against. 

Le  Anne  Schreiber,  the  first  female 
sports  editor  of  the  New  York  Times,  told 
her  luncheon  listeners  that  “women 
(sports  reporters)  are  perceived  without 
individual  distrinctions.  Editors  will  say, 
‘I’ve  just  hired  a  woman  so  I  don’t  need 
to  look  for  another  one  for  awhile.’  But 
you  never  hear  an  editor  make  that 
comment  about  a  man. 

Professionally,  women  are  seen  as  one 
big  lure.  Too  often,  decisions  on  whether 
to  hire  a  woman  aren’t  made  on  the  basis 
of  her  credentials,  but  on  how  recently 
another  woman  was  hired.” 


Editors  yank  writers 
as  officiai  scorers 

Pittsburgh  Post  Gazette  will  no  longer 
permit  its  baseball  writer  to  serve  as  offi¬ 
cial  scorer  for  the  Pittsburgh  Pirate 
games. 

The  action  by  the  paper  is  the  latest  in 
the  furor  created  by  Pittsburgh  Pirate 
pitcher  Bruce  Kison  who  blasted  a 
Pittsburgh  Press  sportswriter  for  ruling  a 
ground  ball  that  skipped  past  the  third 
baseman  a  hit  rather  than  an  error.  The 
ruling  cost  Kison  a  no-hitter. 

Kison  avoided  reporters  for  about  40 
minutes  after  the  game,  which  he  won  by 
a  7-0  score,  and  when  he  did  face  report¬ 
ers  he  told  them  he  believed  the  call  was 
close  enough  that  it  could  have  been 
called  an  error  for  his  benefit  in  his  home 
park. 

The  sportswriter  who  was  acting  as 
official  scorer  and  made  the  call  was  Dan 
Donovan  of  the  Press.  Two  other 
sportswriters  who  have  also  served  as 
official  scorers  and  were  in  the  press  box 
agreed  with  Donovan’s  ruling. 

The  Pittsburgh  Press,  a  few  days  later 
announced  that  it  will  not  allow  its 
sportswriters  to  serve  as  official  scorers 
after  this  season.  The  Post  Gazette  went 
one  step  further  and  said  it  would  take 
similar  action  this  season. 

In  both  cases,  the  editors  of  the  papers 
made  the  decision. 

“I  would  prefer  to  invoke  the  ban  right 
now,”  John  Troan,  editor  of  the  Press 
said,  “but  it  would  be  unfair  to  the 
league  for  us  to  change  the  rules  in  the 
middle  of  the  season.” 

Post  Gazette  sports  editor  Phil  Musick 
said  his  paper’s  sportswriter  covering  the 
Pirates,  Charley  Feeney,  will  no  longer 
act  as  official  scorer,  effective  last  Sun¬ 
day. 

The  National  League  now  arranges 
through  the  Baseball  Writers  Association 
of  America,  to  use  sportswriters  accred¬ 
ited  by  that  organization  as  official 
scorers.  They  are  paid  $50  a  game. 

Musick  said  Feeney  will  be  compen¬ 
sated  with  an  increase  in  his  salary. 

Troan  has  advised  the  president  of  the 
National  League  that  after  the  1979  sea¬ 
son,  the  Press  will  no  longer  permit  its 
sportswriters  to  double  as  official  scor¬ 
ers. 

“It  is  obvious  that  they  don’t  want  an 
official  scorer  who  calls  ’em  as  he  sees 
’em,”  Troan  said.  “It  is  equally  obvious 
that  a  baseball  writer  who  doubles  as  an 
official  scorer  places  himself  in  a  position 
where  he  cannot  possibly  avoid  a  conflict 
of  interest.  That’s  why  it’s  time  to  end 
this  arrangement.” 

Musick  said,  “In  the  strictest  sense  of 
principle,  it  is  a  conflict.  But  in  practice, 
it  is  not  necessarily  so.”  He  said  a  writer 
who  is  a  real  “pro”  can  handle  both  jobs 
ethically. 
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Secret  opinion  stirs  new 
controversy  in  bomb  case 


By  John  Consoli 

U.S.  District  Court  Judge  Robert  War¬ 
ren  reserved  decision  on  a  motion  to  re¬ 
voke  the  preliminary  injunction  that  has 
prevented  The  Progressive  from  publish¬ 
ing  an  article  about  the  hydrogen  bomb. 

When  Judge  Warren  does  issue  his  de¬ 
cision  and  accompanying  opinion,  the 
opinion  will  be  considered  “secret”  and 
will  not  be  available  to  the  public,  includ¬ 
ing  the  editors  of  the  Progressive. 

Only  those  persons  who  undergo  “se¬ 
curity  clearance”  by  the  Government, 
will  be  able  to  see  the  opinion,  according 
to  Progressive  managing  editor  Samuel 
Day. 

Day  told  E&P  part  of  the  security 
clearance  is  an  agreement  that  you  never 
divulge  the  content  of  any  document  the 
government  considers  to  be  secret.  Day 
said  the  Progressive  editors  have  refused 
to  agree  to  this  because  “we  feel  it  would 
inhibit  our  Jobs  as  journalists.” 

Day,  who  along  with  Progressive 
editor  Erwin  Knoll  and  the  H-bomb  arti¬ 
cle’s  author  Howard  Morland  were  in  the 
courthouse  for  the  June  12  hearing,  said 
the  trio  was  not  allowed  to  sit  in  on  the 
closed  hearing. 

From  the  start  of  the  case  back  in 
March,  Day  said  the  Progressive  editors 
have  been  inhibited  in  their  defense  be¬ 
cause  they  have  not  been  permitted  to 
see  many  of  the  affidavits  and  briefs  pre¬ 
pared  on  their  behalf  by  their  own 
lawyers.  They  have  also  not  been  permit¬ 
ted  to  see  portions  of  affidavits  submit¬ 
ted  on  their  behalf  by  expert  witnesses. 

“Everything  that  goes  into  the  briefs 
or  affidavits  must  first  undergo  a  sanita¬ 
tion  process  by  the  government  before  it 
can  be  made  public,”  Day  said. 

Attorneys  for  the  Progressive  have  ac¬ 
cess  to  the  entire  contents  of  the  af¬ 
fidavits  and  will  be  able  to  see  Judge 
Warren’s  “secret  opinion  because  they 
have  undergone  Government  security 
clearance  and  promised  never  to  divulge 
the  contents,  according  to  Day. 

Attorneys  for  the  Progressive  and  the 
American  Civil  Liberties  Union  went  to 
court  on  June  12  after  it  was  disclosed 
that  H-bomb  secrets  (some  of  which  the 
government  alleges  appear  in  the  pro¬ 
posed  Progressive  article)  have  been 
available  to  the  public  for  nearly  four 
years  at  a  major  scientific  lab’s  library. 

Author  of  the  Progressive  article, 
Howard  Morland  has  continually  stated 
that  all  the  information  he  used  in  prepar¬ 
ing  the  article  was  obtained  from  docu¬ 
ments  in  the  public  domain. 

The  hearing  Tuesday  was  held  to 
weigh  evidence  that  the  Los  Alamos, 
New  Mexico  Scientific  Laboratory  has 


had  a  report  on  the  shelves  of  its  open 
public  library  that  gave  precise  details  on 
hydrogen  bomb  triggering  devices. 

In  issuing  the  preliminary  injunction 
banning  publication  of  the  Progressive 
article  on  March  26,  Judge  Warren  ruled 
that  the  article  should  not  be  published 
because  it  contained  classified  informa¬ 
tion  never  made  public  before. 

Meanwhile,  the  Los  Angeles  Times  re¬ 
ported  this  week  that  most  Justice  De¬ 
partment  lawyers  assigned  to  try  to  block 


The  Inter  American  Press  Association 
pledged  (June  13)  that  it  will  not  allow  La 
Prensa,  of  Managua,  Nicaragua  to  die. 
German  Ornes,  president  of  the  lAPA, 
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publication  of  the  article  want  to  aban¬ 
don  the  effort  because  of  a  weak  case. 
The  attorneys  for  the  government,  ac¬ 
cording  to  the  Times,  feel  the  disclosure 
about  the  public  availability  of  H-bomb 
information  at  the  Los  Alamos  lab  has 
badly  undercut  their  case  for  banning  the 
article. 

Terence  Adamson,  special  assistant  to 
Attorney  General  Griffin  Bell,  said, 
however,  that  the  government  will  not 
budge  from  its  position  to  enjoin  publica¬ 
tion  of  the  article. 

Knoll  said  he  will  ask  his  lawyers  to 
decide  whether  to  appeal  Warren’s  deci¬ 
sion  to  keep  his  opinion  secret. 

“As  a  defendant  in  the  case,  I  find  it 
intolerable  to  be  subject  to  an  opinion 
that  I  can’t  read,”  Knoll  said. 


said  the  hemisphere-wide  organization 
will  mobilize  all  its  resources  to  ensure 
continued  publication  and  rebuilding  of 
the  daily,  which  was  destroyed  June  12 
by  the  Nicaraguan  National  Guard. 

Omes,  who  is  publisher  of  El  Carihe, 
Santo  Domingo,  issued  his  statement  fol¬ 
lowing  bombing  of  the  Managua  daily. 
The  assassination  of  La  Prensa  publisher 
Pedro  Joaquin  Chamorro  January  10, 
1978,  touched  off  a  wave  of  violence  that 
led  to  the  current  civil  war. 

The  lAPA  president  said  in  his  state¬ 
ment: 

“The  deliberate  bombing  of  La  Pren¬ 
sa,  of  Managua,  was  obviously  in¬ 
tended  by  the  Somoza  dictatorship  to  si¬ 
lence  that  courageous  publication  per¬ 
manently. 

“Our  answer  is  clear;  the  Inter  Ameri¬ 
can  Press  Association  will  not  allow  La 
Prensa  to  die.  We  will  mobilize  all  our 
resources  towards  this  end. 

“La  Prensa  can  and  will  be  published 
elsewhere  if,  as  it  appears,  its  plant  has 
been  totally  destroyed. 

“When  the  Somoza  dictatorship 
comes  to  an  end,  as  it  must,  our  efforts 
will  be  directed  towards  rebuilding  La 
Prensa,  in  Managua,  where  it  belongs. 
The  lAPA  can  and  will  muster  whatever 
is  needed  in  the  form  of  financial  support 
and  equipment. 

“The  independent  voice  of  La  Prensa 
will  be  essential  in  the  troubled  days  that 
follow  the  disappearance  of  the  Somoza 
dynasty.” 

Ad  column  pulled 

The  New  York  News  has  killed  its 
three  time  per  week  advertising  news 
column  after  about  a  one  year  test.  Ad 
columnist  Bob  Donath,  who  left  Adver¬ 
tising  Age  to  write  the  column  at  the 
News,  has  been  reassigned  to  writing 
business  and  financial  news. 


lAPA  pledges  to  continue 
publication  of  La  Prensa 


12 


EDITOR  &  PUBLISHER  for  June  16,  1979 


Union  members  feud 
at  New  York  News 


Union  members  at  the  New  York  News 
are  feuding  among  themselves  in  the  af¬ 
termath  of  last  week’s  35-hour  strike  by 
photoengravers. 

The  strike  was  settled  quickly  (E&P, 
June  9),  but  several  union  members  are 
annoyed  that  some  of  their  colleagues 
from  the  editorial  and  photography  de¬ 
partment  crossed  the  picket  line. 

Memos  have  been  traded  back  and 
forth  by  union  officials.  In  one  such 
memo.  News  photographer  Al  Aaronson 
said,  “the  only  ones  that  crossed  the 
lines,  and  in  fact  scabbed,  were  the 
people  of  the  editorial  department,  in¬ 
cluding  the  photo  staff.” 

One  insider  at  the  News  said  only 
Aaronson  and  one  other  News  photog¬ 
rapher  honored  the  union  picket  lines. 

“Several  months  ago,  when  The 
Newspaper  Guild  went  on  strike  against 
the  News,  one  of  the  first  unions  to  come 
to  our  aid  was  the  photoengravers,” 
Aaronson  said.  “Man  for  man,  they  re¬ 
fused  to  cross  our  picket  lines  and  many 
of  them  joined  the  picketing.  The  photo¬ 
engravers  helped  stop  the  drivers  from 
delivering  the  News.” 

Last  week,  when  it  became  “apparent 
that  the  photoengravers  would  have  to 
strike  to  save  their  jobs,  they  asked  our 
union  for  help,”  Aaronson  said. 

The  photographer  said  after  the  rep¬ 
resentative  assembly  of  The  Newspaper 
Guild  of  New  York  voted  unanimously 
to  honor  the  photoengraver’s  picket 
lines.  Newspaper  Guild  members  crossed 
the  lines  anyway  and  went  to  work. 

“Many  reporters  and  photographers 
used  all  types  of  ploys  and  devious 
means  to  go  to  work  and  scab,”  Aaron¬ 
son  charged.  “There  were  so  many 
photographers  sneaking  around  doing 
their  sneaky  scabbing  that  it  is  sickening. 
I  am  ashamed  to  say  that  these  people 
are  my  brother  photographers.” 

Aaronson  also  appealed  to  the  rep¬ 
resentative  assembly  of  the  Guild  to  fine 
“to  the  maximum”  those  members  that 
cross  the  picket  lines. 

The  Executive  Committee  of  the  Guild 
is  scheduled  to  meet  at  its  regular 
monthly  meeting  on  June  19  and  at  that 
time  is  expected  to  deal  with  the  “in¬ 
cidents  and  circumstances”  connected 
with  the  photoengravers  strike.”  At  that 
time,  the  Guild  officers  have  said  they 
will  “spell  out  clearly  Guild  policy  re¬ 
garding  strikes  by  other  unions.”  The 
Executive  Committee  will  also  take  up 
the  question  of  strike  benefits  to  be  paid 
to  members  and  what  actions  will  be 
taken  against  those  who  worked  during 
the  strike. 

A  memo  put  out  by  the  Guild  said 
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some  93%  of  the  Guild  members  sup¬ 
ported  the  photoengravers.  According  to 
a  survey  the  Guild  has  taken,  “less  than 
100  of  the  1,300  Guild  members  at  the 
News  worked  one  or  two  shifts.” 

Those  who  crossed  the  picket  line  in¬ 
cluded  some  30  photographers  or  about 
99%;  reporters  at  city  hall  and  Manhat¬ 
tan  Police  Headquarters;  reporters  at 
Queens  and  Brooklyn  district  offices;  a 
dozen  reporters  and  editorial  department 
employes  normally  assigned  to  the  main 
office,  but  who  worked  from  their  homes 
or  other  locales;  4  members  of  the  credit 
department  and  4  members  of  the  pur¬ 
chasing  department;  10  members  of  the 
ad  department  and  4  members  of  the  ac¬ 
counting  department. 

Bid  made  to  unionize 
newspaper  carriers 

Newspaper  carriers  voted  (May  30)  to 
take  the  first  steps  toward  seeking  cer¬ 
tification  as  a  bargaining  unit  represent¬ 
ing  600  carriers  employed  by  New 
Brunswick  Publishing  Co.  Ltd.,  pub¬ 
lishers  of  the  Telegraph-Journal  and  the 
Times-Glohe  in  St.  John. 

The  Saint  John  Newspaper  Carriers 
Association  also  voted  in  favor  of  two 
actions  aimed  at  “putting  pressure”  on 
the  management  of  the  two  Irving-owned 
papers. 

The  association  plans  to  ask  for  the 
support  of  the  Saint  John  and  District 
Lalx)r  Council,  and  to  carry  out  a  can¬ 
vass  of  parents  and  carriers  aimed  at  get¬ 
ting  signatures  for  the  certification  bid. 

Association  secretary  Robert  Merzetti 
said  the  group  will  inform  the  newspa¬ 
pers’  major  advertisers  that  delivery  of 
advertising  flyers  cannot  be  guaranteed. 

Merzetti  said  the  action  will  continue 
until  management  institutes  increases  in 
carrier  pay  and  improves  the  pay  for  de¬ 
livery  of  advertising  inserts. 

Merzetti  said  local  carriers  get  $1  a 
week  for  the  delivery  of  six  daily  papers 
to  each  of  their  customers,  while  a  news¬ 
dealer  selling  at  200  a  copy  garners 
$1.20. 

Pat  Kearney,  the  newspapers’  circula¬ 
tion  manager,  said  the  figures  quoted  by 
Merzetti  were  misleading  and  that  car¬ 
riers  make  more  profit  than  dealers. 

Kearney  said  the  carriers  make  25% 
profit  on  the  sale  of  newspapers,  while 
dealers  make  20%. 

Also,  he  said  carriers  are  paid  extra  for 
flyers  or  inserts  and  carriers  usually  get 
tips  for  good  service,  giving  them  more 
profit  than  the  dealers. 


Designation 
ruies  changed 
by  Audit  Bureau 

Newspapers  with  both  A.M.  and  P.M. 
editions  began  celebrating  Monday  after 
the  Audit  Bureau  of  Circulations  ap¬ 
proved  a  rule  change  which  no  longer 
requires  Evening  dailies  to  show  separ¬ 
ate  totals  for  Morning  editions  in  ABC 
reports. 

Similarly,  Morning  newspapers  may 
include  the  circulation  of  Evening  edi¬ 
tions  in  a  single  paid  circulation  total  in 
the  reports  first  paragraph. 

The  daily  newspaper  designation  of 
Morning,  Evening,  or  All-Day  fre¬ 
quency,  and  the  Sunday  designation,  are 
the  prerogative  of  the  publisher,  as  far  as 
the  Audit  Bureau  of  Circulations  is 
concerned — regardless  of  the  hours  they 
are  published. 

Advertisers  and  other  report  users  will 
find  information  on  each  edition  of  the 
newspaper  in  a  clarified  and  expanded 
paragraph  4  under  provisions  of  the  new 
rule. 

For  an  ABC-selected  issue  date, 
newspaper  reports  will  show  for  each 
edition:  the  press  time,  date  printed,  date 
of  issue,  net  press  run,  sales  release 
time,  an  adjusted  paid  circulation  total, 
and  adjusted  paid  circulation  subtotals 
for  each  zone  or  other  market  reporting 
component. 

The  adjusted  figures  will  be  compiled 
by  the  Audit  Bureau  by  relating  the 
publisher-supplied  one-day  figures  to  av¬ 
erage  paid  circulation  figures  for  the 
period  covered  by  the  report.  The  date 
for  this  analysis  is  selected  by  ABC  after 
the  fact.  Should  the  selected  date’s  circu¬ 
lation  of  a  newspaper  vary  significantly 
from  the  average  of  other  issues  during 
the  period,  ABC  will  substitute  one  or 
more  new  dates  for  the  required  break¬ 
down. 

The  evening  Detroit  News,  which  re¬ 
portedly  had  battled  long  and  hard  for 
the  rule  change,  immediately  renamed 
their  A.M.  edition  Morning  on  June  11. 
The  A.M.  offering  which  initially  only 
circulated  to  out-of-town  subscribers 
after  its  debut  in  1976  christened  metro 
newsstands  with  single  copies  a  year 
ago. 

The  unanimous  action  of  the  ABC 
board  follows  the  study  and  recom¬ 
mendation  of  a  special  ad  hoc  committee 
headed  by  Jules  P.  Fine,  Ogilvy  & 
Mather,  Inc.,  and  including  Robert  G. 
Kissel,  Sears,  Roebuck  and  Co.;  David 
Kruidenier,  Des  Moines  Register  and 
Tribune,  and  Fred  W.  Smith,  Donrey 
Media  Group. 
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Synanon  seeks  records 
of  Point  Reyes  Light 


By  M.L.  Stein 

The  Point  Reyes  (Calif.)  Light,  which 
won  a  Pulitzer  Prize  for  its  investigation 
of  the  Synanon  Foundation,  has  been 
served  with  a  subpoena  by  that  organiza¬ 
tion  for  all  of  the  weekly’s  documents, 
recordings,  notes  and  correspondence  in 
connection  with  the  investigations. 

Co-publisher  David  Mitchell  an¬ 
nounced  the  subpoena  at  a  June  7  awards 
dinner  of  the  Greater  Los  Angeles  Press 
Club  at  which  he  and  his  wife,  Catherine, 
received  a  plaque  for  their  journalistic 
efforts.  She  is  co-publisher  and  business 
manager. 

Mitchell  said  they  will  fight  the  sub¬ 
poena. 

“We  have  a  number  of  confidential 
sources,”  he  noted.  “We  have  no  inten¬ 
tion  of  betraying  that  confidence.” 

Mitchell  also  announced  that  the  Light 
will  be  defended  at  no  charge  by  the  San 
Francisco  law  firm  of  Heller,  Ehrman, 
White  and  McAuliffe.  The  firm’s  pro 
bono  representation  was  arranged  by  the 
Reporter’s  Committee  fora  Free  Press  in 
Washinton,  D.C. 

“Otherwise,”  said  Mitchell,  “we 
couldn’t  begin  to  hire  that  kind  of  tal¬ 
ent.” 

Synanon  attorney  Phil  Bourdette  also 
subpoened  David  Mitchell  for  a  June  20 
deposition  regarding  information  he  has 
on  the  organization,  its  members  and  at¬ 
torney  Paul  Morantz. 

Morantz  was  bitten  last  October  by  a 
rattlesnake  allegedly  placed  in  his  mail¬ 
box  by  two  Synanon  members,  who  are 
awaiting  trial.  Morantz  has  sued  Syna¬ 
non  for  $32  million  in  connection  with 
the  snake  attack. 

The  subpoenas  for  Mitchell  and  the 
Light  documents  involve  Morantz’  law 
suit. 

Mitchell  said  the  Light  is  not  a  party  to 
the  Morantz  suit. 

“Instead  we  see  a  court  fight  in  Los 
Angeles  being  used  as  an  excuse  to  go 
fishing  through  our  files,”  he  added.  “If 
we  could  not  have  promised  some 
sources  confidentiality  the  Light  would 
not  have  been  able  to  find  out  and  expose 
wrongdoing  inside  the  corporation.” 

Synanon,  a  drug  rehabilitation  group, 
was  notified  by  Heller,  Ehrman  last 
week  that  “we  have  concluded  that  the 
only  material  which  can  be  appropriately 
produced  in  response  to  the  subpoena 
are  copies  of  published  articles,  appear¬ 
ing  in  the  Point  Reyes  Light.” 

The  law  firm  added  that  copies  will  be 
either  mailed  to  Synanon  or  can  be  re¬ 
ceived  June  20  at  the  Heller,  Ehrman 
offices. 


The  Mitchells  reported  the  subpoena 
action  on  page  3  of  the  Light’s  June  7 
edition.  Lead  story  on  page  1  was  by 
“Dave”  Mitchell  and  concerned  the 
Synanon  Foundation.  It  said  that  a 
Synanon  financial  statement  filed  with 
the  state  attorney  general’s  office  shows 
the  corporation  owning  $250,000  worth 
of  diamonds  and  having  made  over 
$53,000  in  1977-78  through  foreign  cur¬ 
rency  exchange.  The  story  went  on  to 
say  that  Synanon,  according  to  its  state¬ 
ment,  has  assets  of  almost  $20  million. 

Capital  Cities  to  buy 
back  600,000  shares 

Capital  Cities  Communications,  Inc., 
intends  to  purchase  approximately 
600,000  shares  of  its  common  stock, 
$1 .00  par  value,  from  time  to  time  in  the 
open  market  at  prices  then  prevailing. 

The  acquisition  of  these  shares  would 
have  a  current  value  of  approximately 
$25  million.  The  stock  will  be  retained  as 
Treasury  Shares  and  will  be  available  for 
issuance  under  employee  incentive  plans 
and  for  business  acquisitions. 

The  company  has  13,643,563  shares  of 
common  stock  outstanding. 


Finsness,  classified 
ad  director,  dies 

Stanley  E.  Finsness,  52,  director  of 
classified  advertising  for  the  Providence 
(R.I.)  Journal-Bulletin  and  nationally 
known  for  his  trend-setting  ideas  on  the 
classified  pages,  died  June  6  after  an  ill¬ 
ness. 

Finsness  Joined  the  Journal  in  1959  as 
classified  advertising  manager,  and  was 
promoted  to  department  director  in  1973. 

For  two  years  during  his  tenure  at  the 
Journal-Bulletin,  Finsness  wrote  a 
weekly  column  for  Editor  &  Publisher, 
advising  the  classified  trade  of  the  latest 
problems  and  promotions. 

With  Finsness,  classified  columns  also 
could  be  related  to  social  problems,  and 
it  was  his  idea  in  1971  to  offer  free 
employment-wanted  advertising  space  to 
discharged  and  unemployed  Vietnam 
veterans.  When  the  Navy  left  Rhode  Is¬ 
land  in  1973,  he  repeated  the  offer  for 
discharged  workers. 

The  Yankee  Trader  columns  were 
another  of  his  popular  introductions.  The 
columns  enabled  householders  to  offer 
for  sale  at  special  rates  a  potpourri  of 
items  priced  at  under  $50  or  $25. 

The  latest  innovation  from  Finsness, 
the  offer  of  free  space  to  citizens  who 
find  lost  pets,  again  won  plaudits,  this 
time  from  humane  societies  and  other 
animal  welfare  groups. 


HIGHEST  AWARD — Marcia  Kramer,  New  York  Daily  News  reporter,  is  presented 
with  the  New  York  Press  Club's  highest  journalism  award,  the  Gold  Typewriter,  for 
her  public  service  series  on  Angel  Dust,  the  new  drug  scourge.  Miss  Kramer  also 
won  the  Heart  of  New  York  Award  for  the  best  upbeat  human  interest  story  on  New 
York  City.  She  is  the  second  double  award  winner  in  the  thirty  year  history  of  the 
Press  Club  journalism  awards.  Presenting  the  Typewriter,  are  Vincent  Lee,  (left), 
president  of  the  New  York  Press  Club  and  a  reporter  for  the  Daily  News  and  New 
York  City  Mayor,  Edward  I.  Koch  (right).  The  awards  presentation  banquet  was 
held  at  the  Downtown  Athletic  Club  on  May  23  with  over  300  reporters  and  city 
dignitaries  attending. 
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TEAAA — University  of  California  sociology  professor  Richard  Ofshe,  left,  with 
Cathy  and  David  Mitchell  in  front  of  the  editorial  offices  of  the  weekly  Point  Reyes 
(Calif.)  Light.  Photo  by  Ed  Smith,  San  Rafael  Independent-Journal. 


Winning  the  Puiitzer  puts 
weekly  in  the  limelight 


By  Andrew  Radolf 

Life  has  been  a  continual  media  blitz 
for  David  and  Cathy  Mitchell  since  their 
weekly  newspaper,  the  Point  Reyes 
Light,  won  the  iKilitzer  Prize  for  public 
service  for  its  exposes  of  Synanon. 

•  The  BBC  interviewed  them  by 
phone  from  London  and  now  wants  to 
film  a  documentary. 

•  An  Australian  radio  station  called 
from  Sydney. 

•  Penthouse  did  an  interview. 

•  So  did  Family  Circle  and  the  UC 
Santa  Barbara  student  paper. 

•  Tom  Snyder  had  the  couple  on  his 
late  night  tv  show  “Tomorrow.” 

•  One  Japanese  “paparazzi”  hounded 
the  Mitchells  so  relentlessly  they  had  to 
put  out  to  sea  in  their  sailboat  to  escape 
him. 

“It’s  the  biggest  range  of  journalists 
I’ve  ever  encountered,”  David  Mitchell 
declared.  “It’s  been  very  difficult  to  get 
the  paper  out.” 

Fortunately  the  Light  has  a  dedicated 
following.  During  the  hectic  days  after 
news  of  the  prize  reached  Point  Reyes, 
volunteers  hurried  to  the  town  to  help 
publish  the  paper.  Students  from  Cathy’s 
journalism  class  at  Santa  Rosa  Junior 
College  did  the  layout  and  paste  up.  Re¬ 
tired  newspapermen  living  in  the  area 
worked  as  reporters  and  copy  editors. 

“We  have  the  whole  community  with 
us,”  he  remarked,  adding  that  the 
townspeople  have  taken  all  the  media  at¬ 
tention  in  stride.  “They’ve  loved  it.  Half 
the  town  has  seen  themselves  on  tv.” 

Columbia  University  has  no  ceremony 
for  awarding  the  Pulitzers.  “The  presen¬ 
tation  was  made  by  UPS  (United  Parcel 
Service),”  he  noted. 

The  only  function  honoring  the  prize 
winners  was  the  National  Press  Club’s 
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annual  banquet  on  May  15  in  Washington 
D.C. 

Commented  David,  “Our  readers 
knew  how  much  we  wanted  to  go  to  the 
banquet.  They  took  up  a  collection  to 
pay  our  way  to  Washington.” 

Since  winning  the  Fhilitzer,  the  Light’s 
circulation  has  increased  by  200  issues. 
State  and  federal  agencies  have  also 
begun  to  take  heed  of  the  paper’s  Syna¬ 
non  stories. 

“The  prize  has  caused  us  to  be  more 
listened  to,”  he  stated.  “We’ve  got 
(state)  cabinet  people  talking  to  us.  I'm 
getting  calls  from  federal  investigators. 
People  are  saying  ‘Maybe  we  should 
look  into  this.’  ” 

He  claimed  one  result  of  the  Light’s 
prize  was  the  ensuing  media  coverage 
compelled  the  California  attorney  gener¬ 
al's  office  to  reveal  it  had  made  an  agree¬ 
ment  with  Synanon  requiring  the  foun¬ 
dation  to  sell  off  its  weapons  arsenal 
and  turn  the  proceeds  over  to  the  state. 
Synanon  had  purchased  the  arms  with 
state  funds  donated  for  charitable  pur¬ 
poses. 

Governor  Brown  also  held  a  reception 
for  the  Mitchells,  and  the  couple  briefed 
him  on  the  problems  with  the  organiza¬ 
tion.  David  has  used  other  speaking  en¬ 
gagements  and  interviews  to  spread  his 
message  about  Synanon’s  wrongdoing. 

“It’s  a  chance  to  say  to  a  larger  audi¬ 
ence  what  I  have  been  saying  to  2,700 
readers,”  he  said  but  continued,  “I’m 
still  frustrated.  Not  enough  action  has 
been  taken.  The  attorney  general’s  office 
has  fallen  down  on  the  job.” 

Some  of  the  allegations  he  made 
against  Synanon  in  the  Light’s  exposes 
include  harrassment  of  Marin  County 
grand  jurors  in  their  homes  after  they  had 
issued  a  negative  report  on  the  founda¬ 
tion,  beatings  of  ex-members  which  left 


one  man  near  death  with  a  caved  in  skull, 
child  abuse,  and  the  rattlesnake  attack 
on  attorney  Paul  Morantz  last  October. 

“We  were  the  first  paper  to  report 
(Synanon  founder  Charles)  Dederich 
himself  had  called  for  the  attack  on 
Morantz,”  he  told  E&P.  “A  month  later 
he  was  arrested  .  .  . 

“It’s  not  their  (Synanon’s)  lifestyle.  I 
take  the  point  of  view  we  are  living  in  a 
civilized  society.  The  problem  is  vio¬ 
lence,  disobeying  county  laws,  abuse  of 
the  tax  system.” 

Cathy  Mitchell  described  her  role  in 
the  Light’s  investigation  as  business 
manager  and  publisher.  Besides  seeing 
that  the  books  balanced  and  the  paper 
came  out  on  time,  she  explained,  “I  read 
all  the  copy  and  made  decisions  on  how 
the  coverage  was  handled.  Synanon  has 
a  propensity  to  sue  people.  1  made  sure 
everything  we  wrote  was  backed  up  by 
evidence  we  could  produce  in  court.” 

She  remarked  that  “one  of  the  frustra¬ 
tions  of  running  a  small  newspaper  is  we 
can’t  turn  out  a  blockbuster  story.  We 
had  to  let  our  copy  out  in  dribbles.” 

Said  David,  “Our  readership  literally 
followed  our  investigation  as  we  went 
along,  one  week  to  the  next.”  He  com¬ 
mented  that  The  Light  submitted  more 
editorials  than  articles  to  the  Pulitzer 
committee  because  the  editorials  “were 
our  attempts  to  put  it  all  together.” 

The  Mitchells  credit  UC  Berkeley 
sociology  professor  Richard  Ofshe  as 
being  “the  main  reason  our  coverage  dif¬ 
fered  from  other  reports.”  A  leading  ex¬ 
pert  on  Synanon  who  has  studied  the 
organization  since  1971,  Ofshe  contacted 
the  Mitchells  last  April  after  reading  their 
stories  and  offered  his  assistance. 

“He  stressed  on  us  Synanon  was  a 
corporation,  to  look  at  the  finances  in¬ 
volved  to  see  why  decisions  are  being 
made,”  David  said  and  stated  that  Ofshe 
explained  to  them  that  Synanon  en¬ 
counter  sessions,  called  “games,”  were 
not  being  used  as  therapy  but  to  “en¬ 
force  corporate  policy.  People  were 
gamed  to  keep  them  good  employees. 
Richard  also  taught  us  the  Synanon  lingo 
which  we  needed  for  interviewing  ex¬ 
members.” 

Acting  behind  the  scenes  as  an  unpaid 
editorial  consultant,  Ofshe  provided  es¬ 
sential  information  on  Synanon’s  social 
structure  for  the  series  of  articles. 

Ofshe  has  been  studying  and  publish¬ 
ing  papers  on  The  Synanon  Foundation 
since  1971  as  part  of  his  research  on 
“dominance  and  decision  making  in 
small  groups  and  Utopian  social  design.” 
He  also  has  a  home  in  west  Marin 
County  that  is  near  both  Synanon’s  To- 
males  Bay  facility  and  the  Light’s  office. 

“Dave  Mitchell  described  my  role  on 
the  Pulitzer  application,”  Ofshe  de¬ 
clared.  “My  claim  to  have  won  it  (the 
Pulitzer)  is  the  same  as  theirs.  The  prize 
goes  to  the  Light!” 

(Continued  on  page  26) 
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NEW  INPA  OFFICERS — Newly  elected  officers  of  the  International  Newspaper 
Promotion  Association  for  1979-80  at  their  recent  conference  in  Palm  Springs  are 
(I.  to  r.)  Joe  Coyne,  New  York  News,  first  vice-president;  Rikk  D.  Taylor,  New 
Westminster  Columbian,  president;  Donald  Towles,  Courier  Journal  &  Louisville 
Times,  president-elect;  and  Greg  Ptacin,  Panax  Newspapers,  second  vicepresi¬ 
dent. 

Newspapers  becomes  a  World  of  Differ¬ 
ent  Voices — each  strong,  free,  and  in¬ 
dependent. 

"From  the  beginning  of  our  negotia¬ 
tions  it  was  clear  that  these  two  remark¬ 
ably  similar  and  successful  companies 
would  bring  many  mutual  benefits  to 
each  other  and  to  the  readers  and  adver¬ 
tisers  they  serve. 

“The  merged  company  will  have  far 
greater  sources  with  which  to  serve  the 
public  and  greater  management  talent  to 
develop  new  opportunities  in  the  entire 
spectrum  of  communications.” 

Boston  reporter 
put  on  probation 

Richard  Levitan,  46,  investigative 
editor,  Boston  Herald  American,  has 
been  placed  on  probation  for  a  year  after 
conviction  of  assaulting  a  Brookline 
physician  with  a  police  blackjack  in 
January,  1978. 

Suffolk  County  (metropolitan  Boston) 
Superior  Court  Judge  Robert  Barton, 
who  found  Levitan  guilty  of  assault  and 
battery  by  means  of  a  dangerous  weapon 
after  a  two-day,  jury-waived  trial,  also 
ordered  the  newsman  to  surrender  his 
license  to  carry  a  firearm. 

Levitan  was  acquitted  on  a  second 
count  of  assaulting  Dr.  Yale  Berry  by 
spraying  the  doctor  with  Mace  during  a 
dispute  over  a  parking  space  at  Logan 
International  Airport,  East  Boston. 

Assistant  District  Attorney  William  J. 
Doyle  recommended  a  six-month  jail 
sentence,  to  be  suspended,  and  one-year 
probation. 


Gannett-CCC  merge 

(Continued  from  paf>e  7) 


three-year  rule.  The  FCC  rule  provides 
that,  unless  a  waiver  is  granted,  a  hearing 
has  to  be  held  on  applications  for  the 
transfer  of  control  of  a  corporate  licensee 
which  has  held  its  broadcast  license  for 
less  than  three  years. 

Only  one  argument  threatened  final  ac¬ 
tion  by  the  commission,  however.  This 
arose  after  it  was  brought  out  that,  in  the 
past,  AM  and  FM  radio  stations  were 
considered  a  single  unit,  but  that  now  the 
FM  has  become  competitive,  they  have 
to  be  regarded  as  two  broadcast  outlets 
and,  under  the  right  circumstances,  that 
would  call  for  divestiture. 

The  question  was,  what  to  do  about 
the  AM  and  FM  stations  involved  in  the 
Gannett-Combined  merger. 

Commissioner  Robert  E.  Lee  ended 
some  sharp  arguments  by  proposing  a 
condition  for  approval  of  the  license 
transfers — namely  that,  if  the  FCC  in  the 
future  ruled  for  divestiture,  the  stations 
involved  in  the  Gannett-Combined 
merger  would  have  to  comply,  as  would 
any  licensees  applying  after  last  week's 
hearing. 

This  appeared  to  satisfy  Commission¬ 
ers  Tyrone  Brown  and  Anne  P.  Jones, 
and  the  hasty  voice  vote  was  taken  by 
the  entire  commission. 

At  the  press  conference  later, 
Neuharth  and  Eller  issued  this  joint 
statement: 

“Today  Gannett's  World  of  Different 


Experimental 
tailored  weekly 
to  fold  June  19 

The  Consumer  Extra,  a  weekly  12- 
page  tabloid  started  by  the  Courier- 
Journal  and  Louisville  Times  last  Sep¬ 
tember  and  mailed  as  a  product  separate 
from  the  newspapers,  will  be  discon¬ 
tinued  after  June  19. 

Lack  of  sufficient  circulation  to  make 
the  experimental  section  profitable  was 
cited  as  the  main  problem  by  Robert  P. 
Clark,  executive  editor  of  the  Louisville 
newspapers,  in  making  the  announce¬ 
ment. 

More  than  4,000  signed  up  to  receive 
the  product  after  sampling  last  fall,  but 
the  subscription  list  had  dropped  to 
about  3,000.  The  price  was  $1 1  a  year,  $6 
for  six  months  or  $3.25  for  13  weeks — or 
21  to  25  cents  a  copy.  The  publication 
carried  no  advertising. 

Break-even  circulation  for  the  publica¬ 
tion  was  estimated  at  18,000.  Promotion 
and  solicitation  efforts  were  very  limited, 
Clark  said. 

The  section  was  staffed  by  two 
fulltime  staff  members  and  several  part- 
timers  and  was  under  the  supervision  of 
Carol  Sutton,  assistant  to  the  editor  and 
publisher  for  tailored  editions. 

Clark  said  he  felt  the  content  and  pres¬ 
entation  were  outstanding  and  that  read¬ 
ership  studies  supported  this  view. 

Clark  said  that  one  alternative  to  dis¬ 
continuing  publication  was  to  make  the 
Consumer  Extra  a  regular  part  of  one  of 
the  daily  newspapers.  This  option  ap¬ 
peared  prohibitive  from  a  cost 
standpoint,  but  some  of  the  section’s  fea¬ 
tures  may  become  regular  parts  of  the 
morning  and  afternoon  dailies. 

The  Consumer  Extra  was  a  departure 
from  the  original  idea  of  tailored  sections 
in  that  it  was  delivered  by  mail  and  used 
specially  written  and  syndicated  material 
rather  than  primarily  material  .received 
from  the  newspapers’  regular  news  ser¬ 
vices. 

Delivery  of  such  material  by  the  news¬ 
papers’  circulation  force  awaits  full 
computerization  of  the  circulation  rec¬ 
ords  and  several  other  changes  being 
made  in  the  delivery  system. 

Money  paid  in  advance  for  subscrip¬ 
tions  beyond  June  19  is  being  refunded. 

Mrs.  James  W.  Brown  Jr. 

.Mrs.  James  W.  Brown,  Jr.,  widow  of 
the  late  general  manager  of  Editor  & 
Publ  isher,  died  June  12  at  the  home  of 
her  daughter  in  Derwood,  Md.,  after  a 
long  illness.  She  is  survived  by  her 
daughters  Mrs.  Charles  P.  Barger  of 
Derwood  and  Miss  Anne  Brown  of 
Brooklyn,  N.Y.,  and  three  grandchil¬ 
dren. 
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Special  Features 

The  New  York  Times 
Syndication  Sales  Corporation 
200  Park  Avenue 
New  York,  N.Y  10017 


Rockwell  is  more  than 
abuilder  of  avionics  for  most 
of  America’s  airliners. 


Much.  more. 


Our  new  digital  flight  control 
system  will  be  aboard  the  all-new 
Boeing  model  7671757  airliners. 


r 

n 

r 

h'' 

L. 

t  ‘  i  — F  t  H"  — 

.ELECTRONIC  ATTITUOL 
1  DIRECTOR  INDICATOR^; 


1 1  M  1  t  f'T  T  I 
vV  yJ 


-ELECTRONIC  HORIZONTAL 


For  most  commercial  pilots, 
the  name  Rockwell  International 
stands  for  aviation  electronics. 
Understandably  so:  Rockwell-Collins 
avionics  equipment  is  on  board 
nearly  every  U.S.-built  airliner.  And 
our  Collins  Air  Transport  Avionics 
Division  has  contracts  to  build 
avionics  for  Boeing  model  767/757 
airliners  —  programs  planned  to 
extend  into  the  next  century. 

But  avionics  is  only  one  of 
our  strengths.  Rockwell  International 
is  a  major  multi-industry  company 
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applying  advanced  \w 
technology  to  a  wide 
range  of  products  —  in  electronics, 
automotive,  aerospace  and  general 
industries.  Following  are  some  exam¬ 
ples  of  our  balanced  diversification. 
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Electronics. 

(Sales,  flacal  1978:  $1.3  billion.) 

As  one  of  the  world’s  leading 
suppliers  of  avionics,  we  provide  com¬ 
munications,  navigation  and  flight  con¬ 
trol  equipment,  not  only  for  airliners, 
but  for  general  aviation  and  government 
aircraft  as  well. 

We  also  make  microelectronic 
systems  and  devices,  broadcast  equip¬ 
ment,  and  guidance  and  control 
systems.  And  we  manufacture  and 
install  telecommunications  systems 
for  businesses  and  governments 
worldwide. 

Automotive. 

.  (Sale.,  fleeal  1978:  $1.5  billion.) 

I  One-half  of  the  highway 

y  tandem  tractors  in  North 
America  are  equipped  with 
Rockwell  axles  —  and  more  than 
half  of  the  heavy-duty  trucks  stop  with 
Rockwell  brakes.  We’re  also  a  major 
supplier  of  drivelines,  steel  and  styled 
aluminum  wheels,  mechanical  devices, 
castings,  stainless  steel  wheel  covers. 


reinforced  plastic  and  other 
components  for  trucks,  trailers,  buses, 
vans  and  passenger  cars. 

Our  new  Cam-Master®  “Q”®  is 
the  latest  in  the  most  widely  used  series 
of  heavy-duty  air  brakes  in  the  trucking 
industry.  The  “Q"  is  known  as  “the  no¬ 
sweat,  no-tools  brake,”  because  its  spe¬ 
cial  design  permits  changing  brake  shoes 
without  tools,  in  less  than  two  minutes. 

Rockwell’s  extensive  product 
line  of  air,  mechanical  and  hydraulic 
cam  and  wedge  brakes  is  the  result 
of  a  half 


The  brake  shoes 
in  this  Cam-Master  "Q”  brake  can  be  changed 
in  less  than  two  minutes  -  without  using  tools. 


Aerospace. 

(Sales,  fiscal  1978:  $1.4  billion.) 


We’re  prime  contractor  to  NASA 
for  its  Space  Shuttle  orbiters  and  their 
main  engines,  and  for  ^ 


Each  Navstar’s 
^  mbidium  clock 
is  so  accurate  it  will  f^ain 
or  lose  no  more  than 
1  one  second  in 
j|\  30,000  years. 


Electrical  power  for 

Navstar  Global  Positioning  System  satellites 
is  provided  by  solar  arrays  which  swivel 
to  track  and  capture  the  sun 's  light. 

integrating  the  entire  Space  Shuttle 
system  including  selected  payloads. 
We  also  build  rocket  engines  for 
many  other  applications,  and  several 
types  of  Earth-orbiting  satellites.  We 
also  have  a  long,  proud  history  as 
a  designer  and  builder  of  ousiness 
and  U.S.  military  aircraft. 

Our  current  satellite  projects 
include  “the  brightest  star  in  naviga¬ 
tion  history”  —  Navstar  —  designed 
and  built  by  Rockwell  for  the  U.S.  De¬ 
fense  Department’s  Global  Positioning 
System  (GPS).  When  fully  operational 
in  the  mid-1980s,  GPS  will  utilize  24 
Navstar  satellites  orbiting  11,000  miles 
above  the  Earth.  Beaming  a  continu- 


G^neral  Industries. 

(Sales,  flaoal  1978:  $1.8  billion.) 


^  Rockwell  is  one  of  the  world’s 
/  largest  suppliers  of  high-technology 
f  valves  for  the  energy  market  and  for 
^  general  industry.  We  also  make  print¬ 
ing  presses,  textile  equipment,  power 
tools,  industrial  sewing 
Navstar’s  machines,  and  products 
n  clock  for  utilities,  including  over 
it  will  gain  one-fourth  of  all  the  meters 
lore  than  purchased  by  America’s 
'years  municipal  water  departments. 

Our  extensive  technology 
is  also  being  applied  to  the  world’s 
growing  need  for  alternate  sources 
of  energy.  We’re  involved  in  projects  for 
nuclear  energy,  coal  gasification,  flue 
gas  desulfurization,  and  solar,  wind  and 
geothermal  power. 

We  also  manufacture  gas  meters 
for  industrial  applications. 


Rockwell's  neiv  digital 
gas  flow  computer. 


P  Thousands 

of  computations 
are  performed  in  seconds  - 
continuously  calculated  to  ten  places. 


And  our  brand-new  MPB  Gas  Flow 
Computer,  the  product  of  “computer 
on  a  chip”  technology,  can  be  con¬ 
nected  directly  to  our  meters  to  pro¬ 
vide  extensive,  highly  accurate 
flow  data  at  the  push  of  a  button. 


Over  14,300  scientists 
and  engineers. 


Of  our  114,(X)0  employees, 
one  in  eight  is  either  a  scientist  or  an 
engineer.  They  constitute  about  one 
percent  of  America’s  total  scientific- 
engineering  community.  This 
technological  base  positions  us  for 
leadership  in  each  of  our  product 
areas.  It  also  makes  our  corporate 
slogan,  ”...  where  science  gets 
down  to  business,”  a  fact. 


Business  is  good. 


Rockwell 

International’s  total  r'”lir 

sales  for  1978  were  1 

$5.67  billion. 

Fiscal  1978  was  the 
most  profitable  year  "l  R 

in  Rockwell’s  his-  |  | 

tory.  Net  income,  |  | 

up  23%  over  |  I  | 

fiscal  1977,  was  |  |  |  | 

$176.6  million,  |  |  I  I  | 

generating  a  i  1 1  i 

per  share.  lI 

Earnings  per  share 

For  more  of  the 

Rockwell  story,  please  write  us: 
Rockwell  International, 

Dept.  815EP,  600  Grant  Street, 
Pittsburgh,  PA  15219. 


Rockwell 

International 


...where  science  gets  down  to  business 


HOLDING  A  PLAQUE  commemorating  Delta's  50th  an¬ 
niversary  (June  1  7)  are  (right)  David  C.  Garrett,  Jr.,  Delta's 
president  and  chief  executive  officer,  and  Thomas  H. 
Wood,  president  of  the  Atlanta  Journal  and  Constitution. 
With  them  are  (left)  J.A.  Cooper,  Delta's  senior 
vicepresident/marketing  and  F.  Glenn  Verrill,  president, 
Burke,  Dowling  Adams,  Inc.,  Atlanta  (division  of  BBDO 
International)  which  is  Delta's  advertising  agency. 


NEWSPLAN  SALE — Thomas  Neville  (seated)  Brown  & 
Williamson's  manager,  media  services,  and  Art  Edelstein, 
(right)  vicepresident  and  associate  media  director,  Post- 
Keyes-Gardner/Cunningham  &  Walsh,  Chicago,  the  Brown 
&  Williamson  agency.  With  them  is  Maurice  Buchart,  vice 
president-sales,  for  the  Louisville  Courier-Journal,  a 
member  of  the  newspaper  industry  sales  team  assigned  to 
work  with  Brown  &  Williamson  under  the  NEWSPLAN. 


More  national  advertisers  back  Newsplan 


The  drive  to  increase  national  advertis¬ 
ing  in  newspapers  by  offering  rate  in¬ 
centives  for  continuity  schedules  has 
won  the  support  of  Delta  Airlines  and 
Brown  &  Williamson  Tobacco  Co. 

Brown  &  Williamson  Tobacco  Com¬ 
pany,  Louisville,  Ky.,  is  issuing  space 
contracts  in  support  of  the  NEWSPLAN 
program  to  increase  national  advertising 
in  daily  newspapers. 

Delta  Airlines  last  year  was  number 
one  among  airlines  in  newspaper  ad  us¬ 
age. 

More  than  800  daily  newspapers  with 
71%  of  the  total  U.S.  daily  circulation 


A  million  dollar,  multi-media  advertis¬ 
ing  and  promotional  campaign  designed 
to  inform  New  Haven  area  residents  of 
the  city’s  many  assets  and  attractions 
will  be  launched  here  this  summer  by  the 
Decker  &  Guertin  agency  in  Rockville, 
Conn. 

The  client  in  this  case  is  a  tripartite 
partnership  comprised  of  representatives 
of  the  Downtown  Council,  the  chamber’s 
media  council  and  the  city.  The  media 
council  includes  representatives  from 
WTNH-tv,  New  Haven’s  ABC  network 
affiliate;  radio  stations  WELL  WPLR- 
WOMN,  WAVZ-WKCI  and  WNHC; 
New  Haven’s  daily  newspapers,  the  af¬ 
ternoon  Register  and  morning  Journal- 
Courier;  and  the  outdoor  advertising 
company.  United  Advertising. 

The  media  council  initially  raised  a 
third  of  the  production  budget  then  ob¬ 
tained  matching  contributions  from  the 
20 


(90%  in  the  top  50  markets)  are  now  par¬ 
ticipating  in  the  NEWSPLAN  program 
and  are  quoting  special  rates  for  yearly 
contracts. 

In  announcing  support  for  NEWS- 
PLAN,  David  C.  Garrett,  Jr.,  Delta’s 
president  and  chief  executive  officer, 
said;  “NEWSPLAN  is  a  real  boon  for 
heavy  national  newspaper  users  like  Del¬ 
ta.  It  recognizes  our  commitment  to 
newspapers  and  affords  us  the  opportun¬ 
ity  to  use  newspapers  more  at  the  re¬ 
duced  rates  posted  by  most  of  the 
NEWSPLAN  participants. 


Downtown  Council  and  the  City  of  New 
Haven  to  finance  production  of  print  and 
broadcast  advertising. 

The  media  will  also  donate  $1  million 
in  broadcast  time,  print  space  and  out¬ 
door  advertising  over  the  initial  year¬ 
long  duration  of  the  campaign. 

Commencing  in  late  June  or  July,  the 
campaign  will  break  with  double  truck 
newspaper  ads,  radio  and  television 
commercials,  and  outdoor. 

The  campaign  will  continue  through  a 
year,  with  a  different  double-page  spread 
appearing  each  month,  calling  attention 
to  seasonal  events  and  activities,  and 
punctuated  with  a  series  of  full  page  and 
smaller  weekly  ads  featuring  the  city’s 
restaurants,  theaters,  entertainment  cen¬ 
ters,  recreational  facilities,  neighbor¬ 
hoods,  traditions  and  other  aspects  of 
New  Haven  life. 


“A  big  part  of  Delta’s  marketing 
strategy  is  information  packed  messages 
in  local  markets.  Newspapers  are  the 
best  medium  there  is  in  which  to  explain 
our  fares  and  schedules,’’  Mr.  Garrett 
declared.  He  also  said: 

“We  have  led  the  airlines  in  newspa¬ 
per  usage  year  after  year  and  just  last 
year  were  again  number  one  in  newspa¬ 
per  ad  linage.  The  NEWSPLAN  pro¬ 
gram  makes  newspapers,  which  we  have 
considered  one  of  the  most  efficient 
media,  more  efficient  than  ever.’’ 


JOINS  AD  REP— Brad  J.  Wilson,  gen¬ 
eral  advertising  manager  of  the  Miami 
Herald  News,  has  resigned  his  position 
at  those  newspapers  to  become  man¬ 
ager  of  the  Atlanta  sales  office  of  Story 
&  Kelly-Smith,  a  national  newspaper 
advertising  sales  organization.  Wilson 
will  have  sales  responsibility  for  the 
eight  Southeastern  states  from  Tennes¬ 
see  and  North  Carolina  south  to  Florida. 
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New  Haven  invests  $1,000,000 
in  ads  to  improve  image 


Is  America  getting  trapped 
by  foieign  steel 
as  it  is  by  foreign  oil? 


Last  year  foreign  steelmakers  shipped  an  all-time 
record  of  21.1  million  tons  of  steel  to  our  shores.  And  our 
nation's  trade  deficit  in  steel  was  more  than  $5V2  billion! 
(Only  America's  trade  deficit  in  oil  was  larger.) 

But  the  worst  is  yet  to  come.  By  1985,  unless  we  soon 
start  expanding  our  domestic  steelmaking  capacity,  25  to 
30  million  tons  of  steel  imports  could  be  entering  the  U.S. 
market  annually.  That  would  mean  an  outflow  of  $12  to 
$15  billion  a  year — and  a  huge  increase  in  our  steel  trade 
deficit. 

What's  needed  to  reduce  America's  trade  deficit  in 
steel?  Governmental  policies  that  will  allow  the  American 
steel  industry  to  generate  the  additional  funds  needed  to 
modernize  and  expand. 

Bethlehem 

Bethlehem  Steel  Corporation,  Bethlehem,  PA  18016 


Source  claims 
1st  Amendment 
protection 

A  private  squabble  between  a  federal 
judge  in  Pittsburgh  and  two  lawyers  who 
appear  before  him  has  spilled  over  into 
the  courtroom  over  the  publication  of  a 
Gannett  News  Service  article  critical  of 
the  judge. 

One  of  the  lawyers  involved  in  the 
case,  Michael  P.  Malakoff,  has  invoked 
the  First  Amendment  in  refusing  to  fully 
reveal  what  he  told  two  Gannett  Wash¬ 
ington  reporters.  He  claims  the  First 
Amendment  protects  him  in  the  same 
way  it  does  reporters  who  refuse  to  di¬ 
vulge  their  sources. 

On  Tuesday  (June  5),  U.S.  District 
Court  Judge  Hubert  1.  Teitelbaum  nearly 
jailed  Malakoff  for  contempt  during  the 
lawyer's  testimony  about  his  -meetings 
with  two  Gannett  Washington  reporters. 
After  ordering  U.S.  marshals  into  the 
courtroom,  the  judge  then  reversed  the 
order  and  referred  the  matter  to  the  U.S. 
Attorney  in  Pittsburgh  and  the  Pennsyl¬ 
vania  Bar  Disciplinary  Board. 

The  controversy  stems  from  an  April 
14  Gannett  News  Service  article  critical 
of  Teitelbaum.  It  is  one  of  an  ongoing 
Gannett  series,  “Justice  on  Trial,”  exam¬ 
ining  the  federal  judiciary. 

The  story  quoted  unnamed  Pittsburgh 
lawyers  as  calling  the  judge  prejudiced 
against  class  action  plaintiffs  and  the 
lawyers  who  represent  them.  One  lawyer 
described  the  judge  as  “evil”  and 
another  as  anti-semetic,  although,  the 
story  noted,  both  the  judge  and  his  critic 
are  Jewish. 

Two  sources  of  those  quotes  became 
apparent  in  Teitelbaum’s  courtroom 
when  a  private  detective  May  31  testified 
that  attorney  Herbert  B.  Sachs  in¬ 
structed  him  to  find  material  that  would 
cause  the  judge  to  withdraw  from  a  case 
Sachs  has  before  him. 

The  detective,  Joseph  Downey,  tes¬ 
tified  that  he  worked  for  a  Sachs  client,  a 
local  insurance  firm,  but  that  he  received 
his  instructions  from  the  lawyer.  Dow¬ 
ney  revealed  that  when  he  could  find  no 
impropriety  by  the  judge,  he  fabricate*'!  a 
story  about  having  a  photograph  of  the 
judge  dining  with  a  Pittsburgh  under¬ 
world  figure,  Gabriel  (Kelly)  Mannarino. 

Downey  said  he  told  Sachs  of  the 
photo  and  indicated  that  the  lawyer,  in 
turn,  told  Gannett  reporters  about  it. 
Gannett  reporter  Ann  Devroy  said  she 
and  colleague  Roger  Hedges  spent  sev¬ 
eral  weeks  investigating  Downey’s  story 
before  rejecting  it  as  false  and  deciding  to 
not  use  it. 

Sachs,  who  insisted  the  detective  was 
hired  only  to  stop  leaks  from  his  client’s 
office,  said  it  was  Malakoff  who  referred 
the  Gannett  reporters  to  him. 

(Continued  on  page  23) 


In  12  months^ 
the  TbM 
Newspaper 
soared  to  new 
heights... 

We’re  now  at  754,294* 
and  still  moving  up. 

Suburban  Newspapers 
of  Greater  St.  Louis 

The  Third  Newspaper  That’s  First  in  St.  Louis 

North  Office;  9320  Lewis  &  Clark  Blvd.,  St.  Louis,  MO  63136  (314)  868-8000 
South  Office:  7020  Chippewa,  St.  Louis,  MO  63119  (314)  481-1111 

Morning  daily:  ABC  9/30/77  261 ,919; 

ABC  9/30/78  (before  striKe)  271 ,248. 

Evening  daily:  ABC  9/30/77  253,508; 

ABC  9/30/78  (before  strike)  252,198. 

*Third  Newspaper;  C.A.C.  9/30/77 
703,473.  C.A.C.  Audit  9/30/78  for  27 
Suburban  Newspapers  709,934;  plus 
our  new  28th  newspaper.  The  Alton 
Citizen,  44,360,  Publisher's  Statement 
subject  to  C  A  C.  Audit,  for  754,294 
total  circulation. 


Circulation  Audited  Represented  Nationally  by 

and  Certified  by  U  S  SUBURBAN  PRESS.  INC 
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Ws  increased 


our  lead  by  an 
additional 
41,49i^er  the 
momins  daily. 
We  now  lead  - 
by483,046^ 


Wc!in<v^sed 
oiir  lead  by  an 
addilional 


evenins  daily. 
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(Continued  from  page  22) 

In  an  unrelated  case,  Malakoff  last 
month  was  questioned  by  an  opposing 
attorney  after  the  Gannett  article  ap¬ 
peared.  However,  after  acknowledging 
he  spoke  to  Gannett,  Malakoff  refused  to 
answer  further  questions  involving  the 
First  Amendment.  Teitelbaum  at  first 
held  the  lawyer  in  contempt  but  then 
withdrew  from  the  case,  leaving  the  mat¬ 
ter  for  another  judge. 

Malakoff  has  said  that  if  he  loses  the 
First  Amendment  issue,  lawyers  would 
stop  cooperating  with  the  media,  cutting 
off  a  source  of  news  and  information. 

After  hearing  testimony  last  week  that 
both  Sachs  and  Malakoff  had  discussions 
with  Gannett,  Teitelbaum  charged  that 
there  was  a  conspiracy  to  force  him  to 
step  down  from  both  cases  and  called  for 
the  two  investigations. 

ITU/TNG  merger 
talks  continue 

After  a  “recess”  of  several  months, 
the  International  Typographical  Union 
(ITU)  and  the  Newspaper  Guild  (TNG) 
called  merger  “negotiations”  back  into 
session.  The  committees,  composed  of 
the  presidents  of  the  two  unions,  as  well 
as  the  ITU  executive  council  and  certain 
Guild  officers,  met  in  Colorado  Springs 
the  third  week  of  May. 

While  nothing  specific  or  concrete  ap¬ 
pears  to  have  come  from  the  talks,  the 
parties,  according  to  the  nV  Review, 
“conducted  long  and  serious  talks  aimed 
at  clarifying  the  issues  of  general  agree¬ 
ment  and  bringing  them  into  more  clear 
focus  prior  to  reporting  back  to  their  re¬ 
spective  committees.” 

What  was  decided  during  the  two-day 
conference  was  to  reconvene  the  merger 
talks,  which  had  been  recessed  two 
months  ago.  The  presidents  of  the  ITU 
and  TNG  then  sent  telegrams  to  the 
merger  committees  calling  them  back 
into  session  next  week.  The  full  commit¬ 
tees  have  not  met  since  negotiations 
March  26-April  1  at  Colorado  Springs 
when  it  was  agreed  that  time  was  not 
available  for  the  parties  to  “completely 
close  the  gap  between  all  their  disparate 
traditions,  policies,  and  methods  of  op¬ 
eration,”  and  negotiations  would  be  re¬ 
cessed,  subject  to  recall  by  the  unions’ 
presidents. 

Watkins  promoted 

Metropolitan  Sunday  Newspapers, 
Inc.  announced  that  Al  F.  Watkins,  Jr. 
has  been  appointed  vicepresident-sales 
director.  Watkins  joined  the  Metro  sales 
organization  in  June,  1%3.  He  became 
SUNDAY  advertising  manager  in  Feb¬ 
ruary,  1976  and  advertising  director  in 
November,  1976.  Metro,  with  sales  of¬ 
fices  throughout  the  country,  represents 
the  national  SUNDAY  roto  magazine 
network  and  the  Metro  Sunday  Comics 
national  network. 
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A  word  to  siiK^ers 

(about  people  who  build  walls) 


It’s  no  secret  that  there  are  some  folks  these  days 
who  are  trying  to  build  walls  between  smokers 
and  nonsmokers. 

The  theory  behind  all  this  is  that  some 
smokers  annoy  nonsmokers  and,  of  course,  that 
can  happen. 

But  if  you  want  to  get  an  idea  of  the 
ridiculous  lengths  that  some  of  the  wall- builders 
would  like  to  go  to,  you  have  only  to  consider  this: 

In  one  state  alone,  it  was  estimated  that  the 
first  year’s  cost  of  administering  and  enforcing  a 
proposed  anti-smoking  law  and  building  the 
physical  walls  required  was  nearly  $250,000,000. 

The  proposal  was,  of  course,  defeated  —  for 
the  plain  fact  is  the  one  you  have  observed  in 
your  own  daily  life,  that  the  overwhelming 
majority  of  smokers  and  nonsmokers  get  along 
very  well  and  don’t  need  or  want  to  be  separated. 

This  infuriates  the  wall-builders.  Since  they 
cannot  have  their  own  way  in  a  world  of  free 
choice,  they  would  like  to  eliminate  that  world  by 
government  fiat,  by  rules  and  regulations  that 
would  tell  you  where,  and  with  whom,  you  may 
work,  eat,  play  and  shop.  And  the  enormous 


burden  that  would  place  on  all  of  us,  in  higher 
taxes  and  costs,  does  not  bother  them. 

Certainly  no  one,  including  smokers,  can 
properly  object  to  the  common  sense  rules  of,  for 
instance,  banning  smoking  in  crowded  elevators, 
poorly  ventilated  spaces  or,  indeed,  in  any  place 
where  it  is  clearly  inappropriate.  And  individual 
managers  in  their  own  interest  should  see  to  the 
mutual  comfort  of  their  smoking  and  nonsmoking 
patrons.  It  is  only  when  the  long  arm,  and 
notoriously  insensitive  hands,  of  government 
regulators  start  making  these  private 
arrangements  for  us  that  we  all,  smoker  and 
nonsmoker  alike,  begin  to  lose  our  freedom  of 
choice. 

In  the  long  run,  the  wall-builders  must  fail, 
and  the  walls  will  come  tumbling  down  —  if  not  to 
the  sound  of  a  trumpet,  then  at  least  to  the  slower 
but  surer  music  of  common  decency  and  courtesy 
practiced  on  both  sides  of  them. 

THE  TOBACCO  INSTITUTE 

1776  K  St.  N.W..  Washington.  D.C.  20006 

Freedom  of  choice 
is  the  best  choice. 


Aword  to  nonsmc^ers 

(about  people  who  build  walls) 


The  chances  are  that  you  made  up  your  mind 
about  smoking  a  long  time  ago— and  decided  it’s 
not  for  you. 

The  chances  are  equally  good  that  you  know 
a  lot  of  smokers— there  are,  after  all  about  60 
million  of  them  —  and  that  you  may  be  related  to 
some  of  them,  work  with  them,  play  with  them, 
and  get  along  with  them  very  well. 


cures  of  diseases  which,  when  all  is  said  and  done, 
still  strike  the  nonsmoker  as  well  as  the  smoker. 
One  prominent  health  organization,  to  cite  but  a 
single  instance,  now  spends  28<1  of  every 
publicly- contributed  dollar  on  “education”  (much 
of  it  in  anti-smoking  propaganda)  and  only  2<t  on 
research. 

There  will  always  be  some  who  want  to 


imm 


Bijou’ 


Warning:  The  Surgeon  General  Has  Determined 
That  Cigarette  Smoking  Is  Dangerous  to  Your  Health. 


build  walls,  who  want  to  separate  people  from 
people,  and  up  to  a  point,  even  these  may  serve 
society.  The  anti-smoking  wall-builders  have,  to 
give  them  their  due,  helped  to  make  us  all  more 
keenly  aware  of  the  value  of  courtesy  and  of 
individual  freedom  of  choice. 

But  our  guess,  and  certainly  our  hope,  is 
that  you  are  among  the  far  greater  number  who 
know  that  walls  are  only  temporary  at  best,  and 
that  over  the  long  run,  we  can  serve  society’s 
interests  better  by  working  together  in  mutual 
accommodation. 

Whatever  virtue  walls  may  have,  they  can 
never  move  our  society  toward  fundamental 
solutions.  People  who  work  together  on  common 
problems,  common  solutions,  can. 
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And  finally  it’s  a  pretty  safe  bet  that  you’re 
open-minded  and  interested  in  all  the  various 
issues  about  smokers  and  nonsmokers  —  or  you 
wouldn’t  be  reading  this. 

And  those  three  things  make  you  incredibly 
important  today. 

Because  they  mean  that  yours  is  the  voice  — 
not  the  smoker’s  and  not  the  anti-smoker’s— that 
will  determine  how  much  of  society’s  efforts 
should  go  into  building  walls  that  separate  us  and 
how  much  into  the  search  for  solutions  that  bring 
us  together. 

For  one  tragic  result  of  the  emphasis  on 
building  walls  is  the  diversion  of  millions  of 
dollars  from  scientific  research  on  the  causes  and 


Ofshe’s  part 

(Continued  from  page  15) 


His  involvement  with  the  Light  began 
in  March  1978.  After  reading  the  paper’s 
story  on  a  grand  jury’s  recommendation 
that  Marin  County’s  supervisors  in¬ 
vestigate  allegations  of  violence  and 
child  abuse  at  Synanon,  Ofshe  tele¬ 
phoned  Dave  and  Cathy  Mitchell,  who 
own  the  weekly,  and  offered  his  assist¬ 
ance. 

“This  was  an  issue  growing  out  of  my 
research  that  demanded  to  be  addressed,’’ 
the  sociologist  commented.  Referring  to 
the  Mitchells’  contacts  with  government 
agencies,  he  added,  “We  realized  we 
could  combine  expertise  to  produce  a 
better  product  than  would  be  possible 
separately.  What  made  me  valuable  was 
my  knowledge  and  willingness  to  be¬ 
come  totally  involved.  I  taught  them 
how  Synanon  works.” 

Most  of  the  stories  carried  Dave 
Mitchell’s  by-line.  Ofshe  did  not  do  any 
writing,  but  he  often  accompanied 
Mitchell  on  interviews  with  community 
residents  and  government  officials. 

“Synanon  never  talked  to  us,”  he 
stated,  explaining  that  the  articles  dealt 
with  the  foundation’s  four  year  history  of 
“violent  events”  and  the  failure  of  gov¬ 
ernment  agencies  to  investigate  them. 
He  said  stories  of  abuse  told  by  children 
fleeing  Synanon  and  seeking  refuge  with 
local  ranchers  became  “the  original  basis 
for  concern.” 

Ofshe  continued;  “Synanon  is  the 
largest  organization  in  this  part  of  the 
world  .  .  .  more  powerful  than  any  gov¬ 
ernment  agency  because  of  the  resources 
they  are  willing  to  commit  .  .  .  That’s 
the  story — how  they  manage  to  convert 
people  into  cadre,  deployable  personnel. 
It’s  an  authoritarian  organization  run  like 
a  corporation,  except  that  .  .  .  home  is 
there!” 

He  estimated  that  Synanon  has  500 
people  living  at  its  west  Marin  branch. 
The  foundation  also  maintains  facilities 
and  businesses  in  New  York,  Detroit, 
San  Francisco,  and  southern  California. 

The  Light  submitted  20  articles  and 
editorials  to  the  Pulitzer  committee,  but 
Ofshe  believes  that  over  100  stories  on 
Synanon  have  appeared  in  the  weekly. 

“Synanon  is  not  as  big  a  story  to  any¬ 
one  else  as  it  is  to  the  Light,”  he  said, 
pointing  out  that  the  foundation  is  only 
six  miles  from  Point  Reyes.  “All  The 
Light  is  doing  is  carrying  out  its  role  as  a 
newspaper.” 

Sometimes  the  UC  sociologist  adopts 
a  more  heroic  attitude  when  he  speaks  of 
the  prize  winning  stories.  “We  were  out 
there  in  the  wilderness  far  away  from  the 
power  of  the  American  press  and  the 
university,”  he  intoned.  “By  no  realistic 
estimate  could  we  think  that  if  we  turned 
our  attention  to  them  (Synanon),  the  rest 
26 


SCRIPPS  JOURNALISM  GRANT — Arizona  Daily  Sun  publisher  Burl  L.  Lyons  turns 
over  $3,000  in  checks  from  the  Scripps  League  Newspaper  Educational  Fund  to 
Northern  Arizona  University  president  Dr.  J.  Lawrence  Walkup,  center,  and  Jour¬ 
nalism  department  head  Ray  C.  Newton.  The  Fund,  established  by  E.W.  Scripps, 
president  and  chairman  of  the  board  of  the  Scripps  League  Newspapers,  and  Mrs. 
Scripps,  will  provide  NAU  with  one-seventh  of  its  income  annually  hereafter  to 
promote  the  support  of  journalism  at  the  university,  Lyons  said.  Newton  said  the 
new  annual  grant  will  be  used  to  further  the  department's  student-oriented  projects 

and  programs. 


of  the  world  would  follow.  We  Just  went 
out  and  did  it.” 

Noting  Synanon’s  penchant  for  litiga¬ 
tion  and  occasionally  more  physical 
measures,  Ofshe  remarked,  “I  lived  fora 
year  in  some  danger.  1  had  to  open  my¬ 
self  to  the  possibility  of  harrassment  and 
a  lawsuit.” 

“They  consider  the  Light  in¬ 
significant,”  he  said  and  recalled  that 
when  several  Synanon  members  had 
been  guest  speakers  at  one  of  his  semi¬ 
nars,  they  laughed  at  the  issues  of  the 
Light  on  his  desk. 

Admitted  the  professor,  “I  don’t  think 
the  stories  have  hurt  them.” 

Ofshe  criticized  past  media  coverage 
of  Synanon,  saying  “1  don’t  think  any¬ 
body  ever  covered  it  as  a  new  issue.” 
He  said  that  the  foundation  had  enjoyed 
“an  altruistic  image”  for  years  because 
“all  the  authorities  were  claiming  it  was 
a  cure  for  drug  addiction.  Everybody 
wanted  it  to  work  .  .  .  reporters  failed  to 
dig  in.” 

Working  with  the  Mitchells  has  made 
Ofshe  aware  that  he  will  have  great  diffi¬ 
culty  protecting  the  anonymity  of  his  re¬ 
search  subjects  should  Synanon  sub¬ 
poena  his  files  in  a  court  action. 

“Some  day  a  professor  some  place  will 
face  the  same  dilemma  as  reporters 
regarding  divulging  confidential 
sources — give  up  the  information  or  go 
to  jail,”  he  stated.  “It’s  a  problem  that 
exists  for  every  researcher  in  the  coun¬ 
try.  We’re  in  exactly  the  same  position 


as  the  press.  The  only  way  to  protect 
anonymity  is  the  researcher’s  guaran¬ 
tee.” 

Neither  the  UC  Berkeley  administra¬ 
tion  nor  Ofshe ’s  colleagues  in  the  sociol¬ 
ogy  department  have  shown  any  reaction 
to  his  role  in  the  Light’s  winning  of  the 
F*ulitzer  Prize. 

“1  can’t  tell  if  the  university  is  proud 
or  embarrassed  by  my  involvement,”  he 
reported.  “There’s  been  nothing  ...  a 
great  lack  of  response.” 

Ofshe  claimed  that  if  he  were  not  al¬ 
ready  tenured,  he  would  never  have 
worked  with  the  Light.  He  said,  “I  had 
to  put  aside  my  research  for  an  entire 
year.  Without  tenure  I’d  have  been  de¬ 
stroying  my  career.  .  .  .  They  (his  col¬ 
leagues)  think  a  UC  professor  isn’t  sup¬ 
posed  to  go  off  and  do  something  with  a 
little  weekly  paper  in  Marin.” 

They  plan  to  continue  the  Light’s 
coverage  of  Synanon  and  complete  by 
late  summer  the  book  they  are  writing 
about  the  organization.  A  grant  from 
The  Hewlett  Foundation  is  funding  the 
book  which  Ofshe  described  as  “a  com¬ 
bination  of  sociology  and  journalism” 
that  will  probe  further  Synanon’s  social 
structure  and  the  inability  of  government 
agencies  to  license  and  regulate  it. 

In  the  past  Synanon  had  pretty  much 
ignored  the  Light’s  stories,  but  David 
has  reason  to  believe  the  foundation’s 
attitude  has  changed.  When  he  addressed 
a  church  group  in  San  Francisco  re- 
(Continued  on  page  33) 
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Insurance  is  a  very  active  subject,  today. 
You  need  the  facts  and  the  background. 
This  paperback-size  source  book  covers 
the  topical  issues. 

Just  off  the  press,  it’s  all  about  insurance, 
not  Allstate.  It’s  authoritative  because 
we  have  the  experience — we’ve  been  in 
the  thick  of  it. 

We  invite  you  to  write  or  phone 
(312)  291-5600  for  your  copy. 

/lllstate 

You’re  in  good  hands. 


p—  USE  THIS  COUPON  TO  ORDER.  —  • 

I  The  Allstate  News  Bureau 
Dept.  F-3 

■  Allstate  Plaza 

Northbrook,  IL  60062 

I  Please  send  my  free  copy  of 
I  "Insurance  Handbook  for  Reporters.” 


Name 

(C) 

Organization 

Address 


City 


Allstate  Insurance  Company.  Northbrook,  IL 


State 


Zip 


/ 


Newspeople 


Jenkin  Lloyd  Jones,  editor-publisher  of 
Tulsa  (Okla.)  Tribune,  was  named  recip¬ 
ient  of  Doctor  of  Humane  Letters  de¬ 
gree  from  Oral  Roberts  University, 
Tulsa. 


George  A.  West,  formerly  in  retail  and 
national  advertising  sales  at  Long  Beach 
(Calif.)  Independent  and  Press  Tele¬ 
gram,  has  joined  the  Los  Angeles  office 
of  Gannett  Newspaper  Advertising  Sales 
as  account  executive. 


MOVES  TO  JERSEY— J.  JOINS  GROUP— Hugh  PROMOTED— Tom  Bus- 

Robert  Spraker,  display  Alcorn,  Sr.,  former  busi-  kirk,  news  editor  of  Co¬ 
advertising  manager  of  ness  manager  of  Fa// R/ver  tumbus  (O.)  Cifizen-Jour- 
St.  Paul  (Minn.)  Dispatch  (Mass.)  Herald  News,  has  nal,  was  promoted  to  man- 
and  Pioneer  Press  has  joined  James  Newspapers,  aging  editor  of  Evansville 
moved  to  Passaic  (N.J.)  Inc.  as  general  manager  (Ind.)  Courier  and  Press, 
Herald-News  as  advertis-  of  the  three  paper  group  Sunday  edition.  Buskirk 
ing  director.  in  Maine  and  New  Hamp-  has  been  with  the  Citizen- 

shire.  Journal  since  1967. 

Don  Clark,  former  circulation  man-  Nancy  Faye  Smith,  managing  editor  of 
ager  of  the  Akron  Beacon  Journal,  has  Texas  Monthly  magazine,  has  been 
been  named  circulation  director.  named  to  the  new  position  of  editor  in 

♦  *  *  chief  of  Atlanta  (Ga.)  Journal- 

Elvin  L.  Taylor,  assistant  personnel  Constitution  Sunday  magazine, 
director  for  Dayton  Newspapers,  Inc. 
has  been  named  assistant  classified  ad 
vertising  manager. 


EDITOR  AND  ADMAN 
NAMED — Fritz  Wirt,  formerly 
managing  editor  of  El  Paso 
(Tex.)  Times,  assumed  the 
position  of  executive  editor 
for  the  San  Angelo  (Tex.) 
Standard-Times.  Chuck  Evers, 
previously  retail  ad  manager 
with  the  Corpus  Christi  (Tex.) 
Caller,  has  taken  the  post  of 
advertising  director  for  the 
Standard  Times. 


Patricia  Ward,  staff  member  on  Ar¬ 
lington  (Tex.)  News,  is  the  new  women’s 
editor. 

*  ♦  ♦ 

Herbert  A.  Beard,  a  public  affairs 
program  manager  for  the  Department  of 
Energy,  was  named  promotion  manager 
of  the  Washington  Star.  A  1959  graduate 
in  advertising  design  from  the  Art 
Academy  of  Cincinnati,  Beard  has 
worked  as  a  designer-illustrator,  art  di¬ 
rector  and  design  director  for  agencies  in 
Ohio,  Florida  and  the  Washington  area. 
Robert  E.  Lubeck,  associate  editor-  *  *  * 

features  and  special  projects  editor  of  the  Dale  Greer,  chief  city  government  re- 

Detroit  News  has  joined  the  Naples  porter  for  Cullman  (Ala.)  Times,  was 
(Fla.)  Daily  News  as  special  projects  named  editor, 
editor.  ♦  *  * 

*  *  *  Alan  C.  Vonderhaar,  associate  editor 

Ben  Serber,  formerly  display  and  na-  of  Cincinnati  (O.)  Enquirer's  People 
tional  advertising  manager,  Santa  Fe  Today  section,  has  become  the  newspa- 
New  Mexican  has  been  promoted  to  per’s  business  editor.  He  succeeds  Scon 
marketing  and  promotion  director,  a  new  Aiken,  resigned  to  join  media  relations 
post.  staff  of  Armco  Inc. 


Lowell  (Mass.)  Sun  has  announced  the 
following  reassignments: 

Mary  C.  Lena,  director  of  educational 
services — to  director  of  special  services. 

John  F.  Granatino,  copy  editor — to 
editor  of  Lifestyle  section. 

Prudence  A.  Brighton,  copy  editor — 
to  assistant  city  editor. 

Carol  Kopp,  reporter — to  copy  editor. 


James  P.  Dolan,  assistant  managing 
editor  of  San  Antonio  (Tex.)  Express  and 
News,  was  named  the  third  managing 
editor  in  an  editorial  department  reor¬ 
ganization.  Fane  Burt  will  continue  as 
managing  editor  of  the  Express  and  Bert 
Wise  will  remain  managing  editor  of  the 
News.  Ron  White,  editor  in  chief  of  the 
Weekender  section,  was  appointed  Sun¬ 
day  editor  succeeding  Kent  Flanagan, 
who  resigned  to  join  the  Associated 
Press  in  Philadelphia. 


Thomas  E.  Duval,  formerly  with 
Winston-Salem  (N.C.)  Sentinel  and 
Journal,  was  appointed  circulation  direc¬ 
tor  of  Montgomery  (Ala.)  Advertiser  and 
Alabama  Journal.  He  succeeds  Don  H. 
Sease. 


George  W.  Cecil,  formerly  executive 
editor,  Elizabeth  (N.J.)  Journal,  has 
joined  the  Kalispell  {Mont.)  InterLake  as 
executive  editor. 


To  grasp  the  real  forces  changing  in¬ 
ternational  politics  and  explain  them 
in  clear,  lively  prose  is  a  special  tal¬ 
ent  of  Washington  Post  reporter  Don 
Oberdorfer  . . .  one  of  the  many  kinds 
of  special  talent  available  from 
the  . . . 


Steven  Brandt,  personnel  director  of 
Greenville  (S.C.)  News-Piedmont,  was 
promoted  to  business  manager. 


Kathy  Kunkle,  assistant  to  publisher 
at  Dover  (Del.)  Delaware  State  News 
was  promoted  to  classified  advertising 
manager. 
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to  Standard  Gravure  to  establish  broader 
corporate  familiarity  and  communica- 
tions  with  that  company,  an  assignment 
similar  to  one  he  just  completed  with 

Gill,  who  has  been  vicepresident  and 
general  manager  of  the  papers  since 
1974,  is  a  former  managing  editor  of  the 
Courier-Journal.  He  joined  the  Courier- 
Journal  in  1%0  and  served  as  reporter, 
copy  editor,  acting  Sunday  editor  and 
city  editor.  He  is  president-elect  of  the 
Louisville  Area  Chamber  of  Commerce, 

Buchart  has  been  director  of  sales  for 
the  newspapers  since  1976  and  was 
named  a  vicepresident  of  the  company  in 
1974.  He  was  advertising  director  from 
1%8  to  1976,  having  joined  the  advertis- 
ing  department  in  1956.  He  is  past  presi- 
dent  of  Louisville  Central  Area,  Inc. 

Richards  was  named  senior  vicepresi- 
dent  of  the  Bingham-owned  companies 
in  1974  and  is  a  former  vicepresident  and  HH 
general  manger  of  the  newspaper  com¬ 
pany.  He  joined  the  newspapers  in  1948  THE 
and  later  became  director  of  advertising  News- 
sales. 

Block  joined  the  newspaper  company 
in  1970  as  director  of  accounting  and  was  y^hos« 
named  a  vicepresident  in  1974.  In  1976,  MqcA 
he  also  became  president  of  Dissly  Re-  Ben  H 
search.  He  is  chairman  of  the  board  of  formal 
overseers  at  Bellarmine  College.  Lady" 


in  the  news 


4  Louisville  execs 
named  to  new  jobs 

Four  executives  of  the  Courier- 
Journal  and  Louisville  Times  Co.  have 
received  new  job  assignments  in  a  re¬ 
arrangement  of  administrative  respon¬ 
sibilities. 

George  Gill,  44,  has  been  named 
senior  vicepresident  for  corporate  affairs 
and  will  assume  responsibility  for  ac¬ 
counting,  employee  relations,  research 
and  data  processing  services  for  the 
newspapers,  WHAS,  Inc.  and  Standard 
Gravure  Corp.  In  addition.  Data  Courier 
and  Dissly  Research  will  report  to  him. 
Engineering  and  maintenance  functions 
will  remain  a  part  of  his  control. 

Vicepresident  and  director  of  sales 
Maury  Buchart,  48,  has  been  named 
general  manager  of  the  newspapers  with 
responsibility  for  advertising,  circula¬ 
tion,  production,  new  technology  and 
promotion. 

Senior  vicepresident  John  Richards, 
52,  will  assume  responsibility  for  public 
affairs,  purchasing,  capital  expenditures 
and  internal  auditing.  He  will  have  coor¬ 
dinating  responsibility  for  the  Bingham 
Foundation  and  will  continue  as  an  of¬ 
ficer  and  director  of  all  Bingham  com¬ 
panies. 

Bemie  Block,  42,  vicepresident  of  the 
newspapers,  has  been  asked  to  in¬ 
vestigate  with  John  Richards  the  feasibil¬ 
ity  of  establishing  a  new  newsprint  mill  in 
the  South  with  participation  by  a  number 
of  southern  publishers  and  a  cooperative 
group  of  woodland  owners  in  northern 
Mississippi.  Block  will  be  assigned  later 


Robert  F.  Murphy,  40,  has  been 
named  production  director  of  the  Hack¬ 
ensack  (N.J.)  Record.  He  is  the  former 
Prepress  Production  Manager  for  the 
New  York  Daily  News. 


Berky  elected 

H.  Charles  Berky,  publisher  and 
chairman  of  the  editorial  board  of  the 
Lansdale,  (Pa.)  Reporter,  has  been 
elected  president  of  the  Greater 
Philadelphia  Chapter,  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi. 


Lora  Cuykendall,  assistant  news 
editor  of  Albany  (Ore.)  Democrat- 
Herald,  was  promoted  to  city  editor. 


Acting  director 

Ralph  C.  Darrow  was  appointed  acting 
director  of  Kent  State  University’s 
school  of  journalism.  He  succeeds  Dr. 
Murvin  H.  Perry,  who  has  joined  East 
Tennessee  State  University’s  depart¬ 
ment  of  mass  communications  as  direc¬ 
tor.  Darrow  was  director  of  Kent  State’s 
public  relations  sequence.  He  is  former 
director  of  public  relations  and  publica¬ 
tions  for  Firestone  Tire  and  Rubber  Co. 
in  Des  Moines. 
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TO  OAKLAND — Dennis  L.  Dressman, 
33,  was  named  editor  of  the  Oakland 
Tribune  on  May  24,  from  among  more 
than  200  candidates,  according  to  pub¬ 
lisher  Gordon  Strong.  Dressman  was 
previously  assistant  managing  editor/ 
news  at  the  Cincinnati  Enquirer. 
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Knowing  what’s 
happening 
in  the  courts 
can  keep  you 
out  of  court 
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Sulzberger:  Newspapers 
must  stick  to  hard  news 


“Newspapers  are  not  in  the  sophisti¬ 
cated  computer  and  integrated  system 
business,  they  are  in  the  news 
business — the  hard  news  business,” 
New  York  Times  board  chairman  and 
president  Arthur  Ochs  Sulzberger  told 
newspaper  production  executives  last 
week. 

Speaking  at  a  closing  day  session  of 
the  American  Newspaper  Publishers  As¬ 
sociation  Production  Management  Con¬ 
ference  in  Las  Vegas,  Sulzberger  said 
hard  news  is  the  newspaper  industry’s 
franchise  “and  it’s  a  franchise  that  we 
had  better  protect  with  all  of  our  dedica¬ 
tion  and  skill,  or  we  might  awaken  some 
morning  with  lots  of  whirling  disks  and 
blinking  lights  and  not  much  more.” 

“Hard  news  is  our  business,”  he  said. 
“1  don’t  mean  to  knock  lifestyle  mate¬ 
rial.  If  we  can  help  our  readers  live  a 
better,  healthier,  more  interesting,  even 
more  amusing  life — if  we  can  even  help 
them  attain  self-fulfillment,  then  I  say  so 
much  the  better. 

“  But  we  must  keep  in  the  center  of  our 
minds  the  simple  truth — that  the  found¬ 
ers  of  this  greatest  experiment  in  democ¬ 
racy  didn’t  draft  the  First  Amendment 
onto  the  Constitution  to  guarantee  our 
freedom  to  print  uncensored  recipes,” 
Sulzberger  said. 

“Our  job  is  the  reporting  of  the  great 
international,  national  and  local  issue — 
the  subjects  that  have  to  be  the  concern 
of  citizens  if  they  are  to  continue  as  a 
free  society,”  he  said.  “That’s  our  job. 
Innovative  use  of  technology  can  help  us 
do  it  better — and  at  a  greater  profit — but 
in  the  end,  we  must  rely  on  the  human 
mind,  for  that,  indeed,  is  the  greatest 
computer  of  them  all.” 

Sulzberger  was  on  the  program  to  offer 
his  perspective  on  the  implications  of  the 
new  technology  and  what  it  means  in 
terms  of  improving  the  newspaper  in¬ 
dustry’s  capabilities  as  an  information 
provider. 

Commenting  on  his  own  New  York 
Times,  Sulzberger  said,  “Just  1 1  months 
ago  .  .  .  you  could  hear  echoes  of 
Gutenberg  and  old  Ottmar  Mergenthaler. 
We  still  had  a  few  dozen  linecasting 
machines  .  .  .  down  from  130  in  the 
heyday  of  hot  metal.  In  fact,  as  recently 
as  five  years  ago,  we  were  still  paying 
over  800  printers  to  put  together  our 
pages  in  the  time  honored  way.” 

Sulzberger  said  today  there  is  no  “sig¬ 
nificant  area”  of  the  Times  “that  isn’t  in 
the  forefront  of  either  actual  use  or  ad¬ 
vanced  planning  for  the  introduction  of 
new  technology.” 

In  production,  he  said,  the  Times  is 
completely  converted  to  cold  type,  full 


page  laser  scanners  and  radio  transmis¬ 
sion  to  its  offset  satellite  plant  in  New 
Jersey. 

In  news,  Sulzberger  said,  the  Times  is 
“bringing  in  a  new,  high  speed  informa¬ 
tion  computer  network,  which  ultimately 
will  link  as  many  as  1 ,000  computer  driv¬ 
en  devices  in  and  out  of  the  News  De¬ 
partment.”  Sulzberger  called  this  a 
“bridge  to  a  truly  electronic  office.” 

He  also  discussed  the  Times  involve¬ 
ment  with  computers  in  its  financial, 
marketing  and  personnel  areas. 

“1  even  have  a  terminal  in  my  office,” 
he  said,  “on  which  I  regularly  exchange 
ideas  with  Max  Frankel,  our  editorial 
page  editor.”  Sulzberger  said  this  is  no 
doubt  “a  forerunner  of  electronic  mail.” 

Sulzberger  said  while  technology  has 
played  an  important  role  in  helping  man¬ 
agements  produce  better  newspapers, 
“there  are  many  problems  yet  to  be 
solved.” 

“The  needs  of  our  journalists  and  de¬ 
signers  must  be  carefully  considered  in 
the  human  engineering  of  future  sys¬ 
tems”  he  said,  “and  that  particularly 
applies  to  the  development  of  page 
niakeup  systems.” 

Sulzberger  said  that  while  many  news¬ 
papers  have  converted  to  “Buck  Rogers 
newsrooms  and  bright  new  composing 
rooms,”  many  still  have  “outmoded 
press  rooms,  mail  rooms  and  distribution 
systems.” 

“We  need  improved  newsprint  quality 
at  prices  we  can  afford,”  the  Times  pub¬ 
lisher  said.  “The  quality  of  newsprint 
and  the  process  that  is  used  to  make  it 
hasn’t  changed  much  in  50  years.” 

Sulzberger  said,  “I  could  go  on  almost 
endlessly  about  the  individual  pieces  of 
automation  we  need.  But  more  signifi¬ 
cant,  in  my  view,  than  the  pieces,  is  the 
organization  of  those  pieces  into  a  single, 
coherent,  well-integrated  planning  and 
operating  system  in  which  all  of  the 
elements — production,  finance,  news, 
marketing  and  personnel — will  contrib¬ 
ute  to  and  use  a  common  body  of  in¬ 
formation. 

“When  we  have  that  going — that  is, 
when  all  of  this  information  and  produc¬ 
tion  technology  is  linked  to  work  as  a 
single  engine — we  will  not  only  get  better 
papers  out  faster,  to  the  right  people,  at  a 
lower  cost,  but  we  will  have  developed  a 
management  information  system  of  im¬ 
mense  power  and  potential.” 

“While  we  need  to  speed  up  the  rate  of 
technological  innovation,  we  also  need 
the  brilliant  linking  up  of  the  pieces — call 
it  technological  integration,”  Sulzberger 
said. 
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Goodman  says 
1st  Amendment 
is  “absolute” 

Reminding  his  hearers  that  politicians 
have  seized  power  over  governments  in 
many  countries  while  the  press  never 
has,  retired  NBC  board  chairman  Julian 
Goodman  last  week  called  for  a  return  to 
the  “solid  American  belief  in  freedom  of 
the  press,  without  trying  to  change  that 
absolute  to  conform  to  changing  political 
beliefs  and  needs.” 

In  delivering  the  second  annual  Frank 
E.  Gannett  Lecture,  sponsored  by  the 
Washington  Journalism  Center  June  7 
Goodman  declared  he  had  grown  up  in 
Kentucky  thinking  the  First  Amendment 
was  an  absolute,  as  God  and  the  Courier- 
Journal  and  Louisville  Times  were  abso¬ 
lutes.  When  it  began  to  be  a  matter  of 
debate,  Goodman  said  it  came  as  a 
shock. 

Goodman  said  he  first  became  aware 
of  the  change  in  attitude  during  the  Re¬ 
publican  national  convention  in  1964, 
when  former  President  Eisenhower 
called  on  the  GOP  not  to  let  itself  be 
divided  by  “those  outside  our  family,  in¬ 
cluding  sensation-seeking  columnists 
and  commentators.”  He  recalled  that 
even  Eisenhower  was  shocked  at  the 


boos  and  fist-shakings  that  were  directed 
at  the  press  stands  at  the  time. 

Saying  he  has  often  been  bemused  by  a 
reporter’s  mistake  being  regarded  as  a 
supposed  mistake  of  “the  media”, 
Goodman  pointed  out  that,  when  a 
lawyer  files  an  inept  brief,  only  the 
lawyer  and  his  firm  are  blamed,  or  if  a 
surgeon  removes  the  wrong  kidney,  only 
the  surgeon  is  blamed. 

Nevertheless,  he  went  on,  there  has 
been  a  “slow  but  accelerating  whittling 
away”  of  the  First  Amendment.  He  cited 
the  collapse  of  shield  laws,  the  growing 
popularity  of  prior  restraint,  the  gag  or¬ 
ders,  the  Stanford  case  allowing  rum¬ 
maging  of  newsrooms  and  the  Herbert 
case  allowing  rummaging  through  jour¬ 
nalists'  minds. 

Appropos  of  the  latter,  Goodman 
quoted  Allen  Neuharth,  chief  executive 
officer  of  Gannett  as  well  as  AN  PA  pres¬ 
ident,  when  the  latter  said  recently, 
“This  nation  does  not  need  or  want 
rummaging  of  the  minds  of  newspaper 
people.  This  nation  does  need  an  exami¬ 
nation  of  the  state  of  mind  of  the  majority 
of  the  members  of  the  Burger  Court.” 

Goodman  also  recalled  that  commen¬ 
tator  David  Brinkley  has  characterized 
the  Supreme  Court  decision  in  the  Her¬ 
bert  case  as  “silly.”  Brinkley  went  on: 
“I  say  it  is  silly  because  the  Court  has 
ruled  in  favor  of  doing  what  cannot  be 
done — requiring  a  person  to  reveal  his 


thoughts.  Silly  because  whatever  he  says 
cannot  be  proved  or  disproved.” 

In  calling  for  the  First  Amendment  to 
be  regarded  again  as  an  absolute,  Good¬ 
man  said: 

“Reflect  upon  how  close  we  have 
come  in  this  country  to  having  govern¬ 
ment  decide  what  we  see,  hear  and  read, 
and  how  a  free  press  and  strong  judiciary 
saved  us  from  that,  with  the  aid  of  a 
conscientious  Congress.  And  remember 
that  freedom  lost  is  never  regained — and 
that  we  cannot  afford  to  dilute  that  first 
freedom — the  Freedom  of  the  Press,  as 
an  absolute.” 

Newsprint  usage 
shows  increase 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  979,000  short  tons 
(888,000  metric  tons)  in  April,  a  2.7% 
increase  compared  with  April  1978,  the 
American  Newspaper  Publishers  As¬ 
sociation  reported. 

Consumption  for  April  1978  was 
953,000  short  tons  (865,000  metric  tons). 
There  were  five  Sundays  in  both  months. 

For  the  first  four  months  of  1979,  total 
estimated  U.S.  newsprint  consumption 
was  3,646,000  short  tons  (3,308,000  met¬ 
ric  tons),  compared  with  3,498,000  short 
tons  (3,174,000  metric  tons)  for  the  same 
period  a  year  ago.  This  is  an  increase  of 
4.2%. 


How  well  is  your  community  protscting  its  citiisns  from  thoss  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  . 

And  it  tells  you  where  you  may  be 
able  to  get  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service  . 

Public  Relations  Dept. 

State  Farm  Mutual  J^gL 

Automobile  Insurance  Company 

One  State  Farm  Plaza  iNtuiANci 

Bloomington,  III.  61701 

PtaaMtandmaafTMCopyoryourbooWstSo  )*)u'mTtiinUng  About  Ookifi  A  Story  On. 


PubUcafcon  or  statkxi. 
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FTC  to  prepare 
paper  on  media 
concentration 

A  Federal  Trade  Commission  official 
last  week  told  a  Senate  committee  the 
commission  intends  to  “continue  to 
place  a  high  priority”  on  its  study  of 
concentration  of  the  news  media. 

Alfred  F.  Dougherty,  Jr.  told  the  Sen¬ 
ate  Small  Business  Committee:  “We  are 
preparing  a  comprehensive  issues  paper 
on  all  aspects  of  media  concentration  for 
a  commission  policy  review  session  next 
December.” 

Dougherty,  who  is  director  of  the  FTC 
Bureau  of  Competition,  said  the  com¬ 
missions  options  “run  the  gamut  from 
routine  anti-trust  monitoring  of  media 
mergers  and  activities  on  a  case-by-case 
basis  to  recommending  new  legislation. 

“Regardless  of  the  options  recom¬ 
mended  or  chosen,  however,  I  can  as¬ 
sure  you  that  we  shall  continue  to  place  a 
high  priority  on  the  analysis  of  all  of  the 
issues  raised  by  trends  toward  increasing 
concentration  and  conglomeration  in  the 
media.” 

Dougherty  went  on  to  say  “There  is 
some  evidence  to  support  the  proposi¬ 
tion  that  newspaper  chains  are  likely  to 
present  more  homogenous  news  to  the 
nation  than  would  independent  papers. 
That  does  not  mean  that  all  the  news  will 
be  centrally  controlled  or  that  local 
editors  of  chain  papers  will  have  no  au¬ 
tonomy  or  that  independent  papers  will 
be  particularly  diverse;  it  simply  means 
that  some  tendency  to  homogeneity  may 
exist  in  chains.” 

The  hearing  was  presided  over  by 
Senator  Robert  Morgan  (D-N.C.)  who 
described  it  as  “a  fact-finding  inquiry”. 

Another  witness,  Michael  Pertschuk, 
FTC  chairman,  voiced  concern  as  a  citi¬ 
zen  with  the  decline  in  the  number  of 
independent  newspapers  but  said:  “The 
question  is,  can  and  should  anything  be 
done  about  it?  The  answers  are  very 
murky.” 

John  Siegenthaler,  publisher  of  the 
Nashville  Tennessean,  told  the  commit¬ 
tee:  “It  is  a  trap  to  try  to  equate  local, 
independent  ownership  with  quality  or  to 
hint  that  chain  ownership  connotes  an 
absence  of  quality.” 

Siegenthaler’s  newspaper  is  an  in¬ 
dependent  newspaper  which  has  a  joint 
operating  agreement  with  the  Nashville 
Banner,  owned  by  the  Gannetts  group. 

“Who  is  to  say,”  Siegenthaler  tes 
tified,  “who  will  control  the  chains  a  de¬ 
cade  or  two  from  now?  It  could  be  the  oil 
and  energy  conglomerates,  the  huge 
banking  insurance  holding  companies,  or 
shadow  operators  whose  sources  of 
wealth  are  questionable.  Should  Mobil  or 
Gulf  own  Gannett  or  Knight-Ridder,  the 
integrity  of  the  press  would  suffer.” 
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1C  A  withdraws  funds 
for  foreign  project 


Funds  for  the  operation  of  the  30-year 
old  Multi-National  Foreign  Journalists 
Project  were  withdrawn  by  the  U.S.  In¬ 
ternational  Communications  Agency 
(formerly  USIA)  in  Washington,  D.C. 

The  project  was  established  in  1950  at 
Northwestern  University  and  later  at  In¬ 
diana  University.  Floyd  G.  Arpan,  pro¬ 
fessor  of  journalism,  and  director  of  the 
project  since  it  originated,  said  jour¬ 
nalists  from  78  nations  have  participated 
in  the  project  that  gives  a  detailed  view 
of  how  the  free  press  operates  and  the 
latest  look  at  new  technology. 

The  ICA  explained  the  reasons  for 
cancellation  in  a  letter,  as  follows: 

“While  the  Multi-National  Foreign 
Journalists  Project  has  met  well  the 
criteria  of  the  past  and  has  been  sup¬ 
ported  by  both  participants  and  overseas 
posts,  we  are  obliged  to  look  anew  at  our 


requirements  for  the  next  decade.  The 
recent  UNESCO  conference  in  Paris  has 
raised  questions  about  our  relationship 
with  journalists  from  the  Third  World. 
Preference  has  been  expressed  for  train¬ 
ing  abroad  rather  than  in  the  United 
States.  The  varied  experience  you  and 
the  Journalism  School  have  acquired  in 
nearly  three  decades  of  service  in  the 
cause  of  international  understanding 
should  stand  you  in  good  stead  when  it 
comes  time  to  devise  a  proposal  aimed  at 
answering  some  of  the  questions  raised 
in  Paris.  Let  me  extend  thanks  for  the 
many  years  of  involvement  with  the 
exchange-of-persons  programs  of  the 
United  States  government.  Thanks  are 
extended  in  equal  measure  to  Indiana 
University  which  has  provided  such  in¬ 
valuable  support  to  the  Multi-National 
Foreign  Journalists  Project.” 


Ellen  Berland  Sachar,  a  vicepresident 
and  financial  analyst  with  the  New  York 
stock  brokerage  firm  of  Paine  Webber 
Mitchell  Hutchins  Inc.  testified  that  72% 
of  the  daily  newspaper  circulation  in  the 
United  States  is  in  the  hands  of  a  few 
newspaper  groups.  On  the  other  hand, 
she  said,  no  single  group  controls  more 
than  6%  of  that  circulation. 

“At  the  rate  that  individually  owned 
properties  have  been  selling  out  to  chains 
recently,  roughly  50  per  year,  it  could  be 
argued  that  there  will  be  no  individually 
owned  properties  left  by  the  year  1992,” 
Ms.  Sachar  said. 

But,  she  said,  it  is  impossible  to  tell 
whether  an  increase  in  group  ownership 
in  newspapers  necessarily  leads  to  a  de¬ 
crease  in  editorial  diversity. 

She  also  suggested  a  study  by  some 
independent  research  group  to  determine 
just  how  the  public  gets  its  information 
and  which  media  voice  or  voices  is,  or 
are,  dominant. 

Employe’s  children 
win  schoiarships 

Four-year,  $2000  college  scholarships 
were  presented  to  five  children  of 
employees  of  the  Oklahoma  Publishing 
Co.,  Oklahoma  City.  Workers  whose 
children  were  honored  are:  Leon  Harris, 
platemaking  department;  John  T.  Har¬ 
rington,  personnel  department;  Bobby 
Joe  Helt,  Oklahoma  Graphics  employee; 
William  R.  Holmes,  Daily  Oklahoman- 
Times  composing  department;  William 
U.  McCoy,  editorial  department.  Daily 
Oklahoman-Times  editorial  department. 
Howard  Nicks,  vice-president,  made  the 
presentations. 


Finnish  paper  has 
comforts  for  workers 

With  the  availability  of  skilled  labor  in 
Finland  a  question  mark  for  the  1980’s, 
the  Sanoma  Publishing  Co.  of  Helsinki 
has  tried  to  make  the  working  environ¬ 
ment  at  its  newspaper  as  “inspiring  and 
safe  as  possible  in  order  to  motivate  its 
employees  better.” 

To  this  extent,  Sanoma  Publishing, 
publisher  of  the  Helsingin  Sunomat  built 
Sanomala,  a  220,(X)0  sq.  ft.  printing  plant 
that  includes  in  its  confines  a  swimming 
pool  and  saunas  for  its  employees. 

The  Sanomala  Project,  according  to 
Jaakko  Rauramo,  executive  vicepresi¬ 
dent  of  Sanoma  Publishing,  was  started 
in  1974  (the  land  was  purchased  in  1966) 
and  measures  70  acres. 

Sanomala  is  used  for  plate-making, 
printing  and  mailing  of  both  the  Helsin- 
gin  Sanomat  and  the  llta-Sanomal. 
Sanomala  is  located  10  miles  north  of 
Helsinki,  where  the  editorial  and  text 
production  takes  place. 


Station  sold 

Tv  Station,  WBFF  in  Baltimore,  Md., 
has  been  acquired  for  $16,500,000  by 
North  American  Broadcasting  Co., 
headed  by  Larry  H.  Israel,  former  presi¬ 
dent  of  Washington  Post  Co.  The  sale  is 
subject  to  FCC  approval.  Media  broker 
Howard  F.  Stark  of  New  York 
negotiated  the  transaction.  The  seller 
was  Chesapeake  Television  Inc.,  of 
which  Julian  Smith  is  president  and  prin¬ 
cipal  stockholder. 
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Point  Reyes  Light 

(Continued  from  page  26) 

cently,  an  investigator  from  Synanon’s 
legal  department  showed  up  with  an  aide 
to  tape  record  and  take  notes  on  his  talk. 
He  also  mentioned  a  mysterious  phone 
call  he  thinks  a  Synanon  member  made 
to  his  father  in  Berkeley. 

“It  was  a  ‘We  know  who  you  are,  and 
we  know  where  you  live’  type  of  call,” 
he  reported.  “He  was  asked  questions 
like,  ‘Are  you  the  father  of  David  Mitch¬ 
ell?’  Given  Synanon’s  reputation,  that’s 
somewhat  ominous.” 

He  said  the  call  did  not  upset  his  father 
and  there  have  been  no  more  incidents  to 
date.  But  he  added  that  during  their  in¬ 
vestigation,  life  for  the  couple  “got 
spooky  for  awhile.  A  sheriffs  deputy 
spent  the  night  at  our  house  when  Dede¬ 
rich  was  arrested.  Synanon  went  on  red 
alert.  Tensions  were  high.” 

David  remarked  that  before  winning 
the  Pulitzer,  16  publishers  had  rejected 
their  book  proposal  but  now  Seaview 
Press  of  New  York  has  offered  them  a 
contract. 

The  Mitchells  also  talked  about  the 
other  kinds  of  stories  they  do. 

“David  broke  the  story  that  Tomales 
Point  is  the  most  dangerous  place  for 
shark  attacks,  and  it  was  picked  up  by 
the  wire  services,”  Cathy  said.  “We  also 
have  to  deep  covering  garage  sales  and 
water  bond  elections  or  we’ll  lose  our 
focus.” 

Continued  David,  “We  try  to  speak 
for  the  community.  Other  times  we  take 
issue  with  the  community.  We’ve  had  a 
lot  of  people  furious  with  us.” 

The  latest  tempest  the  Light  has 
stirred  up  resulted  from  David’s  editorials 
attacking  “the  elitist,  anti-tourist,  anti¬ 
minority  attitude”  of  local  environmen¬ 
talists  who  oppose  improving  the  area’s 
roads  linking  nearby  cities  as  San  Fran¬ 
cisco  and  Oakland  with  The  Point  Reyes 
National  seashore  and  other  coastal 
parks.  He  continued,  “The  environmen¬ 
talists  favored  creating  the  national  parks 
to  preserve  open  space,  but  they  want  to 
keep  out  the  ones  who  need  it  the  most.” 

He  pointed  out  that  at  other  times  he 
has  taken  a  pro  environmental  stand  as  in 
a  recent  battle  to  prevent  Marin  County 
from  building  an  open  valley  along  the 
coast  because  of  earthquake  danger.  He 
has  also  written  on  how  the  skyrocketing 
cost  of  land  is  driving  out  west  Marin’s 
poorer  families. 

“I  think  of  myself  as  an  old  time  liberal 
Democrat,”  he  said.  “I’m  looking  out  for 
the  little  guy  first.” 

David  depicted  the  Light’s  readership 
as  a  mixture  of  ranchers,  commercial 
fishermen,  blue  collar  workers,  urban 
migrants,  craftsmen,  and  artists. 

“Toby’s  Feed  Barn  and  ranching  are 
the  biggest  businesses,”  he  stated.  “The 
ambiance  is  definitely  western,  but  there 
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AT  THE  PARTY — Attending  a  big  benefit  gala  at  Abraham  &  Straus  (Fulton  & 
Hoyt  Streets,  Brooklyn)  on  June  6  were  (I.  to  r.)  Alan  Gilman,  chairman  of  the 
board,  Abraham  &  Straus;  Richard  Oliver,  New  York  Daily  News  Metropolitan 
Editor,  Governor  Hugh  Carey  of  New  York  and  Brooklyn  Borough  President  Howard 
Golden.  The  dinner  dance,  which  benefited  the  Borough  Hall  Restoration  Founda¬ 
tion,  coincided  with  Brooklyn  354th  birthday. 


is  an  ethnic  segment.  We  have  many  old 
time  Italian  and  Italian-Swiss  families 
who  still  speak  no  English  at  home.” 

The  towns  the  Light  covers  range  in 
size  from  50  to  1500.  Point  Reyes  Sta¬ 
tion’s  population  is  350,  and  the  paper 
calls  home  there  a  cramped,  three  room, 
sky-blue  house  that  sits  where  the  coast 
hi^way  bends  to  go  through  the  town. 
With  a  touch  of  pride,  David  remarks 
that  The  Light  has  only  a  pot  bellied 
stove  for  warmth. 

The  Mitchells  use  a  “bottom  of  the 
line  Compugraphic”  to  set  type  for  offset 


printing.  For  headlines  larger  than  12 
point,  they  must  “blow  up”  the  type 
with  a  copy  camera. 

On  how  he  likes  practicing  journalism 
in  such  a  rural  setting,  David  com¬ 
mented,  “I  know  most  of  the  people  I’m 
writing  about.  There’s  more  of  a  feeling  I 
can  affect  what’s  going  on  .  .  . 

“A  good  small  town  newspaper  is  the 
most  industrious  thing  going.  There’s  an 
awful  lot  of  big  city  dailies  practicing 
lazy  journalism.  They  rely  too  much  on 
wire  services  and  don’t  cover  enough 
local  news.” 


CALL  404 
266  2464  AND 
6ETY0UR 
MONEY 
BACK 


When  it  comes  to 
the  collection  game, 
we're  gentlemen. 
That’s  why  we  win"* 
at  slow  pay  and 
no  pay  problems. 
Szabo  Associates  is 
the  nation’s  largest 
media  collection 
specialists.  We  know 
your  business 
so  you  don’t  have  to 
lose  your  money  or 
your  client. 

Call  us.  You’ll  get 
your  money  back. 


SZABO  ASSOCIATES,  INC.,  3355  Lenox  Road,  Atlanta,  Georgia  30326 
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Data  on  41  circulation  departments 


By  Carl  H.  Rylee 

We  mailed  80  survey  questionnaires,  40  were  returned. 

We  realize  that  some  of  the  questions  were  confidential 
but  every  precaution  was  taken  to  protect  the  anonymity  and 
confidentiality  of  the  answers  returned  to  us.  Now  that  the 
survey  has  been  finished  and  the  returned  blanks  destroyed, 
we  still  do  not  know  who  answered  the  survey,  we  have  only 
recorded  what  they  said  in  their  answers. 

Participating  papers  are  divided  into  4  groups: 


GROUP  A  E  only  2 

Mailed  21,  got  back  10.  E/Sun  5 

Circulation  under  20m.  E/SatAM  2 

Actual  range:  7m  to  19m.  M/Sun  1 

GROUP  B  E/Sun  6 

Mailed  23,  got  back  13.  E/Sat AM/Sun  6 

Circulation  from  20m  to  40m.  M/E/Sun  1 

Actual  range:  22m  to  38m.  M  only  1 

GROUP  C  E/Sun  1 

Mailed  18,  got  back  9.  E/SatAM/Sun  2 

Circulation  from  40m  to  100m.  M/E/Sun  3 

Actual  range:  44m  to  75m.  M/Sun  3 

GROUP  D 

Mailed  18,  got  back  8.  E/Sun  1 

Circulation  over  100m.  M/E/Sun  7 

Actual  range:  102m  to  240m. 

Total  papers  included  41 

E/SatAM/Sun  8 

E  only  2  M  only  1 

E/SatAM  2  M/Sun  4 

E/Sun  13  M/E/Sun  11 

In  order  to  establish  an  equitable  level  for  comparison  in 
the  tables,  salaries,  expense  allowances,  and  bonuses  have 
been  re-computed  to  a  pro-rata  amount  per  week.  A  personal 
company  car  is  counted  as  $60  weekly  expense  allowance 
and  a  country  club  membership  is  counted  as  $20  per  week 
bonus. 

SALARIES,  EXPENSE  ALLOWANCE,  BONUSES,  PER  WEEK. 


E/SatAM/Sun 
M  only 
M/Sun 
M/E/Sun 


C.M. 

Asst. 

Olc. 

City 

Stale 

City 

State 

City 

State 

ITEM 

C.O. 

CM. 

mgr. 

C.M. 

CM. 

super 

super 

D.M. 

DM. 

GROUP  A  (under  20m) 
Salary  $ 

Lo 

175 

150 

116 

116 

140 

Hi 

385 

200 

160 

175 

160 

Avg. 

279 

175 

137 

148 

ISO 

150 

Expense 

Lo 

12 

00 

00 

00 

allowance  S 

Hi 

75 

25 

12 

12 

Bonus  $ 

Hi 

46 

GROUP  B  (EOm  lo  40m) 
Salaiy  $ 

Lo 

185 

170 

140 

175 

ISO 

135 

160 

120 

132 

Hi 

550 

315 

300 

355 

355 

220 

275 

220 

221 

Avg. 

387 

246 

207 

247 

267 

175 

207 

160 

173 

Expense 

Lo 

14 

00 

00 

00 

13 

15 

13 

13 

allowance  $ 

Hi 

60 

50 

45 

75 

45 

65 

47 

140 

Bonus  $ 

Lo 

00 

00 

00 

00 

00 

00 

00 

00 

Hi 

164 

20 

25 

25 

25 

48 

40 

40 

GROUP  C  (40m  to  100m) 

Salary  $ 

Lo 

400 

290 

170 

275 

265 

190 

250 

130 

150 

Hi 

583 

400 

225 

375 

375 

300 

300 

240 

276 

Avg. 

493 

338 

199 

318 

306 

252 

270 

185 

201 

Expense 

Lo 

13 

00 

00 

15 

20 

30 

15 

15 

allowance  $ 

Hi 

60 

50 

SO 

50 

SO 

SO 

SO 

50 

Bonus  $ 

Lo 

00 

00 

00 

00 

00 

00 

10 

15 

Hi 

78 

47 

37 

42 

51 

52 

46 

43 

GROUP  0  (Over  100m) 
Salary  $ 

Lo 

383 

385 

175 

245 

245 

160 

165 

160 

140 

Hi 

753 

490 

450 

456 

560 

375 

385 

315 

315 

Avg. 

545 

444 

334 

347 

381 

284 

291 

214 

216 

Expense 

Lo 

15 

12 

00 

12 

10 

12 

12 

10 

10 

allowance  $ 

Hi 

60 

SO 

17 

SO 

50 

50 

50 

48 

163 

Bonus  $ 

Lo 

00 

00 

00 

12 

12 

10 

10 

20 

8 

Hi 

192 

29 

29 

96 

96 

67 

67 

48 

48 

17  newspapers  provide  a  company  car  for  the  Cir.  Dir.  or 
Cir.  Mgr.,  5  newspapers  provide  a  company  car  for  the  Asst. 

City  Cir.  Mgr.,  4  newspapers  provide  a  company  car  for  the 
State  Cir.  Mgr.,  2  newspapers  provide  a  company  car  for  the 
City  Supervisors,  3  newspapers  provide  a  company  car  for 
the  State  Supervisors,  4  newspapers  provide  a  company  car 
for  the  City  Dist.  Mgrs.,  4  newspapers  provide  a  company 
car  for  the  State  Dist.  Mgrs. 

*  *  * 

Per  mile  expense  alowance  on  3?  papers  reporting  is:  Low 
100/High  170/Average  130. 

27  newspapers  pay  the  CD  or  CM  an  annual  bonus  based 
on:  Performance — Low  $1, 000/High  $5,000/Average  $2,200. 
Profit-sharing — Low  $1, 500/High  $  10,000/Average  $2,800. 
Christmas — Low  $80/High  $2,000/Average  $911. 


(Carl  H.  Rylee  is  circulation  di¬ 
rector  for  the  Alexandria  (La.) 
Daily  Town  Talk.) 


C.D.  or  C.M.,  3  newspapers  provide  a  company  car  for  the 
34 


Salary  increases  per  week  for  CDs  or  CMs  since  Jan.  1978: 
Low  $10/High  $168/Average  $51.  15  got  no  increase. 

10  newspapers  permit  the  CD  or  CM  to  buy  stock  in  the 
company.  5  newspapers  offer  a  profit-sharing  plan. 

^  ^  ^ 

16  newspapers  offer  some  type  of  fringe  benefit  to  CDs  or 
CMs:  1 — Free  football  passes,  I — Use  of  company  airplane, 
2 — Use  of  company  boat,  2 — Free  use  of  Camp,  lodge,  or 
camper,  5 — Free  vacation  spot  usage,  16 — Membership  in 
various  type  clubs. 

*  *  * 

40  newspapers  pay  all  business  travel  expense  for  the  CD 
or  CM.  8  newspapers  cover  some  personal  travel  for  the  CD 
or  CM. 

♦  *  ♦ 

24  CDs  or  CMs  said  their  salary  was  not  as  much  as  it 
should  be;  14  said  they  are  paid  enough  for  the  work  they  do. 

15  CDs  or  CMs  said  their  salary  is  the  same  as  other  Dept. 
Mgrs.  1 1  CDs  or  CMs  said  their  salary  is  less  than  other 
Dept.  Mgrs.  II  CDs  or  CMs  said  their  salary  is  more  than 
other  Dept.  Mgrs. 

♦  *  * 

Length  of  time  the  CD  or  CM  has  worked  for  the  com¬ 
pany:  Low  1  year/High  38  years/Average  14  years. 

♦  ♦  * 

With  40  reporting,  30  CDs  or  CMs  are  members  of  the 
company  executive  committee,  10  are  not. 

*  *  * 

Motor  route  auto  expense  allowance  per  mile  for  24  pa¬ 
pers:  Low  50/High  190/Average  110.  17  papers  do  not  pay  a 
per  mile  auto  expense  allowance  to  motor  routes. 

*  ♦  ♦ 

28  papers  reporting  ratio  of  circulation  department  operat¬ 
ing  expense  to  circulation  gross  revenue:  Low  10%/High 
96%/ Average  46%.  (There  are  vast  differences  in  what  circu¬ 
lation  is  charged  with). 

(Continued  on  pu^e  35) 
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(Continued  from  page  34) 

%  of  gross  revenue  to:  (17  papers  reporting) —  Junior 
carriers:  Low  24%/High  42%/Average  35%.  Adult  carriers: 
Low  25%/  High  60%/Average  40%.  Distributors:  Low 
33%/High  65%/Average  43%.  Rack  routes:  Low  16%/High 
65%/ Average  38%. 

9iC  9|C  ^ 

37  CDs  or  CMs  are  in  charge  of  circulation  promotion. 

i/i 

Average  annual  circulation  promotion  expense  for:  Group 
A — $500  to  $16,000 — Average  $4,000.  Group  B —  $1,200  to 
$12,000— Average  $8,000.  Group  C— $20,000  to  $101,000— 
Average  $54,000.  Group  D — $40,000  to  $1  million — Average 
$230,000.  Average  for  32  papers  reporting:  58,000  per  year. 

♦  ♦  * 

20  papers  have  their  own  sales  staff.  21  papers  have  their 
own  phone  sales  room. 

*  *  ♦ 

23  papers  solicit  with  their  own  crew.  3  papers  use  an 
outside  crew.  9  papers  use  both. 

:jc  )ic  :{c 

3  papers  use  the  telephone  for  soliciting.  14  papers  solicit 
door-to-door.  19  papers  do  both. 

*  ♦  * 

38  papers  use  samples  for  soliciting.  37  papers  hold  con¬ 
tests  among  carriers.  Only  3  papers  use  direct  mail  for  solicit¬ 
ing. 

^  :fc 

41  papers  reporting,  distribution  systems:  37  use  the  in¬ 
dependent  contractor  plan.  2  papers  use  a  type  of  employe 
plan.  2  papers  use  a  combination  of  several  systems. 

Hfi  H/i  ^ 

Out  of  41,  12  papers  use  only  adult  carriers,  29  papers  use 
both  junior  and  adult  carriers. 

♦  *  * 

26  papers  said  adult  carriers  do  the  best  job.  12  said  junior 
carriers  do  the  best  job.  3  papers  said  they  do  an  equal  job  in 
their  own  area. 

)iC  * 

Out  of  41,  18  are  independent  ownership,  23  papers  are 
owned  by  a  chain  or  group. 


On  24  papers,  circulation  handles  the  mail  room,  on  17 
papers,  the  mail  room  is  under  production. 

*  ♦  ♦ 

Out  of  41,  37  papers  use  written  carrier  contracts. 

if  ie  it 

Out  of  41 , 21  papers  use  tubes  on  motor  routes,  20  do  not. 

1 1  papers  sell  the  tubes,  10  give  them  free. 

*  *  ♦ 

Out  of  41 , 8  papers  carry  Workmen’s  Comp.  Insurance  on 
carriers. 

if  if  if 

39  papers  have  a  retirement  plan,  2  do  not.  On  3  papers, 
the  cost  is  shared.  On  36  papers,  the  company  pays  the  entire 
cost. 

4c  :(e  9ic 

40  papers  have  a  group  insurance  plan  for  their  employes. 
On  1  paper,  the  employe  pays  the  cost.  On  17  papers,  the 
company  pays  the  cost.  On  22  papers,  the  cost  is  shared. 

4c  9ic  4c 

32  papers  offer  insurance  to  their  carriers,  9  do  not.  On  2 
papers,  the  cost  is  shared.  On  4  papers,  the  company  pays 
the  cost.  On  26  papers,  the  carrier  pays  the  cost. 

4c  4c  4c 

16  papers  have  no  circulation  records  on  computer.  25 
papers  have  the  following  circulation  records  on  computer: 
Carrier  and  dealer  accounts — 25,  Office  prepaid 
subscriptions — 21,  Mail  subscriptions — 20,  Bundle  dispatch 
manifest — 13,  ABC  records  (at  least  part)— 6,  All  metro  zone 
addresses — 5. 

4c  4c  4c 

13  papers  offer  selected  target  market  coverage.  12  papers 
offer  total  market  coverage  in  designated  areas. 

4c  4t  4c 

If  properly  governed,  should  bulk  sales  to  motels  and 
hospitals  be  counted  as  paid?  36  said  yes.  5  said  no. 

4c  4c  4c 

Are  we  now  giving  our  subscribers  the  kind  of  service  they 
would  really  like?  8  said  yes.  33  said  no. 

4c  4c  4c 

Are  we  now  giving  the  best  service  we  can  within  our 
economic  limitations?  36  said  yes.  5  said  no. 


Publisher  writes 
success  formula 


Glenn  Lee,  publisher  of  the  Tri-City 
(Wash.)  Herald,  addressed  the  Pacific 
Northwest  Circulation  Managers  As¬ 
sociation  on  May  14.  Total  attendance 
was  over  100. 

Lee  discussed  the  continuing  problems 
of  circulation  managers  today  that  they 
must  continue  to  upgrade  personnel  and 
staff,  cover  their  territories  with  extra 
market  coverage  and  distribution  for 
their  newspapers  and  inserts  for  adver¬ 
tisers,  and  that  as  newsprint  prices  in¬ 
crease  the  subscription  rates  of  newspa¬ 
pers  must  also  increase. 

Lee  stressed  the  importance  of  for¬ 
mulas.  Below  is  a  copy  of  his  formula  for 
circulation  success.  Underneath  the 
formula  the  equation  is  explained. 


mih 

CL 


=r\c 


RIGHT  FORMULA— Glenn  C.  Lee, 
publisher  of  the  Tri-City  Herald;  Robert 
F.  Thomas,  circulation  director  of  the 
East  Oregonian  at  Pendleton,  Oregon, 
and  president  of  the  Pacific  Northwest 
International  Circulation  Managers  As¬ 
sociation;  Daniel  Orr,  president  of  In¬ 
ternational  Circulation  Managers  As¬ 
sociation  and  circulation  director  of  the 
Boston  Globe;  and  Larry  Thomas,  circu¬ 
lation  director  of  the  Tri-City  Herald. 

New  name 

Hackensack  (N.J.)  News  South  has 
changed  its  name  to  the  Central  Bergen 
Reporter,  effective  its  June  6  edition.  A 
weekly  newspaper,  it  has  22,0(X)  circula¬ 
tion. 


Carriers  awarded 
college  scholarships 

The  high  costs  of  a  college  education 
were  eased  this  year  for  15  newscarriers 
for  the  Lawrence  (Mass.)  Eagle-Tribune. 

For  the  19th  straight  year,  the  Eagle- 
Tribune  awarded  $1,000  college  scholar¬ 
ships  to  some  of  its  carriers. 

Fifteen  carriers  received  the  awards  as 
surprise  announcements  at  the  high 
school  commencement  exercises.  This 
brings  to  129  carriers  who  have  received 
the  scholarships  since  the  program 
started  in  1%1. 

Purpose  of  the  program,  according  to 
Irving  E.  Rogers,  Sr.,  editor  and  co¬ 
publisher,  is  to  encourage  carriers  to  ob¬ 
tain  additional  education  after  high 
school. 

Scholarships  are  awarded  on  the  basis 
of  service  to  customers  on  the  carriers’ 
routes,  diligence  and  accomplishment  in 
school  work,  character  and  leadership. 

Three  scholarships  were  awarded  the 
first  year,  and  interest  in  the  program 
among  carriers  and  prospective  carriers 
took  off. 


EDITOR  &  PUBLISHER  for  June  16.  1979 


35 


Equipment  By  Earl  Wilken 
A  break  in  the  action 

Editorial/Newsroom  Symposium  VIII  at  the  ANPA/RI 
Production  Management  Conference  in  Las  Vegas  had  John 
E.  Leard,  vicepresident  and  executive  editor,  Richmond  (Va.) 
Times-Dispatch  and  News  Leader  and  Joseph  M.  Ungaro, 
vicepresident  and  executive  editor,  Westchester  Rockland 
Newspapers,  at  the  helm. 

Leard  completed  his  term  on  the  committee  this  year, 
Ungaro  announced,  and  next  year  will  be  the  last  for  the 
WRN  executive. 

In  his  annual  "State  of  the  Art”  presentation,  Ungaro  said 
the  past  year  had  been  a  period  of  consolidation  and 
maturity — a  kind  of  pause  before  “we  move  to  the  next 
decade  and  the  next  plateau  of  technological  development.” 

Ungaro's  analysis  of  technological  developments  em¬ 
braced  not  only  events  at  newspapers  but  also  systems  and 
services  exhibited  in  the  Las  Vegas  Convention  Center  dur¬ 
ing  the  meeting. 

Ungaro  said  a  number  of  trends  were  developing  and  they 
included  the  following:  a  continued  movement  to  all  terminal 
systems;  a  continuing  slow  decline  in  the  use  of  scanners  in 
newspapers,  but  ironically  a  new  and  bigger  market  in  the 
office. 

He  said  reporters  were  producing  cleaner  stories  with 
terminals  and  the  ability  to  rewrite  allows  the  careful  and 
dedicated  reporter  to  rewrite  more  before  turning  a  story  into 
his  or  her  editor.  Writing,  of  course  Ungaro  stated,  is  an  art 
and  it  is  difficult  to  put  quantitative  values  on  how  much 
creating  on  a  terminal  improves  copy.  But  it  certainly  gives 
the  editor,  he  said,  a  head  start  on  editing.  The  editor  can 
concentrate  on  making  editorial  changes  rather  than  fixing 
up  the  copy,  he  commented. 

Ungaro  saw  another  trend  in  the  development  and  market¬ 
ing  of  more  low-cost  small  systems  that  can  be  used  by 
magazines,  newsletters  and  house  organs.  He  related  the 
story  of  one  magazine  editor  who  installed  a  small  system 
and  expects  to  save  S70.000  a  year  in  typesetting  and  com¬ 
position  costs. 

These  low-cost  systems,  Ungaro  stated,  were  also  going  to 
be  a  boom  for  weeklies  and  shoppers.  This,  he  said,  means 
intensified  competition  for  the  dailies. 

The  next  trend  discussed  by  Ungaro  was  the  move  to  third 
generation  software  and  more  standard  software.  Ungaro 
said  vendors  are  more  and  more  reluctant  to  create  tailored 
software  packages  for  individual  papers.  And  when  they  do, 
he  stated,  the  cost  is  high.  Also.  Ungaro  commented,  papers 
have  learned  that  tailored  software  creates  a  problem  when 
you  attempt  to  make  modifications. 

The  hot  items  at  the  show,  Ungaro  declared,  were  remote 
systems  and  portable  terminals.  Substantial  efforts  have 
been  made  by  vendors,  he  stated,  to  cut  the  weight  and 
improve  the  features  of  portable  terminals  and  remote  sys¬ 
tems.  Ungaro  estimated  that  between  500  and  1 ,000  portable 
terminals  would  be  sold  in  this  coming  year. 

The  show,  Ungaro  announced,  produced  nothing  spec¬ 
tacular  in  new  systems  or  terminals;  however,  most  vendors 
concentrated  on  making  improvements,  he  stated. 

On  the  newspaper  front,  the  WRN  executive  said,  last 
year  there  were  far  fewer  complaints  about  system  reliability 
and  maintenance.  Many  papers,  he  went  on  to  say,  switched 
to  high  speed  wires  and  in  three  years  more  than  half  of  the 
papers  are  now  using  these  speeds.  The  low  speed  wire  will 
become  a  dinosaur,  if  the  trend  continues,  Ungaro  said,  and 
papers  contemplating  new  systems,  should  make  provisions 
for  taking  in  the  high  speed  wire. 

“Future  Shock”  items  made  their  appearance  at  the  show, 
Ungaro  declared,  in  the  NewsShare system  from  UPI  and  a 
voice  recognition  system  from  Threshold  Technology  of 
Delran,  New  Jersey. 
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Editors  cannot  forget  about  new  technology,  he  stated, 
since  three  developments  are  on  the  horizon.  These  are: 
electronic  library  systems;  pagination;  and  the  laser  plate 
maker. 

Ungaro  then  presented  his  ideas  on  the  next  plateau  of  the 
electronic  age  in  the  newspaper  of  the  1980s. 

A  number  of  subsystems,  all  funnelling  into  the  production 
system,  he  said,  will  be  in  the  overall  design  and  everyone  of 
the  subsystems  are  in  use  today.  The  subsystems  are:  circu¬ 
lation  systems;  business  systems;  display  systems;  photo 
and  graphics  (AP’s  electronic  darkroom);  news  system; 
pagination  systems;  controller  computer  systems  and  plate 
maker  systems.  None  of  these  systems  are  pie-in-the-sky,  he 
stated,  and  the  key  to  pulling  them  all  together  will  be  the 
pagination  system  or  the  production  system  of  the  future. 

Pagination  was  the  subject  of  the  presentation  by  Rodgers 
Adams,  assistant  to  the  editor,  Minneapolis  Star. 

Adams  reviewed  current  supplier  work  on  pagination  sys¬ 
tems  and  said  the  first  operational  news  layout  terminals  may 
be  the  Hendrix  system,  now  planned  for  the  WRN  group 
next  year.  NewsWhole,  he  stated,  has  demonstrated  a  prom¬ 
ising  layout  terminal  and  Raytheon  has  demonstrated  a 
sophisticated  text-only  pagination  system,  but  both  are  wait¬ 
ing  for  that  elusive  first  customer.  He  then  went  on  to  say 
that  DEC  and  Atex  are  both  working  on  newspaper  pagina¬ 
tion. 

Why  is  it  taking  so  long?  Adams  then  said  a  key  reason  is 
the  confusion  of  Journalists,  about  the  sort  of  system  really 
wanted.  Paper  dummies?  Electronic  layout?  Full  text  on  the 
screen?  Horizontal  bars?  When  and  where  do  the  headlines 
get  written?  Who  trims  the  text  to  fit  the  holes,  and  how?  No 
wonder,  Adams  declared,  the  vendors  are  holding  back. 

Minneapolis  newspapers,  Adams  said,  decided  to  tackle 
the  confusion  and  the  papers  are  now  building  a  system  of 
their  own  that  is  a  low-cost,  single  terminal,  demonstration 
system,  using  off-the-shelf  hardware,  and  designing  and  pro¬ 
gramming  the  software  themselves. 

The  unit  will  not  involve  graphics  handling,  he  said,  with 
the  main  thrust  at  how  pagination  should  work  in  the  news¬ 
room. 

Adams  revealed  the  system  would  give  the  editor  a  termi¬ 
nal  that  is  easy  and  efficient  to  use  with  most  stories  laid  out 
by  typing  the  slug,  typing  a  standard  headline  order  (like 
3/36/2),  moving  a  page  cursor  to  the  place  you  want  the 
headline,  and  hitting  a  command  button. 

In  the  presentation,  Adams  said,  the  terminal  would  per¬ 
mit  the  editor  to  see  an  electronic  version  of  a  paper  dummy. 
The  dummy  will  be  very  precise,  he  stated,  but  no  headlines, 
no  body  text,  not  even  bars  representing  body  text. 

Then  when  the  editor  finishes  a  page,  the  layout  system 
will  automatically  translate  the  shapes  into  typesetting  in¬ 
structions  and  headline  orders,  he  stated.  These  will  then  be 
sent  to  the  front-end  system. 

An  editor  on  the  front-end  system  will  then  compose  the 
text,  and  a  string  of  symbols  will  be  inserted  automatically  to 
show  the  column  breaks,  he  added.  Another  symbol  will 
indicate  the  end  of  the  available  space  with  the  editor  using 
standard  editing  commands  to  adjust  and  re-compose  the 
text,  he  said,  until  the  widow  and  over-set  problems  are 
solved. 

Adams  then  went  on  to  say  when  the  story  is  finished, 
status  information  will  be  sent  back  to  the  layout  system  and 
the  editor  will  review  the  pages  by  using  lists  and  the  elec¬ 
tronic  dummy.  These,  he  went  on,  will  tell  him  if  everything 
is  ready  for  output,  however,  the  editor  will  not  see  any  text 
on  the  layout  screen. 

Adams  said  the  design  with  the  parallel  approach,  but 
interconnected  systems,  would  permit  work  in  each  system 
to  go  ahead  at  a  natural  pace,  with  a  minimum  of  interference 
from  the  other  system.  Data  exchange,  he  said,  is  cheap  and 
easy  because  it  is  limited  to  status  and  structural  informa¬ 
tion.  And  this  design,  he  commented,  is  easily  adapted  to  the 
differing  work  habits  of  different  newsrooms. 
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Cameraman  resents  tv’s 
image  of  news  photog 

By  M.L.  Stein 


Is  “The  Animal,”  the  scruffy 
cameraman  on  the  “Lou  Grant  Show,” 
typical  of  press  photographers? 

Not  according  to  Los  Angeles  Times 
staff  photographer  Len  Lahman,  who 
took  advantage  of  an  awards  banquet  to 
express  his  feelings  to  Ed  Asner,  the  star 
of  the  series. 

The  occasion  was  the  Greater  Los 
Angeles  Press  Club’s  21st  Annual  Jour¬ 
nalism  Awards  on  June  7  at  the  Los 
Angeles  Biltmore 'Hotel. 

Lahman,  a  recent  graduate  of  the  Uni¬ 
versity  of  Missouri  School  of  Journalism, 
stepped  on  stage  to  receive  from  Asner  a 
plaque  and  check  for  best  feature  photo. 
The  photographer  was  wearing  a  vested 
suit  and  tie  in  addition  to  a  neatly 
trimmed  beard. 

After  accepting  his  award,  Lahman 
glared  at  Asner  and  said: 

“Do  I  look  like  an  animal?  Jeez.”  He 
then  stalked  off. 

Asner,  who  plays  the  city  editor  of  the 
fictional  Los  Angeles  Tribune,  looked  a 
bit  startled  but  replied  smoothly  to  the 
audience,  “well,  he  has  animal  mag¬ 
netism.” 

Later,  Lahman  told  Editor  &  Pub¬ 
lisher  he  deeply  resented  the  portrayal 
of  “The  Animal,”  terming  the  character 
“an  insensitive  slob.” 

“I’m  tired,”  Lahman  continued,  “of 
going  out  on  assignments  and  having 
people  ask  me  if  I’m  the  paper’s  animal. 
This  sometimes  happens  twice  a  day.” 

Lahman  said  he  realized  that  Asner 
was  not  the  show’s  creator,  but  “he  hap¬ 
pened  to  be  on  hand.” 

The  Times  cameraman,  who  is  vice- 
president  of  the  California  Press  Photog¬ 
raphers  Association,  said  he  believed 
he  spoke  for  many  news  photographers 
who  object  to  the  “Animal”  image. 

“This  is  the  most  thoroughly  projected 
image  of  press  photographers  that  the 
public  gets,”  Lahman  declared.  “The 
‘Animal’  does  not  represent  young  per¬ 
sons  who  are  working  as  press  photog¬ 
raphers  today.  I’d  say  that  he  may  be 
typical  of  cameramen  20  years  ago.  The 
character  in  the  show  is  all  negative. 
There  is  nothing  positive  about  him.” 

Producers  of  the  “Lou  Grant  Show” 
came  quickly  to  “The  Animal’s”  de¬ 
fense,  although  admitting  that  Lahman 
was  not  the  first  press  photographer  to 
object  to  the  depiction. 

“I  can’t  understand  what  all  the  fuss  is 
about,”  said  executive  producer  Gene 
Reynolds,  one  of  the  program’s  creators. 

“  ‘Animal’  is  an  affectionate  name 
given  to  a  photographer  greatly  skilled  in 
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his  craft.  He  is  a  young  man  who  has  a 
modern  lifestyle  and  expresses  in¬ 
dividuality.  I  defy  anyone  to  show  me 
where  he  has  been  insensitive.  Photog¬ 
raphers  come  in  all  kinds  of  stripes.  The 
character  was  researched  thoroughly. 
Actually,  there  are  real  life  photog¬ 
raphers  who  are  much  like  “The  Ani¬ 
mal’  is  dress  and  style.  I  think  what 
bothers  some  photographers  is  that  they 
associate  ‘The  Animal’  with  a  hippie  life¬ 
style.” 

Allan  Burns,  the  show’s  executive 
consultant  and  its  original  executive  pro¬ 
ducer,  also  struck  a  blow  for  “The  Ani¬ 
mal,”  a  character  he  helped  create. 

“I  think  some  people  are  overreacting 
to  the  name  and  not  taking  a  look  at  the 
character  behind  it,”  he  asserted.  “He  is 
a  man  who  does  his  job  extremely  well. 
His  sartorial  habits  are  not  the  best,  but 
beneath  it  all  he  is  an  incredibly  sensitive 
human  being.  We  get  a  lot  of  milage 
from  this  character.  Should  we  dress  him 
up?” 

Burns  also  came  up  with  a  rationale  for 
“The  Animal’s”  dress  and  behavior. 

“He  is  a  Vietnam  veteran  who  has 
been  radicalized  by  his  experience,” 
Burns  explained.  “But  this  does  not 
make  him  insensitive.” 

What  about  the  show’s  two  star  report¬ 
ers?  Are  there  any  outside  objections  to 
their  roles? 

“None  that  we  know  of,”  replied 
Burns. 

Lahman  took  that  news  philosophi¬ 
cally. 

“I  figure,”  he  said,  “that  ‘The  Ani¬ 
mal’  is  meant  to  be  a  contrast  to  clean- 
cut  Joe  Rossi.” 


Ad  bureau  to  report 
on  new  ad  study 

How  women  perceive  their  changing 
roles — at  home  and  at  work — will  in¬ 
fluence  their  behavior  in  the  market 
place,  and  the  Newspaper  Advertising 
Bureau  Inc.  will  report  on  a  new  study 
into  the  self-image  of  the  American 
woman  to  the  upcoming  conference  on 
“Markets  of  the  1980s”  which  will  be 
held  June  26, 1979  in  the  Hotel  Roosevelt 
in  New  York. 

The  all-day  meeting  is  being  organized 
by  the  bureau,  and  Dr.  Leo  Bogart,  the 
bureau’s  executive  vicepresident  and 
general  manager,  will  be  the  conference 
chairman. 

Participating  sponsors  are  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies,  the  Association  of  National  Adver¬ 
tisers,  the  National  Retail  Merchants  As¬ 
sociation  and  the  Newspaper  Advertis¬ 
ing  Sales  Association. 
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Future  methods 

(Continued  from  page  9) 

tegral  parts  and  subsystems. 

Information  transfer  in  systems  of  the 
future.  Cannon  said,  would  be  divided 
into  three  essential  elements. 

The  first  element  will  be  the  digital 
transmission  network  and  will  include 
microwave  and  satellite  communications 
systems  with  fiber  optics. 

Digital  multiplexing  and  digital  switch¬ 
ing,  Cannon  stated,  in  secure  form  would 
be  the  second  element. 

The  final  element,  he  went  on  to  pre¬ 
dict,  would  be  a  series  of  intelligent  ter¬ 
minal  devices  which  will  provide  in¬ 
tegrated  “Office  of  the  Future”  founda¬ 
tions.  This  evolving  information  transfer 
system  will  permit,  he  said,  the  sharing 
of  all  network  capabilities,  for  both  voice 
and  data  traffic;  thereby  providing 
maximum  flexibility  in  the  use  of  the 
network  under  changing  operating  condi¬ 
tions. 

Stating  the  key  to  the  optical  fiber 
technology  was  data  input  and  output 
devices  that  match  the  transmission 
capability  of  fibers.  Cannon  predicted 
the  ability  to  use  this  data  at  the  trans¬ 
mission  speed  would  be  critical. 

A  gallium  arsenide  integrated  circuit 
was  being  worked  on  by  Rockwell’s  elec¬ 
tronic  research  center.  Cannon  stated, 
and  it  will  have  the  potential  of  increas¬ 
ing  the  data  output  of  a  fiber  optic  trans¬ 
mission  system  by  a  factor  of  ten  times. 

Cannon  then  went  on  to  predict  that 
fiber  transmission  systems  will  be  able  to 
send  up  to  3,{XX)  pages  of  solid  newspa¬ 
per  text  from  newspaper  information  and 
collection  points  to  the  printing  press  in 
one  second. 

Rockwell  International  through  its 
work  on  MOS  circuits  plans  to  have  new 
circuits  100  times  as  complex  as  today's, 
and  able  to  operate  100  times  as  fast  and 
match  them  with  bubble  memory  stacks 
each  able  to  store  about  100,000  English 
words. 

These  devices,  he  said,  will  permit  au¬ 
tomatic  recognition  and  transcription  of 
speech  and  one  will  be  used  for  the  for¬ 
mation  and  display  of  images. 

Cannon  stated  another  Rockwell  de¬ 
velopment  was  in  the  area  of  continuous 
speech  with  recognition  of  this  continu¬ 
ous  speech  spoken  by  different  unknown 
individuals.  This  work  demonstrated,  he 
said,  the  ability  of  computer  aided  rec¬ 
ognition  on  the  order  of  15  million  differ¬ 
ent  sentences  spoken  by  different  in¬ 
dividuals  in  natural  English  text. 

Voice  recognition  technology.  Cannon 
predicted,  would  be  applied  in  the  areas 
of  reporters  stories  entering  the  system 
directly  and  in  the  application  of  voice 
activated  and  voice-transcribing  type¬ 
writers. 

Cannon  also  said  Rockwell's  Science 
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Center  was  working  in  the  area  of  display 
technologies  with  the  potential  from  this 
research  of  producing  a  wristwatch  tele¬ 
vision  device. 

Commenting  on  the  modification  of  a 
litho  image  while  the  presses  are  turning. 
Cannon  said,  Rockwell  was  working  on  a 
laser  system  that  could  mark  materials  at 
very  high  speeds. 

In  the  newsroom  of  the  not-too-distant 
future,  reporters  could  be  outfitted  with 
a  communications  terminal  no  larger 
than  one  of  the  early  versions  of  the  poc¬ 
ket  calculator.  Cannon  said,  and  these 
terminals  could  also  be  used  on  the  scene 
to  get  news  into  an  immediate  editable 
electronic  form.  The  terminals  might  use 
bubble  memory  for  storage  or  the  in¬ 
formation  transmitted  to  the  newspaper 
plant  via  radio. 

On  the  subject  of  the  future  news 
photographer.  Cannon  predicted,  he 
would  use  an  electronic  camera  employ¬ 
ing  charge-coupled  imaging  devices  to¬ 
gether  with  very  large  scale  integration 
technology.  This  electronic  camera,  no 
larger  than  a  compact  range  finder  35mm 
camera,  with  enhancements  Cannon 
stated,  could  include  matching  the  pic¬ 
ture  directly  to  the  press  characteristics 
as  part  of  enabling  the  press  operation  to 
reduce  impression  forces  up  to  90%. 

Rockwell’s  underlying  message.  Can¬ 
non  said,  is  that  structured,  integrated 
systems  planning  is  becoming  in¬ 
creasingly  evident  today  in  more  and 
more  areas  of  our  lives. 

Cannon's  comments  ended  with  an 
audio-visual  presentation  on  the  Space 
Shuttle  built  and  designed  by  Rockwell 
International. 

Woman  sues  weekly 
over  suicide  article 

A  Michigan  woman  has  filed  a 
$250,000  suit  against  Suburban  Com¬ 
munications,  Inc.,  owner  of  the  Walled 
Lake-Novi  News  and  several  other  week¬ 
lies.  charging  the  paper  damaged  her 
reputation  and  made  her  appear  in¬ 
directly  responsible  for  her  daughter's 
suicide. 

Delores  Lenning  filed  the  suit  one  year 
after  her  19  year-old  daughter  Sally  shot 
herself  with  a  revolver. 

An  article  in  the  weekly  Walled 
Lake-Novi  News  read  that  the  girl  “had 
been  kicked  out  of  her  home  by  parents 
who  objected  to  her  dating  a  black  man.” 
The  article  cited  local  police  as  the 
source  for  that  information. 

Ms.  Lenning  said  no  one  from  the 
paper  ever  contacted  her  to  check  the 
information  they  received  from  the 
police.  She  said  since  the  story  ap¬ 
peared,  she  has  been  shunned  by  her 
friends  and  neighbors. 

She  said  her  daughter  left  home  by 
own  choice,  not  because  she  was  forced 
to. 


Herman  picked  top 
female  sportswriter 

Robin  Herman  of  the  New  York  Times 
has  been  selected  the  winner  of  the  sec¬ 
ond  annual  Garber  Award  as  the  out¬ 
standing  woman  sportswriter  of  the  year 
in  a  nationwide  contest  sponsored  by 
California  State  University,  Northridge. 

Herman  won  the  award  for  her  story  of 
life  in  the  Canadian  hockey  minor 
leagues.  Covering  the  story  involved 
traveling  for  10  days  during  the  coldest 
part  of  the  winter  to  chronicle  the  almost 
legendary  story  of  the  Spartan  existence 
in  remote  hockey  towns. 

Elizabeth  Wheeler  of  the  Los  Angeles 
Times  was  second,  Lesley  Visser  of  the 
Boston  Globe  was  third,  Carrie  Seidman 
of  the  Los  Angeles  Herald-Examiner  was 
fourth  and  Julie  Ward  of  the  St.  Louis 
Globe-Democrat  was  fifth. 

The  award  is  named  after  Mary  Garber 
of  the  Winston-Salem  Journal,  one  of  the 
first  woman  sportswriters.  The  Garber 
Award  is  intended  to  honor  the  impact 
and  proliferation  of  women  sportswrit¬ 
ers. 

Nearly  50  women  were  nominated  by 
the  nation’s  sports  editors.  Finalists 
were  judged  by  professionals  and  CSUN 
journalism  professors. 

Herman  was  co-sports  editor  at 
Princeton  and  joined  the  Times  upon 
graduation  in  1973.  This  year,  after 
six  years  of  sports  writing,  she  has  de¬ 
cided  to  become  a  general  assignment 
reporter. 

Winning  honorable  mention  in  the  con¬ 
test  this  year  were  Peggy  Gossett,  Palm 
Beach  Post;  Chris  Swanson,  Seattle 
Post-Intelligencer;  Sherry  Stripling, 
Seattle  Times;  Karen  Sipes,  Topeka 
Capital  Journal;  and  Cindy  Morris,  Cin¬ 
cinnati  Enquirer. 

200  exhibits 

(Continued  from  page  8) 

new  120  press-ready  plates  per  hour  sys¬ 
tem  called  Titan.  Only  one  operator  is 
needed  to  perform  the  functions  on  this 
two  plate  exposure  system  that  has  a 
photopolymer  coating  eliminating  the 
bump  exposure.  Up  to  400  premanufac¬ 
tured  photopolymer  Titanplates  can  be 
preloaded  into  the  system.  The  system 
also  has  an  automatic  crimp,  punch  and 
bend  operation.  Titanplate  is  processed 
with  ordinary  tap  water. 

Cypack  Systems  of  Melville,  N.Y., 
exhibited  their  new  Cross-Strapping  unit 
that  bundles  without  turning  the  bundle. 
Plastic  straps  are  applied  to  the  bundle 
by  rotary  reciprocating  ring  systems. 

Litho  Design  &  Mfg.,  of  Minneapolis, 
Minn.,  introduced  the  Cortron,  an  au¬ 
tomatic  corestripper  that  performs  at  a 
rate  of  1 20-200  per  hour.  Standard  model 
handles  cores  up  to  8  inches  in  diameter 
and  60  inches  in  length. 
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Syndicates 


By  Lenora  Williamson 


Comics  star  war  makes  the  headlines 


“Doonesbury”,  which  manages  to  get 
extra  newspaper  attention  whenever  one 
of  the  strips  is  “censored”  by  an  in¬ 
dividual  newspaper  for  a  day  or  two  or 
three,  won  an  ample  helping  of  media 
attention  after  Washington  Post  execu¬ 
tive  editor  Ben  Bradlee  got  mad  a  couple 
of  weeks  ago. 

Bradlee,  who  didn’t  seem  all  that  con¬ 
cerned  about  the  value  of  newspaper 
comics  when  he  spoke  before  the  News¬ 
paper  Comics  Council  back  in  1976— 
saying  then  “I  think  we  have  too  many 
comics” — banished  the  final  two  con¬ 
tract  weeks  of  “Doonesbury”  and 
“Cathy”  and  “Tank  McNamara” 
(though  Tank’s  contract  could  have  run 
until  August). 

The  Universal  Press  Syndicate  strips 
were  yanked  without  any  explanation  to 
readers,  who  promptly  set  up  a  howl. 
Then  the  Post’s  ombudsman  and  internal 
critic,  Charles  Seib,  complained  about 
that  lack  as  a  “journalistic  issue.” 

Of  course,  at  the  heart  of  the  matter 
was  the  switch  of  “Doonesbury”  and 
two  other  UPS  strips  to  the  Washington 
Star  later  this  month  as  the  outgrowth  of 
absorption  of  Washington  Star  Syndicate 
contracts  by  UPS,  which  then  agreed  to 
move  5  of  its  features  to  the  Star  (E&P, 
May  26). 

When  the  Star  started  gleeful  promo¬ 
tion  on  Garry  Trudeau’s  Pulitzer  Prize 
“Doonesbury”,  Bradlee  just  decided 
“to  hell  with  it”,  reported  Seib  and 
threw  the  lot  out.  That  is,  except  for  the 
Sunday,  June  10,  strips  which  were  al¬ 
ready  pre-printed  in  the  comics  sections. 

The  vanished  “Doonesbury”  got  a 
page  one  feature  column  in  the  Wall 
Street  Journal  with  considerable  round¬ 
ing  up  of  quotes  from  Washington  celeb¬ 
rities,  including  Jody  Powell  at  the  White 
House,  all  lamenting  a  two-week  hiatus. 

The  Star  promised  to  run  the  missing 
strips  for  edification  of  all  concerned 
with  its  June  24  week  start-up. 

Seib,  whose  column  is  syndicated  by 
the  Washington  Post  Writers  Group, 
criticized  his  newspaper  for  not  explain¬ 
ing  the  situation  to  readers.  Following  a 
flood  of  puzzled  and  angry  calls  on  June 
4,  the  Post  still  was  not  prodded  into  a 
story  by  the  “extraordinary  reaction” 
and  calls  continued  through  the  week, 
Seib  wrote. 

“In  not  telling  his  readers  what  he  was 
up  to  or  why,  Bradlee  was  following  a 
common  newspaper  practice  of  non¬ 
disclosure  in  such  matters.  Last  month, 
the  Post  dropped  the  venerable  Steve 
Canyon,  also  with  no  explanation  to  his 
fans.” 

Seib  conceded  he  can  understand 
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dropping  the  strips  early  as  a  “business 
decision” — “Business  is  business  and 
competition  is  competition.  But  Post 
readers  who  called  were  not  all  so 
understanding  .  .  .” 

Concluded  Seib:  “I  don’t  think  any 
good  will  was  built  by  Bradlee’s  decision 
to  drop  the  strips  early.  Of  this  I  am 
certain:  Doing  it  without  a  word  of  ex¬ 
planation  to  the  customers  was  cavalier, 
if  not  arrogant  ...” 

Moved  swiftly  into  the  “Doonesbury” 
spot  at  the  Post  right  below  “Peanuts” 
for  the  present  is  “Star  Wars”  by  Russ 
Manning  (Los  Angeles  Times  Syndi¬ 
cate);  and  into  the  “Cathy”  spot  three 
more  down  the  page  was  the  new 
“Drabble”  by  the  22-year-old  Kevin 
Fagan  from  United  Feature  Syndicate. 
And  in  for  “Tank  McNamara”  right 
below  “Shoe”  on  another  of  the  Post’s  3 
comic  pages  is  “John  Darling”  by 
Armstrong  &  Batiuk  from  Field  Enter¬ 
prises. 

*  *  * 

Alan  Emory,  North  American  News¬ 
paper  Alliance  correspondent,  has  been 
elected  to  the  Hall  of  Fame  of  the  Wash¬ 
ington  Chapter  of  the  Society  of  F*rofes- 
sional  Journalists,  Sigma  Delta  Chi. 

Emory,  a  Washington  correspondent 
for  27  years,  and  5  other  veteran  news¬ 
men  (one  posthumously)  are  to  be  hon¬ 
ored  at  a  Washington  reception  June  27. 

The  group  includes:  John  L.  Steele, 
senior  correspondent  of  Time  magazine; 
Charles  Seib,  press  ombudsman  of  the 
Washington  Post  and  syndicated  by  the 
Washington  Post  Writers  Group;  Clark 
R.  Mollenhoff,  formerly  correspondent 
for  the  Des  Moines  Register  and  Tribune 
and  currently  associated  with  Jack  An¬ 
derson;  Dick  West,  Capitol  Hill  colum¬ 
nist  for  United  Press  International,  and 
the  late  Richard  Harkness  of  NBC. 

Hi 


Allan  Priaulx,  King  Features  execu¬ 
tive  editor  since  1976,  has  been  named 
editor  of  the  syndicate,  in  an  announce¬ 
ment  by  J.F.  D’Angelo,  president. 

Prior  to  joining  King  Features,  Priaubc 
had  been  a  vicepresident  of  the  Register 
and  Tribune  Syndicate  and  a  news 
executive  with  United  Press  In¬ 
ternational. 

D’Angelo  also  announced  two  other 
appointments  and  the  approaching  re¬ 
tirement  June  29  of  Charles  M.  Finette, 
assistant  national  sales  director.  Finette, 
with  King  more  than  30  years,  will  con¬ 
tinue  as  a  consultant  to  the  company. 

Martin  Alter  has  been  named  King 
promotion  manager,  responsible  for  ad¬ 


vertising  and  sales  promotion  materials 
in  the  editorial  department  as  well  as 
merchandising  and  special  projects. 

Ted  Hannah,  who  has  been  in  King’s 
public  relations  office  since  1974  and  is 
responsible  for  publicity  and  special  af¬ 
fairs,  has  been  appointed  public  relations 
manager. 

Alter  previously  was  with  Dana  Cairns 
&  Associates,  where  he  wrote  and  di¬ 
rected  radio  and  television  commercials 
for  The  Meadowlands,  Western  Electric 
and  Metropolitan  Life. 

King  will  honor  Finette  with  a  party 
June  29 — he’s  already  been  guest  of 
honor  with  parties  at  Newsday,  Long  Is¬ 
land,  and  the  Westchester  Rockland 
Newspaper  Group. 

Finette,  assistant  national  sales  direc¬ 
tor  since  1975,  has  supervised  the  syndi¬ 
cate’s  various  fashion  pattern  features 
distributed  to  newspapers  and  magazines 
in  the  U.S.  and  Canada  and  has  also 
managed  the  readyprint  department 
which  sells  printing  for  newspapers’ 
Sunday  color  comics  sections. 


Charles  Finette 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


GENERAL 


UFESTYLE 


REAL  ESTATE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 


BUSINESS 


"THE  BOTTOM  LINE"  will  not  tell  your 
business  readers  what  they  want  to 
hear— but  what  they  need  to  hear.  Male, 
female,  young,  old,  one  must  survive  to 
succeed.  Tough,  to  the  point.  Weekly. 
Write  for  sample.  The  New  Press,  4651 
Roswell  Rd,  Suite  C-203,  Atlanta  GA 
30342. 


CARTOONS 


"ALL  THE  CARTOONS  YOU’LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


FINANCIAL 


A  NEW  INVESTMENT  COLUMN 
“The  Practical  Investor”  talks  stocks, 
real  estate  and  economy.  Weekly,  750 
words,  written  by  a  professional  invest¬ 
ment  advisor.  4  weeks  free.  Low  rates. 
For  samples,  details,  write  Eric 
Schaefer,  Box  3072,  San  Francisco,  CA 
94119. 


GARDENING 


“GROWING  YOUR  OWN”  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 


82%  OF  HOUSEHOLDS  grow  indoor 
plants.  Serve  their  needs  with  “ADVICE 
TO  THE  LEAFLORN”  now  in  4th  year. 
Factual  and  entertaining.  Box  144, 
Marblehead,  MA  01945. 


SUPERIOR  PACKAGE:  Four  experts  with 
one  veteran  editor  producing  the  weekly 
columns  most  readers  want:  "Low 
Calorie  and  Low  Cost  Recipes"  (one  col¬ 
umn);  "Guilt-Free  Parenting"  (Iw  psy¬ 
chiatrist  Dr.  Maxie  Maultsby);  “By  the 
Way”  (personality  insights);  and  "Self- 
Value"  (feeling  good  about  yourself). 
Low,  low  rates;  free  samples.  Write;  H. 
S.  and  Associates  Syndicated  Features, 
4117  Graceland  Blvd,  Racine.  Wl  53405. 


FIVE  other  syndicates  and  R-Gabs  join 
their  best  with  ours:  total  40  features. 
Free  List;  or  full  info,  samples  $1. 
Dickson,  17700  Western  #69e,  Gardena 
CA  90248. 


IDEAS  UNLIMITED:  A  32-page  monthly 
package  especially  prepared  for  internal 
publications,  but  helpful  to  any  editor. 
Copy  read  to  use  as  is  or  to  adapt — plus 
stimulating  tips,  ideas  and  examples. 
Send  $32  for  3  issues  or  we'll  bill  you 
$94  for  12  issues.  Write  Publisher,  I.U., 
646  E.  St,  SE,  Washington  DC  20003. 


HUMOR 


YOUNG  BLACK  COLUMNIST  offers 
side-splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L.  Holmes, 
2503  McGill,  Saginaw,  Ml  48601. 


INSPIRATIONAL 


“MOUNTAIN  MOVING  FAITH"— Inspira¬ 
tion  and  Insight  for  today’s  problems 
from  the  man  and  ministry  that  is  reach¬ 
ing  America  and  the  world  via  television. 
Jim  Bakker  shares  his  views  in  a  weekly 
column  (350  words)  now  available  FREE 
for  syndication— Contact  Jan  White,  PTL 
Television  Network,  Charlotte  NC  28279. 
(704)  554-6080. 


HUMAN  RIGHTS  by  Theodore  Jac- 
queney.  An  exclusive.  This  journalist 
writes  of  human  rights  violations  and 
problems  around  the  world.  Readable 
live  interviews,  650  words  weekly.  Fea¬ 
ture  Associates,  716  Fourth  St.,  San 
Rafael  CA  94901.  Write  us  for  our 
catalog,  too. 


LIFELINES:  Uncommon  insights  with 
common-sense  touch.  Once  or  twice 
weeky  column.  Help  readers  cope  with 
careers,  marriage,  divorce,  failure,  etc. 
Free  sample.  Box  28715,  Editor  & 
Publisher. 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
15  Breckenridge  Rd,  Chappaqua  NY 
10514, 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


Feature  Your  Feature  in  FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


HOUSE  CALLS,  answers  readers' 
queries  on  buying  and  selling  homes.  In¬ 
formative,  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank.  240  Hemingway, 
Rochester,  NY  14620.  (716)  271-623(5. 


THE  WORLD  OF  REAL  ESTATE 
Weekly  Q  &  A  covering  full  spectrum  of 
real  estate— renting,  buying,  selling,  in¬ 
vesting.  Written  by  Howard  Shonting, 
Real  Estate  Counselor  with  25  years  ex¬ 
perience.  Manuscript  or  offset. 

Real  Estate  Research  Institute 
353  Willett  Avenue 
Port  Chester,  NY  10573 
(914)  937-3500 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


"BOOTSTRAPS”  is  basic.  It’s  interest¬ 
ing,  competitive,  habit-forming.  It's  800 
words  of  creative  entertainment.  It's  cul¬ 
tural  motivation  for  self-improvement.  4 
weeks  free.  Elm  Hollow  Syndicate,  Box 
403,  Livingston  Manor  NY  12758. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established!. 

1  week  —$2.75  per  line 

2  weeks — $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks — $1.90  per  line,  per  issue 

3  weeks — $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 

Add  $  1.75  per  insertion  for  box  service 
arxf  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  \  BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


EXPANDING  regional  business  publication 
in  Mid-Atlantic  seeks  equity  capital, 
$100,(X)0.  Principals  only.  Control  avail¬ 
able.  Box  28531,  Editor  &  Publisher. 


BOOK/MAGAZINE  publishing  company  ex¬ 
panding  from  regional  to  national  publica¬ 
tion.  Seeking  capital  investment,  cash/ 
credit -line.  Box  28635,  Editor&  Publisher. 


,  Editor  &  Publisher. 


ESTABLISHED  monthly  community  news¬ 
paper  in  Zone  2  has  solid  potential.  Needs 
investors  to  expand  frequency.  Area  has 
the  need,  advertisers  want  the  frequency. 
Currently  mailing  25,000  free.  Box  28674, 
Editor  &  Publisher. 


FELLOWSHIPS 


FELLOWSHIPS  up  to  $1500  available  to 
print  and  broadcast  newspersons  who  wish 
to  learn  science  or  medical  writing.  Write 
William  Cromie,  Council  for  the  Advance¬ 
ment  of  Science  Writing,  618  N.  Elmwood, 
Oak  Park,  IL  60302. 


MEMO  TO:  All  Feature  Writers  and  Artists 
FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you're  involved  in  selling  a  column,  cartoon,  comic  strip  or  other  feature 
material  to  weekly  or  daily  newspapers,  that  s  strictly  syndicate  business. 
That's  why  we  think  it  would  be  wise  for  you  to  be  represented  in  the  EDITOR 
&  PUBLISHER  Syndicate  Directory  issue  of  July  29.  1978. 

Your  Features  Available  ad  could  help  you  reach  99“/o  of  America's  editors 
and  publishers— in  an  issue  that  will  be  kept  and  referred  to  throughout  the 
year.  That's  action!  And  we  want  to  cut  you  in  on  a  piece  of  it! 

Use  the  order  blank  in  this  issue — prepayment  is  required. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS  (212)  752-7050 
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_ State _ 

Payment  Must  Accompany  Order 


Use  this  handy  order  form  to  order: 

1979  EDITOR  &  PUBLISHER  MARKET  GUIDE 
1979  EDITOR  &  PUBLISHER  YEAR  BOOK 


575  Lexington  Avenue 
New  York,  N.Y.  10022 

Attn:  Circulation  Department 


ANNOUNCEMENTS 

NEWSLETTERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  trial 
subscription,  $9.  PO  Box  89-EP, 
Skaneateles  NY  13152.  (315)  685-8505. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


KREHBIEL-BOLITHO,  INC. 

Nearly  5(X)  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  PROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach.  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  O.C.  20045 
(202)  National  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala,  35902 
Ph,  (205)  546-3356 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893. 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405.  (9121 
925-8666.  day  or  night. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Wr.te 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill.  N.J.  08003.  (609)  795- 
6026. 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file;  over  100 active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick.  MA  01037.  (413) 
477-6009.  _ 


IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef¬ 
forts  successful.  NEWSPAPER  SERVICE 
CO.,  INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401, 


NEWSPAPER  CONSULTANTS 

CREATIVE  approaches  and  solutions  to 
publishing  problems.  Valuation,  tax,  pro¬ 
duction  and  proprietorship  help  on  a  tem¬ 
porary  and  confidential  basis. 

Box  799,  St.  Petersburg  FL  33731 
John  B.  Olson  L.  Parker  Likely 

(813)  866-0532  (813)  896-4925 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  offset,  daily,  $3,000,000. 
Mel  Hodel.  Broker.  Box 22/7,  Montclair  CA 
91763. 


ZONE  2,  established  and  professionally 
organized,  over  40  year  old,  extremely 
successful  shopper  and  historical  official 
county  weekly  newspaper.  Current  gross 
sales  $600,000.  Profits  +  *  +  also  15,000 
square  foot  apartment.  Sale  price 
$850,000,  $250,0(X}  down  payment,  7 
year  payoff  on  balance  at  10%.  All  corres¬ 
pondence  must  include  proof  of  financial 
ability.  Box  28303,  Editor  &  Publisher. 


ZONE  5,  5-day  offset  grossing  $200,000. 
Stock  holders  disagree.  $250,000, 
$75,000  cash,  balance  terms.  Box  28545, 
Editor  &  Publisher. 


ZONE  2 — I  have  a  weekly  home  delivery 
network  of  100,000  homes.  I  am  seeking  a 
publisher/general  manager  of  proven  abil¬ 
ity  and  some  financial  backing  to  establish  - 
a  joint  venture  shopper  or  offer  a 
sweetheart  delivery  contract  with  person 
or  chain  able  to  handle  entire  project  on 
their  own.  One  of  America’s  top  markets 
with  lots  of  potential.  Qualified  persons 
only.  Box  28470,  Editor  &  Publisher. 


WESTERN  GROUP  of  weekly  papers,  fully 
equipped,  priced  at  double  gross  including 
building.  Owner  estimates  '79  cash  flow  at 
$200,000.  Snyder  Newspaper  Brokers, 
136  E.  Honolulu,  Lindsay  CA  93247.  (209) 
562-2587. 


1600-PAID  Sun  Belt  weekly  in  fast-growing 
mountain  area.  $45,000.  Terms.  Box 
28612,  Editor  &  Publisher. 


CALIFORNIA  coastal  weeklies  for  sale. 
Profitable.  Price  is  $1.3  million.  Mel 
Hodell,  Broker,  Box  2277,  Montclair  CA 
91763. 


ALASKAN  OFFSET  WEEKLY  in  beautiful 
booming  fishing  community.  $90,000 
gross  with  33%  net.  Asking  $95,000. 
Apartment  building  and  office  available 
too.  Need  cash  or  snort  term  payoff;  other 
interests  in  mind.  Contact  Ron  Loesch, 
Publisher,  PO  Box  930,  Petersburg  AK 
99833.  Phone  (907)  772-3547. 


NEWSPAPER 
OPPORTUNITIES 
For  the  serious  buyer! 

•  County-seat  weekly  in  Il¬ 
linois:  $95,000  with  one- 
third  down. 

•  Unopposed  weekly  in  Il¬ 
linois  town  of  8000.  In¬ 
cludes  shopper.  Great  po¬ 
tential.  $155,000  with  29% 
down. 

•  Profitable  paper  for  print¬ 
er  in  beautiful  section  of 
Illinois.  $62,000  gross 
from  16-page  tab  and 
printing.  $17,500  down. 

•  Colorado  weekly  near 
Rocky  Mountain  park.  Net¬ 
ting  $25,000  annually. 
$56,000  cash. 

•  Small  newspaper  in 
southern  Illinois  that  will 
give  you  living  and  pay¬ 
ments  out  of  present  net. 
$29,000,  with  $10,000 
down. 

ROY  HOLDING  &  ASSOCIATES 
P.O.  Box  212— Galva,  III. 

309-932-2270  days-932-2642  eves. 


NEWSPAPERS  WANTED 


WELL-FINANCED  ex-newspaper  publisher 
seeks  daily  or  very  large  weekly  with  poten¬ 
tial.  Will  consider  buy-in  situation  for  con¬ 
trolling  interest.  Publishers  of  magazines, 
trade  journals,  or  shoppers  also  invited  to 
reply.  Confidential.  Box  28370,  Editor  & 
Publisher.  _ 


CAPABLE  journalist  with  more  talent  and 
ambition  than  cash  (I  have  $12,000)  seeks 
small  but  healthy  weekly  in  Zone  5,  6,  7  or 
8.  Contact  Grant  Haynes,  6072  Boeing  Dr, 
Columbus  GA  31904.  (404)  322-6979. 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paperoperated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily.  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


SEEKING  WEEKLY,  Zone  9  or  8  in 
$200,000  gross  range.  Two  editors,  fiscally 
responsible,  professionally  expert,  wish  to 
relocate  and  become  permanent  resident 
owner-editors.  Box  28439,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


FOR  SALE — Boulder,  Colorado's  slick  city 

magazine,  eighth  issue  on  stands,  excel¬ 
lent  market.  The  magazine  can  be  pur¬ 
chased  with  reasonable  terms.  Write; 
Boulder  Monthly,  12(X)  Pearl,  Boulder  CO 
80302,  or  call  (303)  447-1950. 


AFFECTIONATELY-RECEIVED  free  weekly 
in  high-density,  affluent  area  of  Houston. 
Box  28716,  Editor  &  Publisher. 


COASTAL  RESORT  town  in  Zone  4  tree 
weekly  magazine.  Live  in  the  sun  and 
friendly  southern  atmosphere  with  fine  in¬ 
come  and  set  your  own  hours.  1978  gross 
$42,CX)0  plus.  1979  exceeding  last  year’s 
income.  A  fantastic  buy  at  $75,000.  Terms 
available.  Seriously  Interested  buyers  only. 
Write  owner  at  Box  28622,  Editor  & 
Publisher. 


ISLAND  RESORT  oriented  magazine. 
Grossing  $50M.  Zone  3.  Excellent  poten¬ 
tial.  Ideal  husband/wife  endeavor  or  corpo¬ 
rate  tax  shelter  down  South.  Box  28660, 
Editor  &  Publisher. 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold — published  from  anywhere.  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
12%  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
renooval.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BAN  KERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancier  and  advisory  service; 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT’s 

•  Lease  Financing 

•  Management  (insulting 

Minimum  transaction  level  $2  million.  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Hart 

(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York.  NY  10017 


PRINTING 


BEST  QUALITY  WEB  OFFSET! 
Presstime  available  for  large  runs  of  pre¬ 
prints,  4  standard.  1  color  front  and  back, 
or  8  page  tabloid,  1  color  front,  back  and 
center.  26"  web  size.  $13  per  M.  Call  Bill 
Penrod  (8 13)  223-9711. 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY. 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)-661-5100 
12%  E.  Lake  Rd.. 
Hammondsport,  NY  14840 
(607)  292-3781 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600. 


CLASSIFIED  CONSULTANTS 


CONSISTENT  CLASSIFIED  REVENUE 

GAINS  of  20%  and  more  annually  for  your 

daily  newspaper.  Services  include  key  cost 

and  rate  analysis  by  classified  “product”: 

transient,  commercial  line,  display;  rate 
scaling,  thorough  sales  training.  Pub¬ 
lishers  in  Zones  1,  2,  3  and  4  are  invited  to 
contact  Classified  Development  Corpora¬ 
tion,  111  Battle  Lane,  Chapel  Hill  NC 
27514.  (919)  967-3400. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

BERKEY  COLOR  separation  system  being 
phased  out.  11  years  old  perfect  condition. 
Best  offer.  Can  be  seen  in  operating  order 
at  North  Platte  Telegraph,  North  Platte  NB 
69101.(308)532-6000. 


AGFA  TCF-850  vertical  camera  for  direct 
screen  separations:  Minilux  exposure  unit; 
T42  processor.  Six  months  old.  $15,000. 
Call  Jim  Selk,  Madison  Magazine.  PO  Box 
1604,  Madison  Wl  53701.  (608)  255-9982. 


PHOTOMECHANICAL  EQUIPMENT 
Pako  film  processor.  Model  24-1. 

Western  plate  coater.  Model  3M86. 

Cosar  53  Densitometer. 

Iconics  Plate  processor  Model  TCM25-2. 
Nu  Arc  Ultra  Plus  Platemaker  FT40UPNS. 
Acti  Copy  camera  Model  204. 

continentalVf^nTing  machinery 

7881  Mastin  St.  Suite  201 
Overland  Park,  Kansas  66204 
(913)432-8276 


ITEK  400  camera  processor.  Take  over 
lease  of  approximately  $4800.  Always  on 
service  contract.  Wellco  Ad  Corp,  Canan¬ 
daigua  NY.  (716)  394-4510. 


CIRCULATION  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  system  utilizing 
total  market  concept.  Provides  non¬ 
subscriber  lists  for  promotions  and  special 
inserts.  Contains  customer  demographics 
to  route  level.  Produces  daily  and  on  de¬ 
mand  ABC.  draw,  bundle  wrapper,  router, 
carrier  update  package,  truck  manifest, 
mailing  labels.  Includes  PIA  billing  with 
amortization  on-line  Inquiry,  carrier  billing 
and  circulation  manager  performance  re¬ 
port.  Designed  for  IBM  34  and  38.  Con¬ 
tact  Creative  Data  Systems,  PO  Box  23054, 
Kansas  City,  MO  64141.  (913)  888-6755. 


COMPUTER  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  of  business  systems  designed  by 
newspaper  specialists.  Display  and  clas¬ 
sified  include  sales  performance  against 
plan,  call  reports,  billing,  cash  receipts, 
credit  control,  customer  sales  and  linage 
analysis  and  yearly  trend  reports.  Other 
systems  available  are  Circulation  (see  Ad), 
Payroll,  Accounts  Payable,  Newsprint  and 
Waste  Control,  Inventory,  Commercial 
Print  and  Cost  Accounting.  IJesigned  for 
IBM  34  and  38.  Contact  Creative  Data 
Systems,  PO  Box  23054,  Kansas  City,  MO 
64141.  (913)  888-6755. 
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EQUIPMENT  &  SUPPLIES 


COMPUTERS 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


FOR  SALE— Digital  Equipment  Corpora¬ 
tion,  PDP8E  with  DEC  Set  8000  software. 
Includes  32K  Memory,  driver  for  Dymo 
Pacesetters.  Put  in  operation  in  early  1976 
as  production  system.  Recently  replaced 
by  11/70  DEC  System.  Attractively  priced, 
including  software,  and  available  imme¬ 
diately.  For  more  information,  contact  L). 
D.  Lehman,  THE  TRIBUNE-DEMOCRAT, 
Johnstown  PA  15907,  (814)  536-0711. 


MAILROOM 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


48P  SHERATON  STUFFING  MACHINE 
presently  in  off-line  operation.  Call  G.F. 
Doyle  (216)  245-6901. 


MULLER  MARTINI  EM-10  inserting 
machine  and  master  plus  3  stations.  Com¬ 
pletely  reconditioned.  $19,500  F.O.B. 
Springfield,  Oregon,  Jack  Nelson,  (503) 
746-1671. 


CUTLER  HAMMER  heavy  and  light  duty 
conv^ors  and  spare  parts.  Also,  heavy 
duty  (Jrabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE 
AND  INDUSTRIES 
(213)  257-7557 


DIDDE  GLASER  inserter,  3  stations.  Write 
or  phone  Buckner  News  Alliance,  529  War¬ 
ren  Av  North,  Seattle  WA  98109.  (206) 
284-3346. 


ADDRESSOGRAPH— Model  #  4000.  Com¬ 
plete  with  graphotype,  stand,  files,  etc. 
Like  new.  $30(J0.  Write  or  phone  Buckner 
News  Alliance,  529  Warren  Av.  North, 
Seattle  WA  98109,  (206)  284-3346. 


MISCELLANEOUS 


FOR  SALE— Compugraphic  Execuwriter  II, 
Compugraphic  7200  Headliner,  Ektamatic 
Processor,  Artwaxer,  2  paste-up  tables  24" 
x  36".  Graphotype  Model  6381,  also  a 
manual  Graphotype.  Addressograph  Model 
1910B.  One  set  of  10  point  Justowriters. 
Mohawk  Leader,  Sycamore  OH.  (419) 
927-4462. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  301b.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E.  54  St.,  New  York,  NY 
10022.  (212)  688-3020. 


WANTED:  CANARY  NEWSPRINT 
28"  or  29"  Webb 
Either  In  Truck  or  Car  Loads 
Call  Mrs.  Kreischer 
(717)  784-2121 


OFFERING  AMERICAN  AND 
CANADIAN  NEWSPRINT 

Some  spot  tonnage  immediately  available. 
Also  make  up  orders  with  shipments  be¬ 
ginning  approximately  60  days  from  date 
of  ordar.  Box  28098,  Editor  &  Publisher. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus¬ 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


2  COMPUEDIT  video  display  terminals 
$1000  each.  Perfect  condition.  North 
Platte  Telegraph,  North  Platte  NB  69101. 
(308)  532-«)00. 


COMPUWRITERS — Two  I's,  auto  leaders, 
set  pulley  kits,  spare  parts  kit,  21  fonts,  l(j 
width  cards— $10,000.  One  II,  spare  parts 
kit.  56  fonts.  23  width  plugs— $10,000. 
Available  September  1.  In  operation,  very 
good  condition,  installed  7/76.  RMW 
Graphics,  610  Madison  St,  Alexandria  VA. 
(703)  549-2440. 


ECRM  5200  SCANNER,  with  Beehive  VDT, 
BRPE  Punch,  excellent  condition, 
$15,(X)0.  Dale  E.  Cordry,  News-Press,  9th 
and  Edmond,  St.  Joseph,  MOM502.  (816) 
279-5671. 


5  FAIRCHILD  PERFORATORS. 

2  Hendrix  5200  Terminals  with  auxiliary 
memory,  tape  readers  and  punches, 
wire  stripping  program,  and  spare  parts. 

6  14"  tape  reels. 

4  BRPE  punches,  6  level. 

3  CX  readers,  6  level,  highspeed 

2  BRPE  Tape-matic  silencers,  with  wind¬ 
ers. 

2  Extel  punches.  Model  B  406. 

1  Extel  printer.  Model  AH-llR. 

2  Photon  561s  plus  parts  and  one  extra 
reader. 

2  Photon  Pacesetter  Mark  ll’s  with  disks. 
2  Electric  winders. 

2  Pako  Daylight  boxes,  8". 

Contact  Jim  Quinn 
The  Home  News  Publishing  Co. 

123  How  Lane 
New  Brunswick  NJ  08903 
(201)  246-5642 


MERGENTHALER  Linocomp  II  Serial 
#128E.  24  fonts,  9  lens,  plus  processor. 
$500  and  assume  SVz  year  lease  ($233.34 
monthly).  Bob  Fincher  (904)  385-3547 


COMPUGRAPHIC  4961  TL,  serial  No. 
161-12  film  strips  and  matching  width 
plugs.  Good  condition.  $2(X)0.  Perf  unit 
available.  Hi-Riser  Publications  (305) 
563-3311,  Mike  Powell. 


TEXT  CLASS  PACKAGE 

Compugraphic  Computape  II  with  twin 
lens,  2961  high  speed.  KDT  editing  and 
classified  keyboard.  Spare  parts,  fonts, 
width  cards,  set  gears  and  manuals  in¬ 
cluded.  Running  and  in  good  shape.  Avail¬ 
able  after  6/10.  (208)  785-1100,  Mr. 
Brown. 


ACM  9000,  complete.  Excellent  condition. 
DEK  keyboard,  spare  parts  kit,  etc.  Write 
or  phone,  Buckner  News  Alliance,  529 
Warren  Av  North,  Seattle  WA  98109,  (206) 
284-3346. 


VARITYPER  headliner  820  with  12  discs 
and  storage  (steel)  cabinet.  Excellent  con¬ 
dition.  $650.  Just  Us  Commercial  Typeset¬ 
ting,  (215)  264-7594.  PO  Box  595,  Allen¬ 
town  PA  18105. 


COMPUGRAPHIC  perforators  4-9100’s 
and  2-autotape,  all  in  excellent  running 
condition.  Well  maintained.  Make  fair  offer 
on  one  or  all.  Call  Rodd  K.  Winscott  (312) 
428-5533. 


COMPUWRITER  II,  excellent  condition,  4 
fonts:  2  plugs  $48(X).  St.  Louis  Suburban 
Newspapers.  (314)  481-1111,  Tom 
Marschel. 


FLYNN  DRYER  AND  CHILLROLLS 
CALL  JERRY  (305)  485-2070. 
LIKE  NEW:  SAVE  80%  NEW  COST. 


WEB  OFFSET  EQUIPMENT 
4  unit  Color  King  press  with  Vz  and  Va  page 
folder,  40  H.P. 

Color  King  folder,  recond.  with  G.E.  30 
H.P. 

2  Daily  King  units  with  roll  stands,  recond. 
1  News  King  unit  with  roll  stand. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park,  KS  66204 
(913)  432-8276 


2,  4  and  6  unit  News  King  and  4  unit  Color 
King.  For  quick  sale.  Contact  Box  28550, 
Editor  &  Publisher. 


2  GOSS  COMMUNITY  units  2  years  old. 
Community  folder,  going  to  central  print¬ 
ing  plant.  Like  new.  Will  accept  offers. 
Write  Box  27985,  Editor  &  Publisher. 


HARRIS  VI 5A  6  units  2  folders  double 
ended  with  clutching  and  web  brake  de¬ 
tectors.  $175,000.  No  dealers  please. 
(713)  350-1805. 

1973  CHANDLER  AND  PRICE  24"  web,  2 
units,  2  roll  stands  and  folder.  All  new  roll¬ 
ers  and  bearings.  Must  sell,  no  paper  al¬ 
lotment.  Can  be  seen  in  operation.  (219) 
347-3366. 


COLOR  KING  WEB;  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  Jioist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


COTTRELL  3  UNIT  V-15A/JF7  folder 
Cottrell  V-15A  press  units 
News  King  2  unit  press/folder 
Hantscho  Jr  2  unif/folder 
Acumeter  pasting  system 
Color  King  folder— 30  hp 
Muller  Counter  Stacker  Model  207 
INTER-WEB  SYSTEMS 
1836  Woodward  Street 
Orlando,  Florida  32803 
(305  896-4330;  Telex:  56-7471 


22%"CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 

2IV2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%"cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wo(Xl  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55"or  56"cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 
BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


HARRIS  V25,  6  units  with  2  folders  and 
clutching,  double  ended,  new  approxi¬ 
mately  1972.  Will  sell  as  complete  package 
or  individual  components.  IPEC,  Inc.,  401 
N.  Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200,  Telex  25-4M8. 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%" 

Harris  V25  add  on  units,  1974. 

Urbanite  Va  folder 

Urbanite  Va  folder 

(^lor  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


SURPLUS 

NEWSPAPER  PRESSES 

• 

HARRIS  PRESSES 

N-845UPT0  8UNITS 
V-22  -  6  UNITS 

• 

GOSS  PRESSES 

4  PRESSES  FROM  4  TO  8  UNITS  EACH 

• 

1  GOSS  URBANITE  FOLDER 

• 

SUBURBAN  PRESSES 

1  -  6UNIT  -  1  -  4  UNIT 

2  ADDITIONAL  UNITS  AVAILABLE 

• 

4  COLOR  KING  PRESSES 

CONSISTING  OF  4  TO  8  UNITS 

• 

The  above  equipment  may  be  seen  in 
operation  They  are  from  one 
to  ten  years  old 

• 

WE  ARE  NOT  DEALERS 

• 

FOR  INFORMATION  CALL  OR  WRITE: 

TREASURE  CHEST 
ADVERTISING 

Ad  Service  Division 
15354  E.  Slattord  St. 

City  of  Industry,  Cal.  91744 
ATTN 

Paul  Milhous,  Pres. 
Phone  (213)  968-8541 


GOSS  SUBURBAN,  8  units,  2  folders, 
1961-1967.  Will  sell  components  or 
complete  press. 

(xoss  Community,  8  units,  2  SC  folders,  oil 
bath,  sidelay.  Will  sell  components  or 
complete  press. 

Goss  Community,  2  units,  new  1976, 
community  folder,  6  web  folder. 

IPEC,  INC. 

401  North  Leavitt  St 
Chicago  ILIinois  60612 

Ph;  (312)  738-1200  Telex  25-4388 


FOR  SALE 

12  units  of  Goss  anti-friction  letterpress 
with  two  2:1  folders,  four  color  half-decks, 
Cline  reels  (58  inches)  and  Wood  semi¬ 
automatic  pasters.  Complete  with  Beach 
saddles  and  ink  de-mist  system.  Also  al¬ 
most  new  (1973)  electrical  drive  system 
manufactured  by  Avtec  and  J.  Bond  Elec¬ 
tric  with  fourteen  35  horse  power  Westing- 
house  motors  and  fourteen  electrical 
control  drives. 

Available  late  1979.  Contact  Industrial  En- 
gineerit^  Department,  Copley  Newspa¬ 
pers,  7/76  Ivanhoe  Ave.,  La  Jolla,  CA. 
92037,  (714)  454-0411. 


LIQUIDATION  SALE 
845  HARRIS 

AVAILABLE  IMMEDIATELY 
Six  printing  units  with  all  available  options 
wired  for  duplexing,  2-100  h.p.  drive 
motors,  1  RBC  folder  with  ui^r  and  lower 
silicone  applicators,  5  W.P.E.  high  speed 
flying  pasters,  1  Ferag  automatic  counter/ 
stackerand  conveyor,  1  Vlier  plate  bender, 
1  ink  pump,  3  compressors,  1  duskolector. 
Like  new  condition  used  less  than  40  hours 
per  week.  No  dealer  or  broker  involved. 
$1,250,000. 

NATIONAL  TABLOID  PRINTERS 
11058  West  Addison  St. 

Franklin  Park,  IL  60131 
(312)  455-7178 


PRICED  TO  SELL — 2  unit  Goss  Commun¬ 
ity,  Vz  and  V*  page  folder,  2  units,  15  H.P. 
Write  or  call: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park,  KS  66204 
(913)  432-8276 


PRICE  REDUCED— 9  unit  V25  Cottrell 
press.  2  heavy  duty  folders,  Vz  and  % 
page.  2  press  drives,  upper  formers,  all 
units  have  clutches.  Write  or  call: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park,  KS  66204 
(913)  432-8276 


O.N.E.  OFFERS  FOR  SALE 
Harris  845,  3  and  6  units. 

Harris  V25,  2  unit  press. 

Harris  V15A,  4  unit  press. 

Goss  Urbanite,  4  unit  press. 

Goss  Suburban  1500,  4  units. 

Goss  Community  S/C,  4  units. 

Goss  Community,  ?  units. 

Goss  S/C  folder. 

Color  King,  2-3-5  unit  presses. 

News  King,  2-3  unit  presses. 

We  also  offer  add-on  units  and  folders 
for  all  presses  listed. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct  NE 
Atlanta  GA  30329 
(404)  321-3992  Telex  70-0563 


BUYING  A  NEW  PRESS? 

Before  you  trade-in  or  sell  your  used  press 
let  us  show  you  how  we  can  net  you  more 
money 

Write  or  Call 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park  KS  66204 
(913)  432-8276 


5  UNITS  V-22  Cottrell  offset  press  with  Vi 
fold,  5  roll  stands,  22,000  IPH,  excellent 
running  condition.  Available  in  early  1980. 
Excellent  running  condition.  Call  or  write 
Dave  McAdow,  Box  448,  Shawano  Wl 
54166.  (715)  526-2121. 

SIX  (6)  reels  and  tension  for  Goss  Mark 
One  Headliner  presses  complete  with  mar¬ 
gin  and  tension  control.  Best  offer  takes 
the  entire  six  units.  For  further  information 
please  contact  Jim  Tucker,  The 
Bakersfield  Californian,  (805)  395-7421  or 
write  PO  Bin  440,  Bakersfield  CA  93302. 


EDITOR  &  PUBLISHER  for  June  16,  1979 


EQUIPMENT  &  SUPPLIES 


PRESSES 


DIDOE-GLASER  320-3  inserter,  3  stations, 
Count-O-Veyor  Stacker.  $17,500.  Bill 
Schneider  and  Associates,  2325F 
Bluemound  Rd,  Waukesha  Wl  53186. 
(414)  784-0110. 


SINGLE  WIDTH  GOSS  Unit-Tube  (Uni¬ 
versal  Type)  Roll  Arm  Stands,  4-amis  2-rolls 
each  arm  and  3-arms,  one  at  each  end 
press,  excellent  shape.  Has  Tension  Con¬ 
trol.  Dismantled,  loaded  on  trucks,  price 
$5000  F.O.B.  Contact  WNMA,  Inc,  PO  Box 
5258,  San  Mateo  CA  94402.  Phone;  (415) 
574-2445. 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


ACADEMIC 


ASSISTANT  PROFESSOR  of  Journalism  to 
teach  practical  newswriting,  reporting  and 
editing  courses.  Should  have  a  combina¬ 
tion  0*  three  years  or  more  of  daily  news- 
papierand  teaching  experience  plus  a  mas¬ 
ter’s  in  journalism.  Starting  salary  between 
$14,000-$15,000  for  academic  year.  Ex¬ 
cellent  fringes.  Total  student  body  of 
14(X).  Send  resume,  references  (with  tele¬ 
phone  numbers)  to:  Professor  Raymond 
Simon.  Utica  College  of  Syracuse  Univer¬ 
sity,  Utica  NY  13502.  An  affirmative  action/ 
equal  opportunity  employer. 


EXPERIENCED  DESK  PERSON  to  super¬ 
vise  editing  and  reporting  laboratory  stu¬ 
dents  on  the  Daily  O'Collegian.  Electronic 
newsroom  experience  helpful;  bachelor's 
degree  required;  master's  preferred.  Sal¬ 
ary  range  $14,000-$16,{X)0.  Include  a  re¬ 
sume  and  references.  Deadline  August  1. 
Apply  tO:  Harry  Heath,  206  Paul  Miller 
Bldg,  Oklahoma  State  University,  Stillwa¬ 
ter  OK  74074.  Equal  opportunity/ 
affirmative  action  employer.  Minority 
and/or  women  applicants  encourage  to 
identify  themselves  as  such  to  assist  OSU 
in  its  affirmative  action  effort. 


NEWSPAPER  ADVISOR,  BA  degree  and 
professional  print  media  experience  re¬ 
quired;  preference  given  to  those  with  a 
Master's  degree  in  Journalism  and  previ¬ 
ous  teaching  experience.  Responsible  for 
advising  daily  student  newspaper.  Salary 
$14,000-$  15,000  depending  on  qualifica¬ 
tions.  Send  application  tO;  Dr  beryl  (?. 
Learning,  Director,  School  of  Journalism, 
Marshall  University,  Huntington,  WV 
25701.  The  application  deadline;  July  1, 
An  affirmative  action  equal  opportunity 
employer. 


DIRECTOR  OF  UNIVERSITY  INFORMA¬ 
TION  University  of  Idaho — Opportunity  to 
administer  central  news,  publications  and 
duplicating  facilities,  direct  media  liaison 
for  Land  Grant  University.  Requires 
minimum  of  Bachelor's  degree,  profes¬ 
sional  media  and  budgeting/supervisory 
experience.  Competitive  salary.  Submit 
letter  of  application,  full  resume  and  3  let¬ 
ters  of  recommendation  by  July  1,  1979  to; 
M.W.  Stellmon,  Search  Committee  Chair¬ 
man.  (Allege  of  Agriculture.  University  of 
Idaho.  Moscow,  lb  83843.  The  University 
of  Idaho  is  an  equal  opportunity/affirma¬ 
tive  action  employer,  and  educational  in¬ 
stitution. 


WEST  GEORGIA  COLLEGE  needs  assistant 
professor  of  Mass  communications  to 
teach  radio,  tv  and  general  communication 
courses  MA  required,  PhD  preferred. 
Minimum  salary  of  13,000  for  9  months, 
^nd  resume  to  Dr  Chester  Gibson,  Coor¬ 
dinator  of  Speech  and  Theatre.  West 
Georgia  College,  Carrollton  GA  30118. 
Equal  opportunity  employer. 

EDITOR  &  PUBLISHER  for  June 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


A  USED  IDAB  721  SW  plastic  bundle 
wrapping  machine  wanted.  Reply  to  Box 
28346,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


IBM  COMPOSER,  IBM  ESC.  IBM  fonts, 
offset,  N.  Gregory,  343  Clive  Ave.,  Ocean- 
side,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  .4  Publisher. 


WANTED — 1  Harris  V25  unit  to  fit  7  unit 
configuration,  double-end,  rails.  Write  Vice 
President- Manufacturing,  Suburban 
Communications Corp,  36251  Schoolcraft, 
Livonia  Ml  48150. 


ACADEMIC 


JOURNALISM:  2  advertising  positions  in 
AC EJ -accredited  program.  1.  Assistant, 
associate  or  full  professor  to  teach  under¬ 
graduate  and  graduate  courses  and  to 
conduct  and  supen/ise  research.  Substan¬ 
tial  professional  experience  in  advertising 
or  related  fields  required.  2.  Assistant  pro¬ 
fessor  to  teach  undergraduate  skills 
courses  and  conduct  research  or  creative 
activities.  Substantial  experience  in  adver¬ 
tising,  including  agency  work  with  print 
and  broadcast  media,  required.  Doctorate 
or  equivalency  required  and  teaching  ex¬ 
perience  preferred  for  both  positions. 
Salaries  competitive.  Deadline  July  9, 
1979.  Employment  begins  August  16, 
1979.  Send  resume  to  Vernon  A.  Stone, 
Director,  School  of  Journalism,  Southern 
Illinois  University,  Ca'bondale  IL  62901. 
SlU-C  is  an  equal  opportunity/affirmative 
action  employer. 


ALASKA  WANTS  YOU! 

Last  call  July  3  for  2  versatile  assistant 
professors  to  teach  at  small  but  growing 
dynamic  department.  Areas  to  be  covered: 
Broadcast  Journalism,  Photojournalism, 
Media  Law,  Intro,  and  Advertising.  Must 
have  MA  plus  solid  media  experience.  Sal¬ 
ary  about  $22,4(X)  for  9  months  beginning 
September.  Equal  opportunity,  affirmative 
action  employer.  Write  Jimmy  Bedford, 
Journalism-Broadca sting  Department, 
University  of  Alaska,  Fairbanks,  AK  99701. 
(907)  479-7761.  Sorry,  no  collect  calls. 


KEARNEY  STATE  COLLEGE  Instructor  or 
Assistant  Professor  of  Journalism.  Full¬ 
time,  one-year  terminal  appointment  for 
1979-80.  (general  courses  in  areas  of  ad¬ 
vertising  and  reporting.  Master's  degree 
required.  Salary  open.  Contact:  James 
Rundstrom,  Box  151,  Kearney  State  Col¬ 
lege,  Kearney  NB  68847. 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER 

The  Pulitzer  Prize  winning  Sun  Newspa¬ 
pers  of  Omaha,  with  100,000-  weekly  cir¬ 
culation,  is  looking  for  an  experienced  No. 
2  person.  We  need  an  assistant  publisher 
with  a  track  record  in  a  competitive  mar¬ 
ket,  experience  with  a  strong  news  product 
and  a  background  in  advertising  sales.  You 
will  join  us  as  assistant  publisher  and  train 
for  becoming  publisher.  Top  salary  and 
fringes  for  right  individual.  Qualified  appli¬ 
cants  only.  Send  resume  including  earn¬ 
ings  history  to  Stanford  Lipsey,  Publisher, 
Sun  Newspapers,  4875  F  St.,  Omaha  NB 
68117;  or  call  (402)  733-7300. 


OPPORTUNITY  to  join  growing  firm  as 
general  manager  of  a  large  weekly  in  Zone 
4.  Must  handle  large  share  of  advertising 
as  well  as  understand  need  of  personal 
community  involvement  in  city  of  7000. 
Box  2870b,  Editor  &  Publisher. 

16,  1979 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGEMENT 
We  are  looking  for  an  aggressive  person 
to  manage  a  25,000  circulation  city/ 
university  daily.  Major  responsibilities  in¬ 
clude  coordination  of  advertising  efforts; 
supervision  of  financial  and  accounting 
operations  of  the  paper  and  typesetting 
shop;  maintain  and  integrate  data  process¬ 
ing  operations;  manage  the  purchase  qf  all 
corporate  equipment,  services  and 
supplies;  and  plan  for  and  respond  to  the 
personnel  needs  of  the  business  opera¬ 
tions  of  the  paper.  We  are  looking  for  a 
business  generalist  with  proven  strengths 
in  accounting  and  cash  management,  and 
3  to  5  years  experience  in  the  management 
of  middle  siz^  dailv  newspapers.  Salary 
approximately  $20,C)0Onegotiable  depend¬ 
ing  on  qualifications.  Send  resume  to:  Ed¬ 
ward  Gargan,  Editor,  The  Daily  Californian, 
Suite  300,  2490  Channing  Way,  Berkeley, 
CA  94704. 


PURCHASING  AGENT 
Fast-growing  major  group,  headquartered 
in  the  Northeast  has  a  challenging  position 
available  for  a  purchasing  professional. 
You’ll  be  totally  involved  in  planning  and 
purchasing  newsprint,  equipment  and 
supplies. 

Send  resume  and  salary  requirements  to 
Box  28454,  Editor  &  Publisher. 


GENERAL  MANAGER 

Zone  9  political  bi-weekly  wants  to  hire 
energetic  person  with  broad  business  ex¬ 
perience  in  publishing.  Expertise  in  direct 
mail,  circulation,  fulfillment,  financial 
management,  advertising.  Salary  com¬ 
mensurate  with  experience.  Send  resume 
tO:  General  Manager,  Inquiry  Magazine, 
1700  Montgomery  St,  San  Francisco  CA 
94111.  (415)  433-4319. 


LABOR  RELATIONS  DIRECTOR 
Suburban  daily  newspaper  in  northern 
California  seeks  personnel  labor  relations 
director  with  experience  in  labor  contract 
negotiations,  preferably  in  newspaper 
field.  Employer  is  highly  organized  in  com¬ 
petitive  area  with  employees  in  both  daily 
newspapers  and  commercial  printing  unions. 
Excellent  salary  and  employee  benefits. 
Send  letter  of  application  and  resume  to 
Box  28687,  Editor  &  Publisher. 


ADVERTISING 


STRONG  ADVERTISING  PERSON  for  two 
Zone  2  weeklies.  Chance  to  run  whole 
show.  Need  is  now.  Box  28344,  Editor  & 
Publisher. 


ADVERTISING  PRO  who  enjoys  the  chal¬ 
lenge  of  competition  and  would  like  to  be¬ 
come  our  No.  1  salesperson.  We  are  a 
small  but  rapidly  growing  ABC  daily  news¬ 
paper  located  on  beautiful  Lake 
Pontchartrain,  just  north  of  New  Orleans. 
Excellent  starting  salary  with  tremendous 

gowth  potential.  Write  Terry  Maddox,  The 
ally  Sentry-News,  PO  Box  910,  Slidell  LA 
70459. 


IMMEDIATE  OPENING— For  an  aggressive 
and  energetic  advertising  salesperson  on 
Catholic  Weekly,  circulation  25,000,  lo¬ 
cated  in  prime  market  area  (Zone  3)  with 
enormous  growth  potential.  Sala^  plus 
commission.  Send  resume  to  Box  28538, 
Editor  &  Publisher. _ 


DISPLAY  SALES,  weekly,  15K  salary  plus, 
for  know-it-all  shirt  sleeve  dynamo.  Tell  me 
all:  Dick,  Box  Q,  Adams  Wl  53910. _ 

TEXAS  DAILY  NEWSPAPERS  need  experi¬ 
enced  and  beginning  advertising  sales 
people.  To  get  your  name  and  qualifica¬ 
tions  before  our  90  member  dailies,  send 
us  your  resume.  Newspapers  interested  in 
interviewing  you  will  contact  you  directly. 
Free  service.  Write:  Texas  Daily  Newspaper 
Association,  3710  Kirby.  #1110,  Houston 
TX  77098. 


ADVERTISING  SALES  MANAGER 
The  La  Crosse  Tribune  is  looking  for  a  per¬ 
son  to  fill  a  new  management  position.  We 
would  prefer  to  have  4  years  of  advertising 
sales  or  sales  and  sales  management  ex¬ 
perience.  The  position  will  involve  the  di¬ 
rection  and  motivation  of  an  11  person 
sales  staff.  Interested  applicants  should 
write  Donna  Taylor,  Personnel  Depart¬ 
ment,  La  Crosse  Tribune,  401  N  3rd  St,  La 
Crosse  Wl  54601.  A  cover  letter  and  de¬ 
tailed  resume  should  be  included.  An 
equal  opportunity  employer. _ 

EXPERIENCED  advertising  manager  for 
6-day  afternoon  and  Sunday  daily.  9000 
circulation.  Contact  Chuck  Lake,  Sapulpa 
(Ok.)  Daily  Herald,  (918)  224-5185. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 

The  Washington  Star,  a  subsidiary  of  Time, 
Inc.,  is  looking  for  persuasive,  tenacious 
advertising  sales  people  to  help  us  reach 
our  goal  of  being  Number  One  in  Washing¬ 
ton  DC.  You  must  have  proven  sales  ability, 
knowledge  of  media  buying  and  selling  and 
know  how  to  use  market  research  success¬ 
fully.  We  offer  excellent  company  benefits, 
salaries  in  the  mid  $20s,  plus  good 
bonuses  for  those  who  excell.  Send  a  re¬ 
sume  to; 

John  Heyd 
Marketing  Director 
THE  WASHINGTON  STAR 
Washington  DC  20061 


ADVERTISING  MANAGER— for  six  weekly 
newspapers  in  Wichita.  Kansas  trade  area. 
Earnings  must  be  $18,(X)0  plus.  It  is  a 
selling-management  job.  All  benefits. 
Good  opportunity  for  experienced  person. 
Write  Ad  Manager,  Box  71,  El  Dorado  KS 
67042  with  complete  resume  and  availabil¬ 
ity  for  interview. 


ADVERTISING  SALESMAN— for  six-day 
daily.  All  benefits.  Experience  necessary. 
Top  wages  for  qualified  person.  Give  all 
background  in  letter  to  the  El  Dorado 
Times,  El  Dorado  KS  67042. 


AGGRESSIVE  SALESPERSON  needed  to 
handle  major  account  list  for  daily  news¬ 
paper  and  weekly  shopper.  Located  in 
beautiful,  fast  growing,  recreation  area. 
Excellent  salaty/commission  plan  based  on 
past  experience.  Send  resume  tO:  Lome 
Bruchet,  General  Manager,  Skagit  Valley 
Herald,  PO  Box  578,  Mount  Vernon  WA 
98273,  or  phone  (206)  424-3251. 


OPPORTUNITY  PLUS— We’re  looking  for 
goal-oriented  individuals  with  a  solid  back¬ 
ground  in  newspaper  sales.  Excellent  op¬ 
portunity  for  growth  with  this  fast  growing 
weekly  (TMC)  publication(s).  Send  resume 
and  salary  history  tO:  (jenver  Dispatch 
Newspapers,  5032  N.  Kipling,  Wheat 
Ridge,  CO  80033,  Attn;  Personnel. 

ADVERTISING  SALESPERSONS  wanted. 
Commissions  or  salary,  call  Al  Cangi  at 
(201)  945-5596  between  10  and  2. 


JOIN  THE  WAVE  OF  THE  FUTURE.  Join  a 
total  sell  advertising  team.  Learn  all 
phases  of  advertising  sales  and  a  whole  lot 
more.  Two  to  four  years  of  experience  pre¬ 
ferred.  8000  Midwestern  daily  and 
20,C)00-  shopper.  Salary  plus  commis¬ 
sion.  Send  resume,  salary  history  and  earn¬ 
ing  requirements  to  J.W.  Nelson,  Daily 
(late  City,  Keokuk  lA  52632. 


ADVERTISING  MANAGER  for  small  subur¬ 
ban  daily.  Several  weeklies,  TMC  in  com¬ 
petitive  area.  Zone  2.  Box  28542,  Editor  & 
Publisher. 


AD  MANAGER  for  a  4500  circulation  daily 
in  central  Oklahoma.  Prefer  3-5  years 
management  experience  but  will  consider 
person  with  several  years  proven  sales  ex¬ 
perience.  This  is  a  Donrey  Media  Group 
newspaper  providing  opportunity  for 
career  growth.  Please  send  complete  re¬ 
sume,  references  and  salary  history  to: 
Cleatis  R.  Carroll,  Personnel  Director,  Don¬ 
rey  Media  Group.  PO  Box  1359,  Ft  Smith 
AR  72902. 


ADVERTISING  SALESPERSON 
Immediate  opening  on  the  Gilroy-Morgan 
Hill  Dispatch  in  fast  growing  smog-free 
south  Santa  Clara  County.  Previous  adver¬ 
tising  sales  and  layout  experience  neces¬ 
sary.  An  outstanding  opportunity  with  this 
tri-weekly  newspaper  and  shopper,  a 
member  of  the  McClatchy  Newspaper 
Group.  Write  Bob  Fischer,  Advertising  Di¬ 
rector,  The  Gilroy-Morgan  Hill  Dispatch, 
PO  Box  7,  Gilroy  CA  95020. 


AD  MANAGER/SALESPERSON— Must  be 
experienced  and  highly  aggressive,  able  to 
direct  2  other  salespeople  for  county  seat 
weekly  covering  resort  area  of  Sun  Vciley, 
Idaho.  Excellent  salary  and  commission  on 
increases.  All  benefits  paid  by  company. 
Send  full  resume  to  Don  Rosebrock,  Wood 
River  Journal,  Hailey  ID  83353. 


DISPLAY  AD  SALESPERSON  wanted  for 
21, OCX)  circulation  PM  newspaper  located 
in  a  college  town  in  south  central  Connec¬ 
ticut.  We  offer  a  solid  base  salary  (plus 
incentive)  to  someone  with  experience  who 
is  not  afraid  of  hard  work.  Good  fringes  and 
nice  working  conditions.  Send  resume  to 
Sam  Tierney,  Ad  Director,  The  Middletown 
Press,  472  Main  St,  Middletown  CT  06457. 
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HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


WEEKLY  seeking  capable  ambitious  per¬ 
son  for  entry-level  ad  sales.  Sales  and  lay¬ 
out  background  helpful.  Good  opportunity 
for  right  person  who  would  also  like  to  do 
some  writing/or  photography.  Write 
Globe-Times,  6408  Woodland,  Philadel¬ 
phia  PA  19142. 


ADVERTISING  DIRECTOR  in  the  moun¬ 
tains  of  New  England.  13,000  daily  with 
weekly  15,000  shopper.  Needs  amressive 
director  to  sell  and  motivate  staffof  10  in 
highly  competitive  market.  VDT  Classified 
Department  due  in  2  weeks.  New  de¬ 
velopment  in  urban  renewal  area  due  18 
months.  Generous  fringe  benefits.  Send 
resume  and  salary  history  to  Donald  W. 
Sprague,  Jr.,  Publisher,  The  Transcript, 
124  American  Legion  Drive,  North  Adams, 
MA  01247. 


CIRCULATION 


CIRCULATION  MANAGER  for  growing 
Arizona  newspaper  located  in  White  Moun¬ 
tains.  Presently  2  semi-weeklies,  weekly 
and  2  shoppers.  Mail  and  carriers.  Owned 
by  Arizona-based  publishing  company. 
Good  opportunity,  salary,  fringes.  Don 
Kramer,  publisher,  Casa  Grande  Valley 
Newspapers,  PO  Box  639,  Casa  Grande  AZ 
85222. 


CIRCULATION  DIRECTOR  for  twice-daily 
Sun  Belt  newspaper  with  46,000  com¬ 
bined  circulation.  Must  be  creative  in  pro¬ 
motion  area,  thorough  in  distribution  sec¬ 
tion  and  solid  in  management  of  people. 
Prior  experience  in  circulation  area  not 
necessary  for  the  exceptional  goal- 
oriented  candidate.  Forward  resume  in 
confidence  to  General  Manager,  San 
Angelo  Standard  Times.  Box  5111,  San 
Angelo  TX  76902. _ 

CIRCULATION  MANAGER— We  are  looking 
for  an  aggressive,  energetic,  professional 
circulator  for  an  outstanding  12,000  plus 
6-day  evening  paper. Located  in  the  beau¬ 
tiful  Blue  Ridge  in  western  North  Carolina, 
we  are  a  part  of  the  New  York  Times  Com¬ 
pany  witn  good  opportunities  for  con¬ 
tinued  individual  advancement.  Appli¬ 
cants  should  be  experienced  and  knowl¬ 
edgeable  in  all  phases  of  circulation  espe¬ 
cially  promotion.  Salary  commensurate 
with  experience.  Send  resume  and  salary 
requirements  tO:  George  R.  Fain,  The 
Times-News,  PO  Box  490,  Hendersonville, 
NC  28739. 


ZONE  MANAGER — Metro  in  Zone  2  needs 
aggressive  circulator  to  supervise  6-8  dis¬ 
trict  managers,  M.E.S.,  in  city  zone.  Per¬ 
son  we  are  looking  for  could  currently  be 
No.  1  on  small  paper  or  zone  manager  or 
supervisor  on  larger  paper,  looking  to  make 
career  move.  We  have  opportunity  for  ad¬ 
vancement.  Salary,  expense  and  bonus. 
Send  resume  including  salary  require¬ 
ments  to  Box  28633,  Editor  &  Publisher. 


ZONE  6 

We  are  looking  for  one  good  person  to  act 
as  Director  for  our  growing  Circulation  De¬ 
partment.  Responsibilities  would  include 
all  areas  of  the  circulation  department  in¬ 
cluding  daily  sales,  distribution,  solicita¬ 
tion  and  collection.  Candidates  must  have 
prioi  newspaper/circulation  experience, 
preferably  a  minimum  of  five  years.  Prior 
managerial  experience  mandatory.  Please 
send  resume  to  Box  28625,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  small  subur¬ 
ban  daily.  Several  weeklies,  TMC  in  com¬ 
petitive  area.  Zone  2.  Box  28541,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  6-day  PM 
per.  17,000  plus  ABC  circulation.  Must 
able  to  handle  full  operations  of  de¬ 
partment.  Good  fringe  benefits  and  oppor¬ 
tunity  to  advance  with  excellent  group. 
Write  full  resume,  including  salary  range  to 
Box  28487,  Editor  &  Publisher. 


AGGRESSIVE  CIRCULATION  manager 
needed  to  convert  established  New  Eng¬ 
land  weekly  to  tri-weekly.  Challenging  op¬ 
portunity  requires  organizational  skills  in 
establishing  home  delivery  system.  Ideal 
living  conditions  in  sea  coast  community. 
Send  resume  and  history  of  earnings  to 
Box  28520,  Editor  &  Publisher. 


TRAVELING  SALESPERSON 
National  organization  supplying  prizes, 
promotions  and  supplies  has  opening  for 
sales  rep.  Position  requires  traveling  in 
New  York  and  New  England.  Salary  and 
bonuses  are  attractive.  Send  resume  to 
Box  28695,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  7-day  AM 
18,000  circulation  newspaper  in  Fairmont, 
West  Virginia.  Good  opportunity  for  some¬ 
one  who  can  supenrise  distribution,  pro¬ 
motion,  mailroom  and  office  work.  Send 
resume  to  Robert  W.  Murphy,  publisher, 
Times-West  Virginian,  PO  Box  1472,  Fair¬ 
mont  WV  26554. 


ACCOUNT  MANAGER  for  one  of  several 
accounts  located  in  the  northeast.  Must 
have  thorough  knowledge  of  crew  opera¬ 
tions.  Excellent  compensation  and  bene¬ 
fits.  Box  28665,  Editor  &  Publisher. 


STATE  CIRCULATION  MANAGER  for 
morning  and  afternoon  publications  with 
50,000  combined  daily  circulation.  Candi¬ 
date  we  seek  will  be  responsible  for  19,000 
AM  and  1000  PM  circulation  in  5  counties 
(including  home  county).  This  manager  will 
be  responsible  for  the  training,  motivating 
and  supervision  of  four  district  managers. 
Area  of  responsibility  consists  of  approxi¬ 
mately  100  motor  route  carriers  and  50 
dealers.  Our  newspaper  is  part  of  a 
dynamic  national  group.  This  is  a  high  visi¬ 
bility  position  and  provides  exceptional 
opportunity  to  the  right  candidate.  Zone  4. 
Send  resume  and  salary  history  to  Box 
28640,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER'S 
position  open  at  daily  newspaper  in  Zone  4 
with  circulation  of  25,000.  Individual  must 
have  classified  experience  and  be  ready  to 
assume  management  responsibility.  Send 
resume  to  Box  28423,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
The  Evening  Herald,  a  24,000  circulation 
daily  published  in  Rock  Hill,  South 
Carolina,  seeks  an  aggressive,  motivated, 
tough-minded  manager.  Responsibilities 
include  budgeting,  planning,  directing  and 
controlling  all  phases  of  classified. 

Ideal  candidate  would  be  No.  2  person  in 
daily  or  classified  ad  manager  in  weekly 
looking  to  move. 

Excellent  compensation  and  benefit  pack¬ 
age.  Reply  in  confidence  to  Rick  Fordham, 
Ad  Director,  Evening  Herald,  PO  Box 
11707,  Rock  Hill  SC,  or  see  me  at  ANCAM 
Conference,  Bond  Court  Hotel,  Cleveland 
OH. 
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DISTRICT  MANAGER 


CIRCULATION 


Excellent  opportunity  for  circulation  professional  with  proven  track 
record.  Major  Northeast  daily.  Must  be  able  to  increase  sales  and 
penetration  in  prime  target  areas.  Fast  track  to  Zone  Manager  for 
right  individual.  Prefer  degree,  2-5  years  experience  with  over 
50,000  circulation  daily.  Attractive  salary  and  benefits  with  top 
notch  organization.  Send  resume  and  salary  requirements  to: 


Mr.  D,  V.  Donohue,  Personnel  Administrator 
The  Providence  Journal  Company 
75  Fountain  St,  Providence  Rl  02902 

An  Equal  Opportunity  Employer  M/F 


ADVERTISING 

CLASSIFIED  TELEPHONE 
ROOM  SUPERVISOR 

We  are  seeking  a  bright  person  with  telephone  sales  experience  to 
supervise  our  staff  of  10.  You  will  be  joining  the  largest  ABC 
audited  suburban  non-daily  group  in  the  country.  The  person  we 
need  must  have  talent  as  well  as  the  desire  to  work. 

Compensation  is  a  consideration  of  salary,  commission  and  over¬ 
ride  plus  excellent  company  paid  benefits. 

If  you  think  you're  qualified,  call  for  an  appointment 

Dorothea  Belida 

(800)  424-9335;  (In  DC  metro  area  554-7243) 

The  Journal  Newspapers  Inc 

Equal  Opportunity  Employer 


CLASSIFIED  MANAGER  needed  for 
13,000  daily  with  TMC  product.  Great 
career  opportunity  in  south  Florida  growth 
area.  Candidate  must  possess  working 
knowledge  of  classified  operations  and 
ability  to  assume  management  respon¬ 
sibilities.  Earning  potential — high  teens. 
Write  Box  28669,  Editor  &  Publisher. 

CLASSIFIED  MANAGER — Immediate  open¬ 
ing  for  manager  with  solid  classified 
knowledge  and  experience.  Candidate  to 
manage  8  phone  sales  and  4  outside  sales 
staff.  Aggressive,  44,000  AM  daily  offset. 
A  New  York  Times  Group  newspaper  with 
excellent  fringe  benefits,  salary  and  com¬ 
mission.  Call  or  mail  resume  in  confidence 
to  Don  Whitworth,  Ad  Manager,  The 
Ledger,  PO  Box  408,  Lakeland  Fl  33802. 
Equal  opportunity  employer. 


CLASSIFIED  MANAGER 

Fast  growing  quota  West  Coast  weekly 
(member  group  newspaper)  looking  for  ex¬ 
perienced  classified  individual.  Estab¬ 
lished  telephone  solicitor  system:  imple¬ 
ment  classified  system  for  billing:  develop 
a  complete  classified  department.  Excel¬ 
lent  company  benefits.  Send  resume  and 
salary  requirements  to  Box  28522,  Editor 
&  Publisher. 


CLASSIFIED  MANAGER  for  Madera  (Cal.) 
Daily  Tribune.  Send  salary  requirements 
and  resume  to  PO  Box  408,  Meadow  Vista 
CA  95722. 


TELEPHONE  SALES  MANAGER 
OUTSIDE  SALES  MANAGER 
Due  to  promotions  and  expansion,  the  St. 
Louis  Post-Disoatch/Globe-Democrat,  the 
second  largest  combination  newspapers 
in  the  United  States,  has  immediate  open¬ 
ings  for  a  telephone  sales  manager  and  an 
outside  sales  manager. 

The  telephone  sales  manager  will  be  re¬ 
sponsible  for  a  staff  of  two  managers,  80  * 
sales  and  various  clerical  staffers. 

The  outside  sales  manager  will  be  respon¬ 
sible  for  a  staff  of  two  managers,  18  sales 
and  several  support  staffers.  Respon¬ 
sibilities  will  also  include  maintaining  the 
continuing  growth  of  the  25  million  line 
department.  If  you're  in  the  newspaper 
business  now  and  have  had  experience  in  a 
similar  managerial  capacity,  write  us  to¬ 
day. 

Selling  in  combination  is  a  new  challenge 
for  the  salespeople  and  managers  at  the 
Post/Globe.  If  you  have  experienced  a  simi¬ 
lar  challenge,  it's  a  definite  plus  in  your 
favor. 

We  are  building  a  team  with  knowledgeable 
and  professional  salespeople  that  need 
managers  who  will  aid  in  their  growth. 

The  people  we  hire  will  earn  a  good  salary, 
share  In  a  liberal  incentive  program,  enjoy 
company  paid  health  and  life  insurance, 
three  weeks  annual  vacation  and  more.  If 
you're  doing  well  now  but  are  interested  in 
growing  professionally  and  financially, 
send  your  resume  to  me  today. 

Kitty  Vance,  Classified  Ad  Manager 
(St  Louis  Post-Dispatch/Globe  Democrat) 
900  N  12th  St,  St.  Louis  MO  63101 


TELEPHONE 
SALES-MANAGER 
Kansas  City 

The  Kansas  City  Times  (320,000  AM)  and 
Kansas  City  Star  (290,000  PM-400,000 
Sunday)  is  seeking  a  bright,  aggressive  in¬ 
dividual  with  a  solid  background  in  Clas¬ 
sified  Advertising.  This  is  an  unusual  op¬ 
portunity  to  utilize  your  skills  and  experi¬ 
ence  to  actually  structure  and  develop 
most  every  phase  (Efficient  organization  of 
sales  force.  Customer  Service,  incentives, 
training,  new  technology,  etc.)  of  our  Tele¬ 
phone  Sales  Department.  Our  product  is 
well  respected  in  this  vibrant  market  and 
management  fully  recognizes  the  present 
and  future  Importance  of  this  division's 
contribution.  The  Telephone  Sales  De¬ 
partment's  PHYSICAL  (just  remodeled  in¬ 
cluding  new  furniture,  muzak,  exclusive 
lunch  room  and  more)  and  MENTAL  (ap¬ 
proximately  1(X)  people  in  this  area  with 
most  possessing  the  proper  attitude  and 
potential)  NUCLEUS  is  here.  It  needs  the 
directional  expertise  that  a  dedicated  pro 
in  this  field  can  offer.  If  you're  ready  for  a 
new  challenge  with  excellent  personal  and 
professional  growth  opportunities,  please 
send  complete  resume,  INCLUDINIi  past 
and  present  salary  history  to: 

Fred  DeVoe,  Director 
Classified  Advertising 
Kansas  City  Times  &  Star 
1729  Grand  Avenue 
Kansas  City,  MO  M108 


EDITORIAL 


WANTED 

Editorial  leadership  in  a  working  executive 
editor  with  modern  attitudes  toward  news 
development.  A  motivator  and  manager 
capable  of  running  an  established  all-VDT 
newsroom.  This  new  editor  will  coordinate 
news  bureaus  and  be  able  to  compete  suc¬ 
cessfully  in  a  highly  competitive  news 
market.  Premium  emphasis  placed  on 
local  news  handling. 

A  quality  Zone  5,  under  50,0(X)  circulation 
newspaper.  In  complete  confidence,  send 
resume  and  salary  history  to  Box  28458, 
Editor  &  Publisher. 


ON-THE-JOB-TRAINING— Print  and 
broadcast  reporters  with  2  years  experi¬ 
ence  can  learn  to  cover  science-medical 
beat.  Expenses  paid.  Tutoring  by  experi¬ 
enced  science  writers.  Write  William 
Cromie,  Council  for  the  Advancement  of 
Science  Writing,  618  N  Elmwood,  Oak  Park 
IL  60302. 


MANAGING  EDITOR 

still  looking  for  the  right  person  to  become 
managing  editor  of  our  30,00d  AM/PM 
combination.  Need  an  innovator,  full  of 
fresh,  new  ideas:  strong  leader  for  young 
staff.  New  plant,  equipment  (including 
VDTs).  Pleasant  community  of  55,000. 
Send  detailed  resume,  samples  of  paper 
to:  Todd  Garber,  Enid  Morning  News,  PO 
Box  312,  Enid  OK  73701. 
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HELP  WANTED 


EDITORIAL 


NEWSFEATURES  EDITOR 

The  Seattle  Times  has  good  feature  sec¬ 
tions.  but  someone  can  make  them  better. 
Soon,  a  newsfeatures  editor  will  lead  our 
coverage  of  today's  lifestyles — foods  and 
fashions,  arts  and  entertainment,  and 

feneral  features.  That  editor  will  work  with 
assistant  editors  and  a  staff  of  reporters 
and  copy  editors.  This  is  a  key  new  posi¬ 
tion  on  Washington's  largest  paper. 

We  re  looking  for  someone  with  experience 
in  directing  a  successful  features  section. 
We'll  support  that  person  with  a  good  sal¬ 
ary.  an  ample  budget  and  a  strong  man¬ 
agement  commitment.  Send  a  complete 
resume,  samples  of  your  work  and  your 
philosophy  of  features  coverage  to  Tom 
Bryan.  Personnel  Manager.  The  Seattle 
Times.  PO  Box  70.  Seattle  WA  98111.  An 
equal  opportunity  employer  M/F/H. 


REPORTER— Must  be  willing  to  work 
nights:  municipal  beat  coverage.  Contact 
Carol  Talley.  The  Daily  Advance.  87  E. 
Blackwell  St.  Dover  NJ.  (201)  366-3000. 

SPORTS  EDITOR 

To  direct  coverage  of  27.000  AM  regional 
newspaper  in  central  Texas.  Previous 
supervisory  experience  required.  Send  re¬ 
sume  to  Mike  McDaniel.  Managing  Editor. 
Temple  Daily  Telegram.  PO  Box  868.  Tem¬ 
ple  'OC  765(31. 

1979  J-SCHOOL  GRAD 
Catholic  Weekly  offers  e;<cellent  opportun¬ 
ity  for  experience  in  feature  writing,  rewrit¬ 
ing.  head  writing,  copy  editing  and  layout. 
Must  have  car.  Ability  to  use  35mm  cam¬ 
era  is  a  plus.  Start  $8-10M.  Zone  3.  Send 
resume  and  references  to  Box  28537. 
Editor  &  Publisher. 

SPORTS  EDITOR 

The  combined  sports  department  of  The 
Courier-Journal  and  The  Louisville  Times  is 
being  split  to  give  readers  of  each  newspa¬ 
per  more  sharply  focused  sports  coverage. 
To  direct  its  newly  independent  sports  op¬ 
eration.  The  Courier-Journal  is  seeking  a 
news  administrator  with  a  solid  knowledge 
of  sports  and  proven  management  skills. 
The  department  will  include  21  writers  and 
editors  and  will  give  special  attention  to 
college  athletics  in  Kentucky  and  Indiana 
and  to  thoroughbred  racing.  Prior  experi¬ 
ence  in  helping  to  manage  the  sports  oper¬ 
ation  of  a  quality  daily  newspaper  is  most 
desirable.  Send  resume  and  tearsheets  to 
Stan  Slusher.  Assistant  Managing  Editor. 
The  Courier-Journal.  Louisville.  KY  40202. 

THE  FOOD  BEAT— What's  leading  the  in¬ 
flation  spiral?  What's  a  fast  growing  area  of 
leisure  interest?  What's  one  of  the  most 
important  sections  of  a  newspaper?  Food, 
of  course.  We  re  a  Big-City  newspaper  look¬ 
ing  for  a  big-time  reporter  who  can  handle 
the  hard  news  and  the  feature  news  on  the 
food  beat.  Send  a  resume  and  samples  of 
your  writing  to  Box  28516.  Editor  & 
Publisher. 

MANAGING  EDITOR  for  bright,  progres¬ 
sive  13.000  daily  in  Lewistown.  Pennsyl¬ 
vania.  Here  is  an  opportunity  for  the  right 
person  with  a  solid  record  in  writing  and 
editing  with  the  ability  to  manage  people 
and  grow  with  a  young  staff  and  manage¬ 
ment.  Person  chosen  will  manage  our  11 
person  staff,  including  the  responsibility 
for  department  budgeting  and  expenses. 
Nice  community  in  a  beautiful  rural  set¬ 
ting.  great  for  raising  a  family.  If  you  are 
looking  for  a  permanent  position  in  the 
right  location,  and  desire  a  challenge  of 
producing  a  better  product  each  day.  send 
a  resume  and  letter  with  all  details  tO:  Dick 
Calkins.  Publisher/Editor.  The  Sentinel. 
PO  Box  588.  Lewistown.  PA  17044.  Start¬ 
ing  salary  $13. 500-$  18. 000  depending  on 
experience. 

RESUMES  INVITED  for  editorial  position 
on  weekly  community  newspaper. 
Philadelphia  area.  Write:  Mrs.  Polly  Rea. 
Chestnut  Hill  Community  Association. 
8434  Germantown  Av.  Philadelphia  PA 
19118. 


JOB  HUNTING? 

(jet  results  by  using  Journalists  Unlimited, 
the  nationwide  newsroom  personnel  ser¬ 
vice.  Many  jobs  available  now — reporters, 
copy  editors,  photographers,  editors.  We 
deal  directly  with  client  newspapers  all 
over  the  U.S.  Small  registration  fee.  no 
other  charge  ever.  Write  for  details  to: 
Journalists  Unlimited.  1728  Evergreen  St. 
Walla  Walla  WA  99362. 

EDITORIAL  DIRECTOR  for  Boston-based 
general  interest  regional  magazine.  Send 
resume  and  copies  of  publications  edited 
to  Box  28737.  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ONE  OF  NATION'S  BEST  dailies  in  major 
metropolitan  Sun  Belt  growth  center 
needs  an  education  beat  reporter  who  has 
experience  and  talent  to  roll  up  sleeves 
and  go  to  work.  Major  colleges  and  active 
public  schools  need  incisive  probing.  All 
replies  confidential.  Resume,  salary  and 
clips  to  Box  28371,  Editor  &  Publisher. 

MID-SIZED  DAILY  in  Northeast  is  seeking 
editor  to  plan  and  implement  a  new 
weekend  edition.  The  ideal  candidate 
should  have  experience  as  feature, 
weekend  or  Sunday  editor  (or  assistant),  a 
feel  for  graphics  and  layout,  ability  to  di¬ 
rect  people  and  an  understanding  of  pro¬ 
duction  problems.  Salary  in  low  20s.  Send 
resume,  salary  history  and  copies  of  your 
newspaper  in  confidence  to  Box  28361, 
Editor  &  Publisher. 


THERE'S  ROOM  for  an  innovative  person 
with  an  energy  reporting  and  desk  back¬ 
ground  at  The  Oil  Daily's  Washington 
editorial  office.  We  need  an  editor  for  our 
special  issues  (approximately  50  of  them  a 
year  running  from  12  to  80  tabloid  pages). 
The  work  includes  advance  planning,  mak¬ 
ing  assignments  to  staff,  stringers  and 
special  contributors  in  various  parts  of  the 
world  and  nation:  working  with  graphic  art¬ 
ist:  some  personal  writing — and  a  great 
deal  of  makeup.  Basically,  it's  a  one- 
person  creative  and  editing  show.  Send  re¬ 
sume  and  (if  you  have  some)  samples  to 
DeVan  L.  Shumway,  Editor  and  Publisher, 
The  Oil  Daily,  337  National  Press  Bldg., 
Washington,  D.C.  20045. 

KNOW-IT-ALL  reporter-editor  for  2 
Pennsylvania  weeklies.  Workhorse,  work¬ 
aholic,  etc.  $15,000.  Box  28271,  Editor  & 
Publisher. 

MANAGING  EDITOR 

Managing  Editor  needed  for  widely  re¬ 
spected  7-day  daily  that  is  lacking  in  news¬ 
room  management  skills. 

The  position  offers  full  newsroom  respon¬ 
sibility  and  reports  to  the  publisher. 

We  are  looking  for  a  seasoned,  take 
charge,  manager  who  has  a  proven  record 
of  accomplishment.  Experience  with  a  sys¬ 
tem  approach  to  management  is  a  plus. 
Strong  organizational  and  leadership  skills 
are  a  must,  along  with  an  ability  to  train 
newsroom  editors  in  the  area  of  manage¬ 
ment  skills. 

The  paper  is  medium  size  and  located  in  a 
beautiful  Midwest  community.  Compensa¬ 
tion  is  excellent. 

We  are  admittedly  looking  for  an  unusual 
person.  If  you  possess  these  qualifications 
and  are  interested  in  a  challenge,  send  re¬ 
sume  with  salary  history  to  Box  28418. 
Editor  &  Publisher. 

EDITOR  for  new  apparel  publisher.  Excit¬ 
ing  opportunity  in  one  of  the  nation's  great 
cities.  Layout  and  desk  experience  not  vi¬ 
tal.  Must  have  women's  apparel  and  fash¬ 
ion  background  and  be  a  strong  writer. 
Send  resume  and  salary  needs  im¬ 
mediately  to  Box  28319,  Editor  & 
Publisher. 

EDITOR 

Award  winning  AM  Northeastern  suburban 
daily  seeking  top  news  executive  with 
proven  skills  in  all  operational  facets.  Must 
be  good  at  delegating  and  communicating. 
Write  Box  28320.  Editor  &  Publisher. 

REPORTER 

Experenced  journalists  interested  in  mix¬ 
ing  aggressive  pursuit  of  the  news  with 
serious  interpretive  and  investigative  re¬ 
porting  wanted  by  medium-sized  morning 
daily  in  Zone  3.  Those  with  a  minimum  of  3 
years  daily  newspaper  experience  should 
send  resume,  clips  and  references  to  Box 
28442,  Editor  &  Publisher. 

THE  ARIZONA  REPUBLIC  is  expanding  its 
staff.  Need  top  notch  headline  writers  and 
copy  editors.  5-day  try  out  compulsory. 
Send  references,  first  time  applicants 
only.  Send  resume  to  B.  Clair  Cobb,  News 
Editor  Arizona  Republic,  Box  1950. 
Phoenix  AZ  85001. 


COPY  EDITOR — The  States-ltem  in  New 
Orleans  is  seeking  an  experienced  copy 
editor  who  is  skillful  and  literate,  a  writer 
of  lively  and  accurate  headlines  and  famil¬ 
iar  with  VDTs.  Some  layout  is  involved.  A 
minimum  of  two  years'  experience  is  de¬ 
sired.  The  States-ltem  is  a  four  edition-a- 
day,  five  afternoons/Saturd^  morning  pa¬ 
per.  Send  full  resume  to  Personnel  De¬ 
partment,  The  States-ltem,  3800  Howard 
Av,  New  Orleans  LA  70140.  An  equal  op¬ 
portunity  employer  M.'F. 


HELP  WANTED 


EDITORIAL 


THE  AWARD-WINNING  Leesburg  Com¬ 
mercial,  a  10,000-circulation,  6-day-a- 
week  PM  in  central  Florida,  seeks  2  first- 
rate  reporters.  One  would  cover  Lake 
County  the  other  the  city  of  Leesburg.  We 
need  2  savvy,  aggressive,  enterprising  and 
competitive  individuals  with  a  minimum  6 
months  hard  news  experience.  The  posi¬ 
tions  are  now  open:  the  salary  would  be 
about  $185  (depending  on  credentials). 
We  offer  a  challenge,  affiliation  with  a  New 
York  Times  group  newspaper,  and  profes¬ 
sional  opportunities  aplenty.  Send  letter, 
resume  (with  references)  and  clips  of  your 
6  best  stories  to  Editor,  The  Leesburg 
Commercial,  212  East  Main  St,  Leesburg, 
FL  32748. 


THE  CASPER  STAR  TRIBUNE  is  looking 
for  a  reporter  to  investigate  and  write 
about  sports  issues  in  Wyoming.  We're  the 
largest  daily  in  the  state  and  we  circulate 
statewide.  We  want  a  flexible  but  aggres¬ 
sive  reporter  who  can  handle  in-depth 
stories  about  college  and  high  school  ath¬ 
letics  as  well  as  write  the  best  game  stories 
around.  Knowledge  of  the  outdoors  helpful 
but  not  essential.  We  want  energy  and 
dynamism.  This  is  no  place  for  retirees. 
Three  years  experience  on  daily  newspaper 
required.  Send  resume,  non-returnable 
clips  and  cover  letter  to  Stephen  Hartgen, 
Managing  Editor,  Casper  Star-Tribune, 
Box  80,  Casper  WY  82602,  by  July  1.  No 
calls  please. 

EDITOR — Small  northern  Virginia  weekly 
seeks  experienced  editor  with  distinctive 
writing  flair.  Liberal  arts  graduate  pre¬ 
ferred.  Write  Box  28714,  Editor  &  Publisher. 

LIFESTYLE-WOMEN'S  EDITOR  for  medium 
size  Zone  4  daily.  Proven  writer  with 
camera  and  layout  experience.  Strong 
feature  writer  with  personality  to  fit  in  busy 
“Southern  style"  community.  Box  28708, 
Editor  &  Publisher. 

INNOVATIVE,  excited  managing  editor 
needed  for  leading  Northwest  weekly. 
Tremendous  future  for  design  oriented 
community  news  and  features  person.  Can 
you  find  the  exciting  local  news?  Does  your 
layout  skill  sparkle?  Are  you  experienced? 
Send  clips,  resume  and  salary  needs  to¬ 
day.  Box  28699,  Editor  &  Publisher. 

NIGHT  CITY  EDITOR 

Expanding  45.000  suburban  Philadelphia 
PM  with  big  league  potential  is  building 
all-pro  editing  team.  We  need  a  bright,  ag¬ 
gressive  editor  to  fill  a  crucial  spot,  direct¬ 
ing  both  staff  and  correspondence.  If  you 
have  solid,  supervisory  experience,  a  flair 
for  layout  and  the  drive  to  succeed  in  a 
highly  competitive  market  send  us  a  re¬ 
sume,  references  and  three  page  samples. 
In  return  we  offer  opportunity  for  rapid  ad¬ 
vancement,  excellent  benefits  and  salary 
in  low  $20s.  Reply  to  Box  28693,  Editor  & 
Publisher. 

DESKPERSON 

Knowledge  in  layout,  headline  writing,  copy 
editing  to  work  night  shift.  Contact  Carol 
Talley,  The  Daily  Advance,  87  E.  Blackwell 
St,  Dover  NJ.  (201)  366-3000. 


HELP  WANTED 


EDITORIAL 


FANTASTIC  OPPORTUNITY  on  a  15,000 
circulation  San  Francisco  Bay  Area  daily  to 
build  a  lifestyle-feature  section  from 
scratch.  Applicants  must  have  2  or  more 
years  experience  on  a  weekly  or  smaller 
daily  section.  Send  resume  with  tearsheets 
to  Editor  Barry  Schrader,  Tri-Valley  Herald, 
Box  3000,  Livermore,  CA  94550.  No  phone 
calls. 


COPY  EDITOR 

Minimum  of  2  years  professional  newspa¬ 
per  experience  for  west  suburban  Chicago 
area  weekly  chain.  We  want  a  tough,  ex¬ 
perienced  copy  editor  for  an  electronic 
desk.  It  is  a  top  newsroom  position  and 
demands  management  skills  as  well  as 
sharp  news  judgment.  Will  edit,  dummy, 
write  headlines.  Submit  resume,  including 
salary  requirements  to  Frank  Libasci, 
Pioneer  Press  Inc.,  1232  Central  Ave,  Wil¬ 
mette,  IL  60091.  A  subsidiary  of  Time,  Inc. 
Equal  opportunity  employer  M/F. 


REPORTER  who's  out  to  make  a  reputation 
with  outstanding  suburban  group.  Apply 
only  if  you  think  you  can  keep  pace  with 
our  talented  young  staff.  Experience  pre¬ 
ferred,  but  would  consider  outstanding 
beginner.  Resume  to  Dan  Hopwood,  man¬ 
aging  editor.  The  Press,  1329  Arlington, 
Cincinnati  OH  45225.  (513)  542-8833.  An 
Equal  Opportunity  Employer. 


METRO  EDITOR  for  aggressive  weekly 
group  in  competitive  news  city.  Would  be 
No.  2  person  on  talented  8-member  staff. 
Must  have  good  track  record  and  at  least  2 
years  experience  on  good  daily  or  weekly. 
Send  resume  to  Dan  Hopwood,  managing 
editor.  The  Press,  1329  Arlington  St,  Cin¬ 
cinnati  OH  45225.  (513)  542-8833.  An 
Equal  Opportunity  Employer. 


MANAGING  EDITOR 

Award  winning  suburban  weekly  has  open¬ 
ing  for  mature  individual  with  proven 
background  emphasizing  local  news  and 
photos.  Supervise  6-member  staff,  layout 
and  makeup.  Send  resume,  samples,  sal¬ 
ary  requirements,  in  complete  confidence, 
to  Publisher,  North  Jersey  Suburbanite,  50 
Piermont  Rd,  Cresskill,  Nj  07626. 


COPY  EDITING,  experienced  only  VDT 
background.  Immediate  opening.  Good 
pay,  advancement  opportunity  with  a 
Harte-Hanks  newspaper.  Write:  J.P. 
Matasich,  Ypsilanti  Press,  20  E.  Michigan, 
Ypsilanti  Ml  48197. 


ASSISTANT  PHOTO  EDITOR— Metro  daily 
with  commitment  to  photojournalism 
needs  assistant  photo  editor  to  help  direct 
talented  7-member  photo  staff.  120,(XX) 
circulation,  6-day  publication.  Send  re¬ 
sume  and  statement  of  philosophy  on 
photo  editing  to  the  States-ltem,  3800 
Howard  Av,  New  Orleans  LA  70140.  An 
equal  opportunity  employer  M/F. 


LIMA  NEWS,  41,000  circulation  daily  in 
northwest  Ohio  invites  applications  from 
newsroom  personnel.  Building  active 
prospects  file  for  possible  future  openings. 
Include  experience,  salary  history,  refer¬ 
ences.  Do  not  phone.  Mail  tO:  Editor 
Thomas  Mullen,  The  Lima  News,  121  E. 
High  St.,  Lima  OH  45802. 


SPORTS  EDITOR 

We  liavt*  a  placf  at  tlie  top  for  a  take-charge 
s|)orts  editor  who  can  run  a  eomhined  department 
serving  separate  mifriiing  and  evening  news¬ 
papers.  A  rare  opportunity  for  a  sports-lover  with 
ideas  to  hreak  out  of  formula  coverage.  Growing 
Zone  2  metropolitan  area  has  professional  fran¬ 
chises  in  hockey  and  soccer,  plus  full  spectrum 
of  schoolboy  and  collegiate  sports. 

.Send  full  resume  to: 

Box  28657.  Editor  &  Puhlisher 


EDITOR  &  PUBLISHER  for  June  16.  1979 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


FREELANCE 


HELP  WANTED 


PRODUCTION 


COPY  EDITOR  WANTED 
The  Cleveland  Press,  an  afternoon  paper, 
is  looking  for  an  experienced  copy  editor. 
Responsibilities  will  include  writing  head¬ 
lines,  editing  copy  and  some  layout  work. 
There  will  be  a  tryout  for  selected  appli¬ 
cants  at  which  they  will  be  expected  to 
write  bright  headlines  and  intelligently  edit 
copy.  Send  resume  and  clips  (if  available) 
to:  Dan  Sabol,  Executive  News  Editor, 
Cleveland  Press,  Cleveland  OH  44114. 


ZONE  5  suburban  weekly  seeks  creative 
feature  writer/general  assignment  report¬ 
er.  Heavy  emphasis  on  local  features  and 
photography.  At  least  2  years  experience 
in  newspapers  essential.  Must  know  cam¬ 
era,  darkroom  and  layout.  Apply  in  writing 
with  salary  requirements  and  resume  to 
Box  28661,  Editor  &  Publisher. 


INVESTIGATIVE  REPORTER— The  job 
pays  $240  per  week  but  the  freedom  is 
worth  more.  We’re  a  small  newspaper  in 
northeast  Pennsylvania  with  plenty  of 
guts.  Box  28658,  Editor  &  Publisher. 


NEWS  EDITOR 

We  are  a  8500  daily  and  14,000  weekly  in 
the  heart  of  northern  lower  Michigan's  rec¬ 
reational  and  expanding  industrial  area. 
We  are  looking  for  a  news  editor  who: 
Knows  the  meaning  of  "deadline" 

Edits  copy  quickly  and  with  flair. 

Is  able  to  package  a  news  product 
quickly  and  with  imagination. 

Is  a  good  writer. 

Has  good  news  judgment. 

We  are  good  and  we  are  growing.  If  you  can 
help  us  grow,  we'll  do  the  same  for  you. 
(3ood  salary,  complete  company  paid  ben¬ 
efits.  Send  a  resume,  references,  current 
salary,  future  salary  requirements,  3  lay¬ 
out  samples  and  one  recent  copy  of  your 
current  newspaper  tO: 

Rick  Matteson,  Managing  Editor 
Cadillac  Evening  News 
130  N.  Mitchell  St. 

Cadillac  Ml  49601 


SEEKING  a  writer  with  interest  in  real  es¬ 
tate  finance  and  another  with  interest  in 
energy  and  energy  investments.  IPFR  Pub¬ 
lishing,  (212)  233-7360,  Steve  Novick, 


WIRE  EDITOR  WANTED— Creative,  in¬ 
telligent,  enthusiastic,  experienced.  Our 
horizontal  makeup  needs  a  vertical 
achiever.  Direct  2‘/2-person  wire  desk  for 
20M  6-day  afternoon  dailyi  soon  to  be 
7-day;  $220/week;  on  coast  in  Southeast, 
12  miles  from  Atlantic  Ocean.  VDT’s.  In¬ 
terested  and  qualified?  Send  250  word 
feature  explaining  why.  Box  28645,  Editor 
&  Publisher. 


THE  MISSOULIAN  (circulation  32,000 
daily),  the  regional  daily  in  western  Mon¬ 
tana's  Rocky  Mountains,  has  an  opening  for 
a  regional  editor.  This  editor  is  responsible 
for  the  content  of  the  paper's  daily  West¬ 
ern  Montana  section  and  for  supervising  a 
network  of  correspondents  and  full  time 
reporters.  The  Missoulian's  philosophy  is: 
"If  it  happens  in  western  Montana  it 
should  be  OUR  story."  Wire  stories 
originating  in  our  region  should  be  a  sup¬ 
plement  to  rather  than  a  substitute  for 
staff-produced  stories.  Planned  expansion 
of  coverage  and  staff  should  make  the  job 
appeal  to  someone  who  thrives  on  chal¬ 
lenges  and  a  need  for  innovation.  Two 
years  of  reporting,  a  year  of  desk  work  and 
supervisory  experience  preferred. 
Minimum  pay  $14,820.  Send  references 
and  tearsheets  to  Rodney  J.  Deckert, 
Managing  Editor,  The  Missoulian,  PO  Box 
8029,  Missoula  MT  59807. 


SPORTS  WRITER,  man  or  woman,  who  be¬ 
lieves  lean  copy  without  cliches  can  cap¬ 
ture  the  excitement  of  sports.  Staff  of  4  on 
40,000  morning  daily  in  southeastern 
Pennsylvania.  Degree  plus  enough  experi¬ 
ence  to  provide  clips  of  event  coverage, 
interviews  and  columns.  Job  offers  a  good 
mix  of  local  scholastic,  college,  pro  and 
participant  sports.  Send  full  resume  and 
samples  with  first  letter  to  Box  28643. 
Editor  &  Publisher. 


COPY  EDITOR 

Experienced  tor  fast-moving  desk  on 
70,000  award-winning  AM  daily  in  New 
York's  Hudson  Valley,  70  miles  north  of 
New  York  City,  VDT  experience  useful,  but 
not  vital.  Must  be  eager  to  work  on  desk 
that  requires  accurate  and  concise  editing 
and  bright  headlines  for  regional  3-edition 
operation.  Call  or  write  Virginia  Bull,  Per¬ 
sonnel  Director,  The  Times  Herald-Record, 
40  Mulberry  St,  Middletown  NY  10940. 
(914)  343-3638. 


■ASSISTANT  EDITOR — City  magazine  in 
Rocky  Mountain  area  seeks  mature  editing 
pro.  At  least  2  years  previous  consumer 
magazine  experience  required.  Precise 
copy  editing  skills  and  a  polished  writing 
style  are  musts.  Send  resume  and  non- 
returnable  clips  to  Box  28626,  Editor  & 
Publisher. 


SPORTS  EDITOR  wanted  by  Kentucky 
daily.  Must  be  accomplished  writer  and 
deskperson.  Prefer  someone  with  previous 
supervisory  experience.  Box  28624,  Editor 
&  Publisher. 


MANAGING  EDITOR 

Lively  9000  daily  in  a  pleasant  north  cen¬ 
tral  (Jhio  community.  This  is  a  good  news¬ 
paper  that's  grown  42%  in  10  years 
against  stiff  competition.  We’ll  pay  well  for 
an  experienced  person  to  manage  our 
newsroom.  Call  or  write  Jack  Brown,  Nor¬ 
walk  Reflector,  Norwalk  OH  44857.  (419) 
668-3771. 


EDITOR  with  skills  in  copy  editing,  head¬ 
line  writing,  layout,  editorial  writing,  VDT 
use.  Minimum  two  years  solid  experience. 
12,0(XI  circulation  daily  in  pleasant  com¬ 
munity.  Write:  Thom  Gross,  Courier-Post, 
PO  Box  A,  Hannibal  MO  63401. 


REPORTER/WRITER 

Exciting  opportunity  on  new  video  tabloid. 
Facile  writer,  ability  to  work  under  pres¬ 
sure  and  generate  large  volume  of  copy, 
good  opportunity  for  advancement.  Some 
travel.  Salary  open.  Write  to  D.  Quirk, 
Knowledge  Industries  Publications,  2  Cor¬ 
porate  Park  Dr,  White  Plains  NY  10604. 


MANAGING  EDITOR  for  small  weekly. 
Must  know  the  whole  game — writing,  edit¬ 
ing,  paste-up,  darkroom,  etc.  Located  in 
the  beautiful  Ozarks  of  North  Arkansas. 
Must  be  energetic  and  willing  to  work. 
Write  Gary  Clayton,  President,  Areawide 
Media,  Inc,  (k)  Box  248,  Salem  AR  72576. 


EDITOR— Must  be  able  to  do  it  all  for  spiall 
weekly  in  southeastern  Tennessee.  Several 
years  experience  in  editing,  photography 
pasteup,  headlines,  city-county  govern 
ment,  features  and  just  plain  common 
sense  required.  Near  metro  areas.  New 
plant.  Good  salary  and  company  benefits 
and  chance  for  advancement.  Box  28606, 
Editor  &  Publisher. 


GET  YOUR  career  start  with  us.  Small 
Midwest  daily  needs  beginning  reporter 
who  is  superb  speller  and  writer,  who  can 
type  rapidly  and  who  is  interested  in  grow¬ 
ing  into  management.  If  you  have  lots  of 
energy  and  ambition  and  are  willing  to 
work  long  hours,  you  can  learn  you'  pro¬ 
fession  with  us.  Base  pay  is  quite  modest, 
but  lots  of  opportunity  for  overtime.  Write 
Box  28605,  Editor  &  Publisher,  sending 
resume  and  long  letter  about  yourself. 


MANAGING  EDITOR-Best  small  daily 
(20.000)  in  New  England  (1978  NEPA 
Awards)  needs  managing  editor.  Unflap¬ 
pable,  unfoolable  journalist  who  can  de¬ 
velop  young  talent.  Headline,  deadline  and 
bedtime  conscious.  Organized  and 
thorough.  Layout  eye.  We  want  journalism 
more  than  management,  so  we'll  consider 
news,  city  or  copy  editors  who  are  'ready.' 
No  calls.  Send  resume  and  salary  history 
to: 

Tom  Kelsch,  Editor 
Foster’s  Daily  Democrat 
333  Central  Av,  Dover  NH  03820 


COME  TO  BIG  SKY  COUNTRY.  An  aggres¬ 
sive  semi-weekly  paper  is  seeking  an  as¬ 
sociate  editor  to  round  out  a  staff  of  three 
in  recreation  oriented  southwest  Montana. 
Applicants  should  have  experience,  be 
able  to  use  a  camera  and  be  knowledge¬ 
able  in  darkroom.  Good  salary,  benefits 
and  surroundings  for  a  person  that  wants 
to  grow  in  community  journalism.  Call  or 
write  Don  Fenley  (406)  563-5283.  Box  818, 
Anaconda  MT  59711. 


ELECTRONICS  TECHNICIAN 


ELECTRONICS  MAINTENANCE 
TECHNICIAN 

Progressive  newspaper  with  a  state  of  the 
art  system  and  typesetting  is  looking  for  a 
GOOD  technician.  This  is  a  key  position 
that  also  has  excellent  long  range  poten¬ 
tial.  We  would  prefer  Metroset  experience. 
A  major  newspaper  group  with  excellent 
benefits  and  a  great  Sun  Belt  city  to  live  in. 
Please  send  detailed  resume  and  salary 
requirements.  Box  28489,  Editor  & 
Publisher. 


DENTAL,  MEDICAL  insurance  available  for 
freelancers;  affiliate  with  the  American 
National  News  Sen/ice.  (212)  344-6676,  or 
233-6161. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200  *  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd,  Forest  Hills  NY  11375. 


MAILROOM 


LARGE  DAILY  newspaper  in  Zone  2  needs 
mailroom  supervisor.  Must  possess  strong 
leadership  aoility.  Please  reply  Box  28324, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


IMMEDIATE  OPENING  on  a  40,000  daily 
and  Sunday  for  a  creative,  ambitious  news 
photographer  who  likes  to  find  and  develop 
stories  instead  of  waiting  for  assignments. 
Send  resume  and  portfolio  by  June  30  to: 
Alan  King,  The  News  Journal,  Box  25, 
Mansfield  OH  44901. 


PICTURE  EDITOR  needed  for  g^rowing 
award-winning  medium  daily  in  Zone  4. 
The  person  will  be  managing  a  6  person 
photo  department  in  state's  capital.  The 
person  will  work  with  other  editors  on  as¬ 
signments  and  picture  usage;  coordinate 
daily  photo  assignments;  design  and  lay¬ 
out  of  multiple  picture  presentations  and 
picture  pages.  The  person  must  have  a  de¬ 
gree  and  a  working  knowledge  of  the 
newspaper  photography.  Send  resume  and 
salary  requirements  to  Box  28713,  Editor 
&  Publisher. 


AGGRESSIVE  and  ambitious  photog¬ 
rapher.  Entry  level.  Seven-day  Ohio  paper 
known  tor  its  award  winners  is  looking  for 
qualified  applicants.  Recent  grads  consid¬ 
ered.  Send  resume,  clips  and  salary  needs 
to  Box  28668,  Editor  &  Publisher. 


PHOTOGRAPHER  needed  for  large  Zone  5 
metropolitan  weekly.  Must  have  degree 
and  at  least  1  year  experience.  Box  28663, 
Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial  oper¬ 
ation  (Zone  5).  Must  have  strong  manage¬ 
ment  capabilities.  Responsible  for  offset 
press,  scheduling,  camera/stripping  de¬ 
partment,  platemaking  department,  pur¬ 
chasing  and  quality  control.  Organization 
provides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  27739, 
Editor  &  Publisher. 


LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  pressmen  in  a  non¬ 
union  plant.  Zone  6.  Organization  provides 
career  growth  potential  with  excellent  sal¬ 
ary  and  fringe  benefits.  All  replies  confi¬ 
dential.  Send  resume  to  Box  27824,  Editor 
&  Publisher. 


A  LARGE  METROPOLITAN  DAILY  newspa¬ 
per  located  in  Zone  9  seeks  a  pressroom 
superintendent  experienced  in  letterpress 
and  offset  press  operation.  Position  in¬ 
volves  day-to-day  responsibility  for  overall 
letterpress  and  offset  press  operation. 
Management  experience  required.  Excel¬ 
lent  benefits.  Opportunity  to  work  with 
strong,  innovative  management  team.  Box 
28476,  Editor  &  Publisher, 


PRESS  OPERATOR  wanted  for  new  5  unit 
Goss  Community.  5  day-a-week  daily,  two 
bi-weeklies  and  job  runs.  New  plant  in 
rowing  northwest  Arizona  community, 
end  resume  and  job  samples  to  Phil 
Wright,  PO  Box  3909,  The  Kingman  Daily 
Miner,  Kingman  AZ  85401.  (602)  753- 
2121. 


SMALL  PRINTING  PLANT  has  immediate 
opening  for  press  operators  in  non-union 
plant.  Zone  5.  Good  career  growth  poten¬ 
tial  with  excellent  salary  and  fringe  bene¬ 
fits.  All  replies  confidential.  Box  28628, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  o*her  publication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the 
right  spot  to  advance  your  career — put  an 
Editor  &  Publisher  ad  to  work  for  you. 


WE’RE  GROWING 

Major  metro  AM  and  Sunday  in  Zone  2  is 
expanding  its  production  department  with 
emphasis  on  mailroom  and  inserting  oper¬ 
ations.  Seeking  individual  with  supervisory 
background.  Good  career  growth  potential, 
benefits.  Send  resume  to  Box  28512, 
Editor  &  Publisher. 


PRODUCTION  MANAGER  for  15,000  Zone 
4  daily  and  central  printing  plant.  Cost- 
efficient  and  result-oriented  supervisor 
who  can  handle  people.  Top  community  in 
college-outdoor  area.  Box  28707,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


SKILLED  P.R.  WRITER 
Quality  ad  agency  near  Boston  seeks  pro 
with  proven  talent  to  generate  steady  flow 
of  smooth,  strong  press  releases  for  high- 
end  leisure  time  clients.  Boating  back¬ 
ground  virtually  a  must.  So  is  contact  with 
clients  and  editors.  Box  28498,  Editor  & 
Publisher. 


PR  WRITER — Talented,  versatile,  self¬ 
starting  writer  needed  to  handle  full  gamut 
of  PR  material  for  health  care  corporation. 
Strong  writing  skills  needed  for  magazine 
articles,  news  releases,  radio  and  tv  PFA's 
and  audio-visual  scripts.  Must  be  able  to 
take  a  concept  and  develop  it  with 
minimum  supervision.  Portfolio  necessaj^. 
Five  to  ten  years  experience  with  a  major 
agency  or'  in-house  PR  department  pre¬ 
ferred.  We  offer  a  competitive  starting 
salary  and  a  great  opportunity  to  grow  with 
a  growing  company.  Send  resume  and 
salary  objectives  (no  phone  calls  please)  to 
Pubhc  Relations  Manager,  Comprehensive 
Care  Corp.,  660  Newport  Center  Dr,  New¬ 
port  Beach  CA  92660. 


DIRECTOR  OF  UNIVERSITY 
NEWS  SERVICES 

Experienced  person  needed  to  head  Uni¬ 
versity  News  Services  with  the  responsibil¬ 
ity  for  organizing  and  supervising  a  flow  of 
news  and  information  to  large  number  of 
constituencies.  Will  also  be  assistant 
editor  of  university  news  magazine.  Excel¬ 
lent  writing  and  editing  skills  mandatoiy. 
An  understanding  and  appreciation  of  lib¬ 
eral  arts  education  an  asset.  Will  consider 
current  college  news  services  directors 
and  those  in  the  field  ready  for  promotion. 
Person  selected  will  join  the  staff  of  a  pri¬ 
vate  liberal  arts  college  related  to  the 
Lutheran  Church  in  America.  Bachelor’s 
degree  required.  Salary  negotiable  de¬ 
pending  upon  qualificatfons.  Applications 
will  be  received  until  June  30,  1979.  Send 
replies  to  Director  of  Personnel,  Witten¬ 
berg  University,  Springfield  OH  45501.  An 
affirmative  action/equal  opportunity 
employer. 


Positions 
Wanted . . . 


ADMINISTRATIVE 


DEDICATED  JOURNALIST/MARKETING 
SPECIALIST  in  mid  30s  with  strong  iine 
management,  business  academic  back¬ 
ground  seeks  top  management  position 
with  quality  suburban  daily  or  weekly 
newspaper  group.  MBA  seasoned  with 
time  on  the  beat,  at  the  copy  desk,  selling 
the  chains,  building  a  carrier  delivery  sys¬ 
tem,  and  in  the  Publisher/General  Man¬ 
ager’s  chair.  Box  28447,  Editor  & 
Publisher. 


GENERAL  MANAGER/ADVERTISING  DI¬ 
RECTOR.  Over  20  years  effective  experi¬ 
ence  in  market  development  of  advertising 
sales.  Strong  on  staff  training,  motivation, 
promotions,  and  community  relations. 
Zones  3  or  4  preferred.  Box  28486,  Editor 
&  Publisher. 


SUCCESSFUL  AD  PRO  seeks  challenge. 
15  years  growth  from  top  salesman  to  sales 
manager  to  adveillsiiig  manager.  Strong 
background  in  retail,  classified,  marketing 
and  training.  Low  cost,  high  promotion 
oriented.  Looking  for  medium  size  daily  in 
need  of  greater  profits.  Zone  1  or  2.  (315) 
733-8986. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 


PROFESSIONAL  ad  salesman  in  all  de¬ 
partments.  Metro  paper  only.  Any  zone. 
Write  Box  28533,  Editor  &  Publisher. 


AD  DIRECTOR/Manager  small/medium 
daily  experienced,  dedicated,  producer. 
Mature.  Zones  2,  3,  4,  5,  8.  Box  28540, 
Editor  &  Publisher. 


DUE  TO  operational  change,  my  position 
as  Manager,  General  Advertising,  for  a 
leading  metropolitan  daily  newspaper  has 
been  terminated.  Many  years  experience 
in  national  sales.  Seeking  opportunity  in 
Zones  3,  4,  5,  6  or  7.  Box  284/3,  Editor  & 
Publisher. 


LOOKING  FOR  BIGGER  AND  BETTER! 
Manager  of  a  small  classified  daily,  experi¬ 
ence  in  classified  and  retail  sales,  will  ac¬ 
cept  sales  or  management  position.  Box 
28607,  Editor  &  Pu&isher. 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  1978  Cleveland  Press  Club 
“Excellence  in  Journalism  Award” — 
Cartooning.  Solid  portfolio.  Bob  Seymour, 
4651  Graford  Ln,  Stow  OH  44224.  (216) 
673-6911. 


CIRCULATION 


PRESENTLY  CIRCULATION  MANAGER 
small  daily,  capable,  experienced  and  well 
versed  in  promotion.  Seeking  No.  1  spot 
medium  size  daily  or  daily  and  Sunday. 
Zones  1,  2,  3,  4.  Box  28500,  Editor  & 
Publisher. 


EXPERIENCED  circulation  supervisor  with 
5  years  at  50,(X)0  daily  and  Sunday  seeks 
challenge  of  management  position.  Strong 
on  sales  and  motivation.  Any  Zone  consid¬ 
ered.  Box  28477,  Editor  &  Publisher. 


CIRCULATION  MANAGER.  Small  daily.  29 
years  experience.  Need  help.  Let’s  talk. 
Box  28698,  Editor  &  Publisher. 


A  COMPETENT  MANAGER— Excellent 
newspaper  background  in  circulation  and 
administration,  shirt  sleeve  worker,  people 
oriented,  strong  planning,  promotion 
minded,  good  in  preparing  annual  operat¬ 
ing  budget  and  projecting  income,  over  20 
years  experience  seeking  circulation  man¬ 
ager  job  or  assistant  in  medium  size  daily. 
James  Ramsdell,  1207  Cave  Springs  Es¬ 
tates,  St.  Charles  MO  63301.  (314)  447- 
4967. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER  wants  chal¬ 
lenge,  staff  or  management.  Sales  pro, 
promoter.  Age  47.  Will  relocate.  Box 
28534,  Editor  &  Publisher. 


EDITORIAL 


COPY  EDITOR — Your  paper  will  thrive  on 
my  speedy  but  sharp  editing  skills  plus 
snappy  heads.  Copy  editor  with  three 
years’  VDT,  layout,  news  and  feature  writ¬ 
ing  experience  seeks  post  with  promise  on 
California  daily.  Candace  Talmadge,  (702) 
385-3111/384-5615. 


MANAGER-EDITOR 

Hard-working  female  with  proven  track 
record  in  news/sales/management  seeks 
career  advancement  opportunity.  Box 
28529,  Editor  &  Publisher. 


MEDIUM  DAILY  EDITOR— 20  years  experi¬ 
ence.  Seeking  copy  desk  or  editorial  page 
opportunities.  Box  28509,  Editor  & 
Publisher. 


I’M  TIRED  of  small  papers  in  small  towns. 
Experienced,  ambitious  reporter  seeks  to 
move  up  to  metro  daily  in  Zones  1  or  2.  Box 
28508,  Editor  &  Publisher. 


NOT  JUST  A  JOB — I  want  full  responsibil¬ 
ity  to  cover  all  arts.  European  background, 
extensive  U.S.  experience.  376-31  Av.  San 
Francisco  CA  94121. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you’ve  wanted  to  own. 


EDITORIAL 


RESPONSIBLE  editor/sports  editor  (44- 
i  years)  and  MS  in  Communications  seeks 
editorial/management  position  on  daily, 
large  weekly  or  magazine  in  Southeast. 
Rod  Duren,  Box  435,  Mannford  OK  74044. 


REPORTER  seeks  entry  level  position  on 
I  daily  newspaper.  Experience  as  Washing- 
i  ton  correspondent  covering  Congress  for 
newspapers  in  the  South  and  Northwest. 
I  Journalism  degree  with  minor  in  political 
I  science.  Box  28493,  Editor  &  Publisher. 


SPORTSWRITER  seeks  move  up  from 
small  Eastern  daily.  Two  years’  experience 
in  writing,  editing,  layout  and  taking  pic¬ 
tures.  Will  relocate  anywhere,  only  want 
chance  to  prove  myself  to  you.  Box  28284, 
Editor  &  Publisher. 


EDIT,  RESEARCH,  TYPE  (90  wpm), 
$12  per  hour.  New  York  City. 
Box  28389,  Editor  &  Publisher. 


COPY  EDITOR,  female,  25,  7  years’  report¬ 
ing,  editing,  layout,  wire  at  2  metro  dailies 
seeks  position  in  Los  Angeles  area.  Rt  13, 
Box  22,  Tampa  FL  33618. 


EDITOR  for  newspaper  or  magazine.  The 
Rockies  or  Pacific  Northwest.  News  and 
photo  award-winner  now  editor  of  small 
weekly.  Contact  B.F.  Critzer,  PO  Box  307, 
Bridgewater  VA  22812. 


WIRE  EDITOR — Currently  No.  2  man  on 
206,000  AM  wants  to  be  No.  1.  Solid  news 
judgment.  Layout,  slot  work  among  tal¬ 
ents.  Total  4V2  years’  experience.  Box 
28462,  Editor  &  Publisher. 


I  REPORTER  looking  for  position  with  a 

Paper  that’s  serious  about  local  coverage, 
ve  got  4  years  experience  on  Tidewater, 

I  Virginia  dailies,  including  city  hall,  school, 
industry  beats.  Also  was  second-in- 
I  command  of  twice-weekly  community 
I  news  tabloid  insert.  Mark  Schleifstein, 
4624  Southampton  Arch,  Portsmouth  VA 
I  23703.  (804)  484-5339. _ 

DO  YOU  NEED  a  top  notch  editor,  theater 
critic  or  reporter?  I’ve  been  all  three  with  a 
smallish  daily  for  more  than  6  years.  I’m 
ready  to  advance  in  any  of  these  positions 
with  a  daily  or  magazine  in  the  greater  San 
Francisco  or  Sacramento  area.  MA  jour¬ 
nalism,  39,  teaching  experience,  VDT-OCR 
experience,  photography,  widely  varied  in¬ 
terests.  Crisp,  accurate,  dependable,  re-- 
spected  in  community.  Box  28459,  Editor 
&  Publisher. 


REPORTER — Recent  college  grad  (BA, 
English)  with  newspaper  experience  seeks 
employment  on  mid-size  newspaper.  Ex¬ 
perienced  sports  writer-reporter.  Experi¬ 
ence  in  layout,  editing,  photography.  No 
geographical  preference,  available  imme¬ 
diately.  Contact  Jane  Carroll,  2012  Kipling 
Dr,  Dayton  OH.  (513)  275-8388. _ 

POSITION  with  weekly  to  medium  daily.  18 
years  working  experience,  three  years  uni¬ 
versity  teaching.  Production,  editorial,  ad¬ 
vertising,  management  and  planning.  Rec¬ 
ord  of  improving  both  advertising  and 
editorial.  Letterpress  and  offset  experi- 
ence.  Box  28446,  Editor  &  Publisher. 

YOUR  READERS  ARE  SICK  of  rising  medi¬ 
cal  bills.  I  can  explain  the  human  costs  and 
consequences  of  health  care,  with  tips  on 
staying  well.  Medical  writer,  general  as- 
!  signment  reporter  with  8  years  daily  ex¬ 
perience.  Woman,  30,  degree,  awards.  Box 
28704,  Editor  &  Publisher. 


WEEKLY  EDITOR— Producing  quality 
county  seat  weekly,  readable,  highly  re¬ 
garded.  Seeking  relocation  to  weekly, 
small  daily.  Early  M’s,  a  pro  with  top  refer¬ 
ences.  Box  28725,  Editor  &  Publisher. 


FEMALE  suburban/deputy  metro  editor  of 
200,000-plus  combined  daily  seeks  ex¬ 
panded  responsibilities  and  foothold  on 
executive  ladder.  Seven  years’  experience. 
Proven  organizing,  managing  abilities.  Box 
28723,  Editor  &  Publisher. 


LOOKING  FOR  a  versatile  and  prolific 
editorial  writer  of  moderate/liberal  persua¬ 
sion  who  has  been  writing  editorials  and 
handling  variety  of  editorial  page  respon¬ 
sibilities  for  7  years?  Looking  for  a  jour¬ 
nalist  who  believes  reporting  helps  pro¬ 
duce  persuasive  editorials?  rm  employed 
now,  but  ready  to  move.  Prefer  Zones  1 
through  5.  Box  28720,  Editor  &  Publisher. 
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EDITORIAL 


FORGET  THE  SUPERLATIVES.  Give  me 
the  right  job  in  news  writing,  news  editing 
or  news  supervision  at  the  right  pay  and 
I’m  ready  to  work  now.  Zones  ^  4  or  6.  Box 
28719,  Editor  &  Publisher. 


AWAROWINNING  newsperson,  experi¬ 
ence  running  daily,  weekly  newsrooms,  ex¬ 
panding  news  operations,  revitalizing 
moribund  newspapers,  good  teacher  of 
young  staff.  Strong  in  layout.  Prefers  East 
Coast.  Rick  Friedman,  5  Frances  St, 
Woburn  MA  01801.  (617)  935-4967 
(nights),  893-1670  (days). 


NEED  NEWSROOM  PERSONNEL? 
Journalists  Unlimited,  the  nationwide 
newsroom  personnel  service,  has  them. 
Reporters,  copy  editors,  photographers, 
news  editors,  managing  editors.  You  can 
get  fast  results  by  phoning  or  writing  us. 
No  fee  unless  we  place  applicant  with  you. 
Journalists  Unlimited,  (5()9)  525-8103,  or 
write,  1728  Evergreen  St,  Walla  Walla  WA 
99362. 


HIGH  honors  Michigan  State  J-grad  with  2 
years  campus  reporting,  editing  seeks 
career  chance,  any  phase  or  Zone.  Box 
28712,  Editor  &  Publisher. 


EDITORIAL  PAGE— Top  editorial  writer, 
columnist,  hard  worker,  35.  Looking  for  a 
challenge  on  a  quality  paper,  large  or 
small.  VDT  experience.  Box  28711,  Editor 
&  Publisher. 


EXPERIENCED  copy  editor  seeks  position 
on  daily  in  Zone  2.  Bob  Martin,  (516)  286- 
2222. 


EDITORIAL  WRITER— Former  reporter/ 
editor  (New  England  dailies,  Washington 
Post)  and  academic  (PhD,  government;  1 
book),  33,  wants  to  be  editorial  writer/ 
editorial  page  editor  on  daily. 
Independent-minded  liberal.  Fresh,  liter¬ 
ate  but  readable  prose.  Independent  in¬ 
come  so  duties/salary  negotiable.  Excel¬ 
lent  opportunity  for  cost/quality  conscious 
publisher.  Box  28652,  Editor  &  Publisher. 


48- YEAR-OLD  WARHORSE  seeks  new 
challenge  as  editor  or  publisher.  Possibly 
in  hotly  competitive  situation  as  the 
underdog.  Definitely  on  a  paper  with  high 
journalistic  principles.  Expensive.  Ronald 
H.  Brown,  (913)  462-7223.  PO  Box  281, 
Colby  KS  67701. 


COPY  EDITOR— 30  years  experience  news, 
slot,  wire,  RIM,  makeup.  Seeks  challeng¬ 
ing  East  Coast  copy  desk  job.  Tryout  will 
convince.  Box  28631,  Editor  &  Publisher. 


SPORTS— Good  writer,  top  slotman.  Eight 
years  experience  (including  VDTs)  plus 
Missouri  MA.  Have  covered  everything, 
preps  to  pros.  At  27  ready  for  better  daily. 
Box  28610,  Editor  &  Publisher. 


SPORTSWRITER  5  years’  experience  cov¬ 
ering  high  school  and  SEC  spprts  for  mid¬ 
size  daily  seeks  similar  position  on  large 
daily  in  Zones  3,  4,  6.  VDT,  desk  and  photo 
experience.  Box  28609,  Editor  & 
Publisher. _ 


SPORTS  EDITOR  seeks  position  on  daily  or 
weekly  in  Pennsylvania  college  commun¬ 
ity.  Experienced.  Box  28701,  Editor  & 
Publisher. 


INTELLIGENT,  personable  individual 
seeks  employment  in  any  capacity,  prefer¬ 
ably  sports  or  news.  Limited  professional 
experience — one  byline,  but  very  knowl¬ 
edgeable  in  all  areas  mentioned.  BA  His¬ 
tory,  MA  Anfierican  Studies.  Box  28680, 
Editor  &  Publisher. 


EXPERIENCED,  MATURE  editor  for  small, 
medium  southern  California  daily  or  lame 
weekly  group.  More  than  15  years  as  report¬ 
er,  photographer,  editor.  Box  28677,  Editor 
&  Publisher. 


COUPLE  seeks  editorial  positions  in  same 
area.  lO-i-  years  combined  experience  on 
dailies  and  weeklies,  including  manage¬ 
ment,  general  and  business  reporting,  PR. 
He  is  award-winner;  she  holds  MA.  Box 
28673,  Editor  &  Publisher. 


ABUSED  REPORTER— Investigative 
(brought  down  government).  Fcr^'gn 
(Africa-Middle  East).  Languages:  Arabic, 
Hebrew,  some  French,  Spanish,  German. 
Have  typewriter.  Will  travel.  Box  28666, 
Editor  &  Publisher. 


SPORTSWRITER — Can  write  both  hard 
news  and  features.  Extremely  knowledge¬ 
able  about  sports.  Hard  worker.  Can  start 
immediately.  Married;  will  relocate.  Call 
(212)  256-&t52  or  write  Box  28664,  Editor 
&  Publisher. 


PHOTOJOURNAUSM 


ARMY  PHOTOJOURNALIST— 6  years  ex¬ 
perience.  Versatile,  award-winning.  Now 
with  NATO,  Belgium,  seek  to  join  visually 
concerned  paper  in  August.  Prefer  Zone  1 
or  2,  but  location  OMn.  Portfolio,  clips  on 
request.  Box  28287,  Edito:'  &  Publisher. 


JOURNALISM  SCHOOL  GRAD  with  3  years 
newspaper  experience  and  extensive 
freelancing  seeking  a  photojournalism  po¬ 
sition  with  a  large  weekly  or  daily.  My  writ¬ 
ing  abili^  gives  me  that  extra  edge.  Box 
28455,  Editor  &  Publisher. 


PHOTOGRAPHER,  2  years  daily  and 
weekly  experience,  seeks  staff  position  on 
daily  in  South  or  Southwest.  Extensive 
graphics,  reporting  and  freelance  back¬ 
ground.  Looking  for  exciting  ways  to  shoot 
news,  sports  and  features  for  small  to 
mid-sized  daily.  Scott  Highton  Box  28710, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— General  Fore¬ 
man.  Proven  record  all  phases  of  newspa¬ 
per  operation.  Cost/personnel  reduction. 
Hot/cold  type  conversions.  Latest  technol¬ 
ogy.  Knowledgeable  front  to  back.  Heavy 
in  labor  relations.  Box  28259,  Editor  & 
Publisher. _  _ 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shofj  Talk  at  Thirty  By  Robert  U.  Brown 


Subfiidizing  unions 

About  three  weeks  ago  it  was  revealed 
the  35,000-member  Newspaper  Guild  has 
embarked  on  a  Latin  American  unioniza¬ 
tion  program  with  U.S.  government 
funds. 

Reporter  Peter  Kihss  gave  details  in 
the  New  York  Times  May  22. 

We’re  surprised  that  the  use  of  tax¬ 
payer  money  to  subsidize  a  union  mem¬ 
bership  drive  in  other  countries  has  not 
provoked  more  comment.  However,  ac¬ 
cording  to  Kihss,  there  is  dissention 
within  Guild  ranks  over  it  and  the  subject 
will  certainly  be  brought  up  at  the  Guild 
convention  in  Boston  this  July. 

The  story  quotes  Charles  A.  Perlik, 
Jr.,  guild  president,  as  saying  the  union 
has  received  $100,000  from  the  Agency 
for  International  Development,  funneled 
through  the  American  Institute  for  Free 
Labor  Development.  “Laundered 
through”  might  have  been  a  more  cor¬ 
rect  choice  of  words. 

George  Meany,  AFL-CIO  president  is 
president  of  the  Institute — “a  17-year- 
old  private  non-profit  organization.”  Of 
the  Institute’s  $7,267,192  income  last 
year,  Kihss  said  $6,966,642  came  from 
AID.  The  Agency  for  International  De¬ 
velopment  is  funded  by  Congress  to  the 
tune  of  almost  $200,000,000  per  year. 

Kihss  wrote: 

The  institute  says  that  330,215  workers 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

6/13  6/6  Ago 

Affiliated  Publications  (AMEX)  .  21'/«  22%  19% 

Blue  Chip  Stamps  (OTC)  .  19V2  19V2  21 

Combined  Comm.  Corp  (NYSE)  .  33V4  33V4  29% 

(a)  Capital  Cities  Comm.  (NYSE)  ....  40%  37%  36'/2 

Cowles  Comm.  (NYSE)  .  25%  25V8  24V2 

Dow  Jones  (NYSE)  .  33V2  33  27'/2 

Gannett  (NYSE)  .  43  43V4  43% 

Gray  Comm.  (OTC)  .  26V2  26V2  21 

(b)  Harte-Hanks  (NYSE)  .  19%  20V4  20Va 

Jefferson  Pilot  (NYSE)  .  34'/2  33%  30% 

(C)  Knight-Ridder  (NYSE)  .  21%  2iy4  24y4 

(d)  Lee  Enterprise  (NYSE)  .  21%  2iy8  23 

Media  General  (AMEX)  .  22y8  22  19 

Media  Investment  (OTC)  .  54  54  47 

Multimedia  (OTC)  .  26%  26V2  26 

New  York  Times  (AMEX)  .  25%  24%  27% 

Panax  (OTC)  .  6V2  6'%  5% 

(e)  Post  Corp.  (Wise)  (AMEX)  .  18  18  341/4 

Quebecor  (AMEX)  .  7  6%  7% 

Southam  Press  (CE)  .  271/4  27  23% 

Stauffer  Communications  27V2  271/2  22 

Thomson  Newspapers  (CE)  .  16  161/4  14 

Time  Inc  (NYSE)  .  39'%  37%  451/2 

Times  Mirror  (NYSE)  .  29Ve  25%  SOYa 

Toronto  Sun  (CE)  .  13V2  131/2  IV/a 

Torstar  (CE)  .  18%  19  16% 

(f)  Washington  Post  (AMEX)  .  241/4  231%  221/4 


(a)  Stock  split  2  (or  1,  effective  7/3/78 

(b)  Stock  split  2  (or  1.  effective  6/21/78 

(c)  Stock  split  2  for  1.  effectite  8/30/78 

(d)  Stock  split  3  for  2.  effective  10/31/78 

(e)  lOOiVo  stock  dividend,  of  record  11/16/78 

(f)  Stock  split  2  for  1,  effective  12/27/78 

SUPPLIERS 

Abitibi  (CE)  .  19  17%  131/8 

AM  Inti.  (NYSE)  .  15%  131/4  N/A 
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trained  in  its  leadership  program  in  Latin 
America  and  the  Caribbean  from  1962 
through  1977;  2,700  others  graduated 
from  its  Front  Royal,  Va.,  courses;  its 
efforts  helped  form  183  new  unions  with 
35,350  members  and  reorganized  99 
unions  with  17,000;  and  it  aided  construc¬ 
tion  of  18,048  units  of  worker  housing 
with  $77,313,060  in  A.I.D.  and  other 
funds. 

“Mr.  Perlik  says  the  guild  should  ‘do 
anything  we  can  do  to  help  make  news¬ 
paper  people  better  at  their  jobs  and  to 
get  a  better  reward  for  it.’ 

“Since  the  union’s  executive  board 
approved  the  proposal  in  October,  the 
guild’s  Middle  Atlantic  Council  voted  23 
to  4  to  oppose  the  Government-financing 
plan.” 

Others  like  Louis  M.  Calvert  of  San 
Jose,  Calif.,  Guild  international  vicepres¬ 
ident,  also  oppose  it. 

It  seems  illogical  to  us  that  if  govern¬ 
ment  funds  are  not  used  to  promote 
unionism  in  this  country  those  funds 
should  be  used  for  that  purpose  overseas. 
Conversely,  if  the  U.S.  government  spon¬ 
sors  unionization  overseas  why  should 
it  not  spend  money  to  promote  it  at  home? 

We  do  not  believe  news  people  in¬ 
dividually  or  collectively,  in  associations 
or  unions,  should  accept  government 
subsidies  of  this  nature. 


Altai  r  (OTC)  .  41/4  41/8  31/4 

Boise  Cascade  (NYSE)  .  33'%  33%  301% 

Compugraphic  (NYSE)  .  40  40i/2  60'% 

Consol.  Bath.  (Mont.)  12'%  12'%  N/A 

Crown  Zellerbach  (NYSE)  .  37  371%  33314 

Digital  Equipment  (NYSE)  .  56%  53%  51% 

Domtar  (AMEX)  .  22'%  23  16% 

Dow  Chemical  (NYSE)  .  27  261%  371/2 

Eastmah  Kodak  (NYSE)  .  57%  56'%  571% 

Eltra  (NYSE)  .  29%  27i%  23% 

Georgia  Pacific  (NYSE)  .  28  27  26% 

Grace,  W.R.  (NYSE)  .  28  271%  37% 

Great  No.  Nekoosa  (NYSE)  .  32'%  33%  29% 

(g)  Harris  Corp.  (NYSE)  .  27'%  28  30'% 

Hunt  Chem.  (NYSE)  .  141%  13%  12 

International  Paper  (NYSE)  .  45  43%  431/2 

Itek  Corp.  (NYSE)  .  24  25%  26% 

Kimberly  Clark  (NYSE)  .  471%  471/2  47% 

LogEtronics  (OTC)  .  111/2  11%  151/2 

Logicon  (AMEX)  .  131/4  13'%  121% 

MacMillan,  Bloedel  (CE)  .  24%  231%  19% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  571%  551%  571% 

Raytheon  (NYSE)  .  48i%  46i%  N/A 

Rockwell  Inti.  (NYSE)  .  38%  371%  331/4 

St.  Regis  (NYSE)  .  311%  30V2  30 

Southwest  Forest  Ind.  (NYSE)  .  17%  18%  13% 

Sun  Chemical  (NYSE)  .  29  281%  28^ 

Visual  Graphics  Corp.  (AMEX)  .  5%  51/8  N/A 

Volt  Info.  (OTC)  .  18  17%  N/A 


(g)  Stock  split  2  for  1,  effective  9/22/78 

Dial-A-Writer 
service  started 

A  free  telephone  service  for  public  re¬ 
lations  and  advertising  personnel, 
editors,  corporate  executives,  physi¬ 
cians,  entertainers  and  others  seeking 
the  services  of  professional  writers  is 
available  nationally.  It  is  called  Dial- 
A-Writer  and  is  a  service  of  the  Ameri¬ 
can  Society  of  Journalists  and  Authors 
(ASJA).  The  phone  number  is  (212)  586- 
7136. 


Settlement  reached 
in  ad  refusal  case 

A  discount  furniture  store,  which  had 
taken  the  St.  Louis  Post-Dispatch  to 
court  for  not  publishing  an  ad  the  Better 
Business  Bureau  called  misrepresenta- 
tive,  is  settling  out  of  court. 

The  attorney  for  Estate  Warehouse 
Furniture  in  University  City,  Mo.  with¬ 
drew  the  suit  after  the  advertiser  and 
newspaper  agreed  on  a  modified  version 
of  the  ad  for  its  going  out  of  business 
sale. 

A  St.  Louis  Circuit  Court  judge  had 
ordered  the  newspaper  to  honor  its  con¬ 
tract  and  carry  the  ad  despite  its  ques¬ 
tionable  integrity.  An  appeals  court  later 
cancelled  that  order  and  said  that  a  hear¬ 
ing  should  be  held.  The  out-of-court  de¬ 
cision  was  reached  before  a  hearing 
could  be  held. 

The  main  complaint  with  the  ad  was 
the  store’s  pricing  terms,  said  Clyde  Pin¬ 
son,  the  Post-Dispatch  ad  director,  add¬ 
ing  that  the  newspaper  also  had  some 
problem  with  the  number  of  units  listed 
and  the  terms  “Instant  Credit”  which 
appear  in  the  ad. 

The  sale  price  of  many  of  the  items  in 
the  original,  prohibited  ad  were  listed  in 
the  following  terms,  BROYHILL:  table, 
4  chairs,  dry  sink,  (COST)  $895  (SELL) 
$299.  Most  of  the  other  featured  items 
were  similarly  dropped  down  to  less  than 
two-thirds  original  (cost).  The  modified 
Estate  Warehouse  ads  running  in  the 
Post-Dispatch  now  phrase  the  discounts 
in  comparison  to  (sold  elsewhere)  rather 
than  (cost)  prices. 

Stewart  Singer,  owner  and  president 
of  Estate  Warehouse  Furniture  said  the 
store  had  not  had  any  consumer  com¬ 
plaints,  and  the  practice  of  listing  items 
at  retail  prices  never  actually  offered  in 
store  was  common  among  all  retailers. 

Singer  feels  the  complaints  against  him 
were  brought  to  the  Better  Business 
Bureau  by  his  competitors  and  not  by 
consumers. 

The  release  the  Better  Business 
Bureau  wrote  and  distributed  on  Estate 
Warehouse  Furniture  says  that  the  furni¬ 
ture  store  has  almost  always  advertised 
its  items  as  being  on  sale  for  a  limited 
time  only.  The  release  also  mentions  that 
Estate  failed  to  substantiate  its  ads  when 
requested  to  do  so  by  the  BBB,  and  re¬ 
fers  to  a  history  of  problems  the  Estate 
Warehouse  owners,  Stan  Sirota  and 
Stewart  Singer  have  had  with  other  busi¬ 
ness  interests. 

When  Estate  Warehouse  began  run¬ 
ning  its  going  out  of  business  sale  ads  it 
was  planning  to  stay  open  until  after  Sep¬ 
tember  3.  However,  the  reductions  in 
store  traffic  resulting  from  the  BBB  re¬ 
port  have  led  them  to  advance  the  clos¬ 
ing  date  to  June  20  said  co-owner  Singer. 
EDITOR  &  PUBLISHER  for  June  16,  1979 
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World  &!\ 


If  you’re  after  a  lean  and 
aggressive  news-gathering  staff  of 
use-their-  heads  reporters,  no 
one  can  beat  UPI. 

Around  the  world  and  around  your 
state  house. 

More  people  see,  hear  and  read 
UPI  news  than  any  other 
news-gathering  service  in  the  world. 
That  says  it  all. 

But,  don’t  judge  us  by  our 
claims;  judge  us  by  our  reporting. 

And  on  full  value  received 
every  day. 


World  &  National  News/Sports/ 
Weather/Features/ Agriculture/ 
Broadcast  Data  News/Audio 


United  Press  International 

220  East  42nd  Street,  New  York,  N.  Y  10017  (212)  682-0400 


WHATrS  A  BELDEN? 


A  Belden  is  a  Belden 
is  a  Belden  is: 

■  One  of  the  nation's  leading 
newspaper  advertising  researchers 
(doing  work  for  more  than  100  of 
them). 

■  A  trend-measurer  for  many 
"Fortune  500"  companies. 

We  asked  Belden  to  tell  us  what  k 

Denver  area  folks  shop  for — and  m 

what  newspaper  they  read.  M 

The  answers  couldn't  have  been 
more  satisfactory  if  we'd  planned 
them. 


Here  are  the  BIG  SEVEN  points  of  advertising  in  Denver 
as  determined  by  Belden  in  the  mo:  it  scientific,  comprehensive 
market  study  ever  undertaken  in  tfe  Denver  market: 


1.  Although  the 
two  Denver  dailies 
distribute  about  the 
same  number  of 
weekday  copies, 
the  Rocky 

Mountain  News  has 
about  one  third 
more  adult  readers  than  the  afternoon 
paper.  A  total  of  33  percent  or 
338,000  Denver  area  adults  read  the 
News  exclusively.  You  couldn't  reach 
them  with  the  Post  alone  if  you 
tried. 

2.  Over  a  5-day  r  ^  A  A  ' 
period,  the  News  •  V  v 

reach  increases  ^  ^  A  A 
from  484,000  adults  j  ▼  ^ 

on  an  average  ft  ft  A 

weekday  to  more  W  "  W  i 

than  600,000— 62  L  ^  ^  J 
percent  of  the  Denver  area  adult 
population.  The  Post  reaches  fewer 
than  500,000 — or  48  percent — over  a 
5-day  period.  The  News  reaches  nearly 
30  percent  more 
adults  than  the  Post 
,  in  that  period. 

^  3.  A  total  of 

BB  187,000  adults— 47 
k  w  percent — said  the 

A  News  advertising 

^  was  the  source  of 

what  they  went  shopping  for.  And 
142,000  adults — 36  percent — bought 
something  which  they  earlier  had  seen 
advertised  in  the  News. 


4.  In  a  7-day  period,  the  News  attracts 
about  a  fifth  more  adult  readers  of 
classified  ads  than 
the  Post.  And  65 
percent  of  News 
readers  say  they 
read  the  Home 
Living  Section 
frequently. 

5.  More  shoppers  _  _ 

at  regional 

shopping  centers 

and  at  major  B  B 

Denver  area  stores  B 

say  they  prefer  the  BbH®PPERB 

News  to  the  Post.  B  B 

6.  A  total  of  7  out  B  B 

of  10  women  who 

read  Denver  dailies  read  the  News — 

44  percent  more 
women  than  read 
the  Post  (231,000  vs. 
160,000).  And  the 
News  has  184,000 
women  who  read 
the  News 
exclusively,  more 
than  the  Post's  total  women  readers. 

7.  The  News  is  read  BHBP^^HI 
daily  by  64  percent 

more  working  ^ 

women  (123,000)  ^  ^ 

than  the  Post 
(75,000)  and  by  47  ^ 
percent  more  ^ 

housewives. 

Thanks  Belden.  For  telling  us  officially. 
But  we  already  knew  that  Denver  is  a 
News  town.  A  morning  News  town. 


W  A 


A  Scripps-Howard 
Newspaper  , 
Represented  nationally  by 
Story  &  Kelly-Smith,  Inc. 
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